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HELP PIX TF 


ERTAINLY five years seems a long time for the Congress of this 

country to work to produce a new Food and Drugs Act. 
But when after five years labor, the bill is open to serious 
fundamental objection by the Secretary of Agriculture, it seems 
that there is something wrong somewhere. Surely after five 
years the industries affected and the Secretary should know 
what kind of a bill they want and what they can get. After 
all, neither side can get a bill that will be entirely satisfactory 
to them. It remains for each side to play fair and not try to 
hamstring the other. 


HETHER the public interest in a new Food and Drugs Act 

has subsided or not makes little difference. The industries 
affected realize that a new act is long overdue and they must 
continue their efforts to have one enacted. The drug manu- 
facturers know what their vulnerable spots are and they must 
see that a bill is enacted that makes serious mistakes impossible 
in the industry. Cosmetic manufacturers know that public 
confidence in their branch of the industry would be greatly 
increased if their were a law to control them, and they also 
know that mistakes within their branch of the industry reflect 
upon all of them. 


CERTAINLY no sensible member of this industry believes that 

it would aid the industry to have enacted a law which is 
weaker than the present act. Yet this is what Secretary Wallace 
says of the new bill as it was reported to the House. It is up to 
the industry to determine whether the Secretary is correct in 
his statement, and if he is correct the industry should press to 
strengthen the bill. 


THs industry cannot afford to have enacted a bill that will 
allow mistakes to become tragedies. The industry has been 
subjected to much just criticism as well as to much unjust 
criticism. A proper bill can remove the likelihood of any of 
this criticism being just. This is the state of affairs that the in- 
dustry should strive for in its attitude toward a new bill. 
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NEW NON -OF FICIAL 


THE PRIVATE FORMULA AND IM- 

PRINT BUSINESS is one of those 
things to which this industry generally 
gives little constructive thought. Most 
drug manufacturers, however large, will 
make a comparatively small lot of tablets, 
capsules, or any other product for a re- 
tailer or wholesaler according to the for- 
mula supplied by the retailer or wholesaler. 
Likewise, these manufacturers will supply 
any wholesaler or retailer with any of the 
household products which the manufac- 
turer advertises nationally and will sub- 
stitute the wholesaler’s or retailer’s label 
upon the product for the label of the 


manufacturer. 


Our Family Album 





A beautiful example of proprietary medicine 
advertising in the nineteenth century. The 
handsome gentleman with the whiskers says, 
“Il take it every morning. It is the correct 
thing, you know.” 
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As to the private formula business, the 
manufacturers accept this business largely 
in the belief that it cuts their overhead. 
As a matter of fact, the prices at which the 
manufacturers sell these private formula 
products are so low that any possible 
absorption of overhead is out of the ques- 
tion. These manufacturers will sell a lot 
of 25,000 private formula tablets at a 
much lower price than they get for their 
own tablets which they make in batches of 
250,000. Further, by accepting this busi- 
ness, the manufacturers make it easy for 
these small products to multiply and take 
away from the sale of their own nationally 
advertised goods rather a large share of 
the market in the aggregate. 

The imprint business conducted by ad- 
vertisers of nationally advertised goods is 
even more amazing to us. Any depart- 
ment store or druggist can pick up nation- 
ally advertised household preparations 
upon the market, have them analyzed, and 
then go to the manufacturer of the best 
one, and the chances are he can buy the 
same product with his own label on it. 
How in the deuce can a manufacturer of a 
nationally advertised household line ex- 
pect to do much with his Milk of Magnesia 
or Aspirin, or other products when the 
identical product can be bought much 
cheaper under another label? 

It would seem to us that it would be 
wiser for manufacturers of nationally ad- 
vertised goods to concentrate upon the 
goods which reach the consumer under 
their own labels and leave the private 
brand and imprint business to those man- 
ufacturers who are primarily engaged in 
this business. This would lessen the tend- 
ency of retailers and wholesalers to engage 
in the sale of these products; it would 
lessen competition in this sort of business 
so that the private brand manufacturers 
could raise their prices and thus raise the 
cost of these items to those who now 
quote such low prices at retail; it would 
eliminate a sore spot in the industry and 
help the industry get on a firmer footing. 
The only reasons we can see for engaging 
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in this business is that it gives a manu- 
facturer an opportunity to check his costs 
against other manufacturers, and the man- 
ufacturers oftimes feel that they must 
oblige a good wholesale, chain, or retail 
customer. As to the first reason, it is a 
fallacy for the qualities might not be the 
same or another manufacturer might go 
below cost. As to the second reason, it is 
never necessary to give away a part of 
your own business in order to oblige a 
customer. 


A NEW DRINK CALLED BUXA- 

COLA is to be introduced on the 
market. The product is said to be made 
by extracting the juice of the Buxa plant, 
also called, according to the company, St. 
John’s Bread. We have seen a lot of other 
names for St. John’s Bread, but we have 
failed to ever see it called Buxa. Some of 
the other names for St. John’s Bread are 
Honey Bread, Locust Bean, Carob Bean, 
Hypericum, Rosin Rose, and Stinking 
Willie. When we mentioned some of these 
other names to a sales manager of a drug 
firm, he said he would be willing to place 
the real money in the product if the pro- 
ducers would forget all about the Buxa- 
Cola name and call the product Stinking 
Willie. 


| NTERESTING IS THE FACT that 

the Commissioner of Patents upheld 
the examiner’s refusal to grant the regis- 
tration of “Queen Mary” as a trade-mark 
for women’s underwear. To quote the 
examiner: 

“The refusal to register is based on the 
ground that the application of the name of 
the Dowager Queen of England as a 
trade-mark to the goods involved consti- 
tutes scandalous matter. The dictionary 
definition of scandalous is: ‘Shocking to 
the sense of truth, decency, or propriety.’ 
It is believed that the use of the former 
Queen’s name in the sense used by appli- 
cant is ‘shocking to the sense of pro- 


priety’.”” 
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THE ATTACK OF THE A.M.A. ON 

ENDOCREME might lead to some- 
thing quite important before the end of 
the story is heard. In the first place suit 
has been brought against the A.M.A. for 
$1,000,000 damages, and without knowing 
anything about the facts in the case it does 
appear that the A.M.A. went just a little 
too far in stating that the product might 
cause cancer. Certainly the A.M.A. ap- 
peared determined to a real job on Endo- 
creme when it went this far. Offhand it 
seems that enough of a scare would be 
thrown into women if they were told that 
their menstrual cycle might be deranged, 
or that other side effects might follow the 
use of the product. 

When the attack broke with such fury— 
being released to the newspapers three or 
four days before the A.M.A. Journal ap- 
peared—many wondered what was back 
of it. Some thought it was a commercial 
fight, but others had a quite conclusive 
story pointing to a behind-the-scenes fight 
in medical circles with Endocreme only the 
pawn. There is some talk about there be- 
ing a difference of opinion between certain 
factions in the medical profession about 
publication of material regarding Endo- 
creme. If this is so, we wonder what will 
happen in the medical profession when the 
suit comes to court. 

So far as anyone could tell, the A.M.A. 
never forgave Dr. Rusby for his testimony 
for a medicine manufacturer who sued the 
A.M.A. But Rusby was not a doctor and 
the A.M.A. could do little to him, although 
they did get an opportunity many years 
later and they did not muff it. We would 
like to see this suit followed through be- 
cause a lot of dirty linen in the medical 
profession might be washed in public. And 
we would like to see just what happens to 
the doctors who feel they are right in 
testifying upon the side of Endocreme. 


A REBUTTAL TO THE ENDO- 
CREME attack by the A.M.A. has 
been compiled by Dr. Walter Eddy of the 
Good Housekeeping Institute. After all 
the approval of the Institute had been 
given to the product in February of this 
year, and the A.M.A. mentioned in its 
attack that the product bore the seal of 
the Good Housekeeping Institute. The 
material prepared by Dr. Eddy defending 
his position is every bit as convincing as 
the A.M.A. attack. In fact the references 
are more numerous in Dr. Eddy’s report 
which covers a two-year investigation. 


AS AN INDICATION OF JUST 

WHAT the chain stores are doing to 
get the people into their stores under price 
maintenance we have the statement by the 
United Cigar-Whelan Stores Corporation 
following three days of purchasing follow- 
ing an advertisement for $5,000,000 worth 
of merchandise. During three days of in- 
terviewing and purchasing, the company 
found that fully half of the salesmen 
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offered goods never before sold in these 
stores. This was surprising for the reason 
that the company has fifteen buyers con- 
stantly combing the market for new lines. 
The great number of new items bought 
will make it possible for the company to 
repeat orders on such items as prove suc- 
cessful. 

The company was particularly pleased 
with the result of the flow of off-price 
goods and therefore saw no reason to dis- 
continue the campaign. Typical of the 
items bought are wash ties at $6.75 a gross, 
neckwear and handkerchief sets usually 
quoted at $3.80 a dozen bought at $1.75 a 
dozen, bridge linen sets usually $3.75, 
bought at $1.09, shoe bags usually $8.50 a 
dozen bought at $4.00, and regularly $4.50 
bought at $2.75, kitchen cutlery sets on 
which the last special price was $1.75 
bought at $1.00, cutlery sets regularly 
seventy-five cents bought at fifty cents, 
table lamps regularly $1.00 bought at 
sixty cents, oiled silk rain capes regularly 
$11.00 bought at $7.50 a dozen, and so on. 

It is easy to see how the chain stores are 
going to get people into their stores despite 
price-fixing of nationally advertised drugs 
and cosmetics. Due to the business depres- 
sion these stores are in a fine position to 
conduct such a campaign. However, other 
retail stores are to feel the pinch of this 
type competition in no uncertain manner. 
And even if recovery comes, these chain 
drug stores might be willing to sell these 
items at cost and thus still prove tough 
competition for other types of retailers. 


Now THAT THE TREASURY DE- 

PARTMENT has ruled that the man- 
ufacturer of a cosmetic is the one who 
holds himself out to the public as the man- 
ufacturer, or in truth the owner of the 
trade-mark, this industry is going to pay 
still more taxes in the aggregate. When it 
is considered that a rather large portion of 
the goods sold in this industry are made by 
firms other than those who distribute 
them, it can be appreciated that the new 
ruling will make quite a difference. Up to 
the present cosmetics made for others have 
only been taxed at the price for the naked 
cosmetic if the packaging was done by the 
distributor himself. This was obviously 
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unfair, but if the method of taxing is to be 
changed then the rate should be cut below 
ten per cent. 

The Treasury Department is also mak- 
ing this ruling retroactive which will cer- 
tainly cause many headaches and further 
burden the industry. It is not to be ex- 
pected that the Treasury Department will 
get away with this change without a fight 
to the Supreme Court of the United States, 
but in the meantime the industry is going 
to suffer to a terrific extent. 

And speaking of the cosmetic tax, it is 
now clear that the only relief in the new 
tax bill will be the elimination of the tax 
on those items formerly taxed at five per 
cent.—dentifrices, mouth washes and 
soaps. The elimination of the tax on cos- 
metics wholesaling a nine cents or lower 
was thrown out. So now the tax is only on 
beauty aids and not on cleansers as well. 


E LIKE THE WAY BRISTOL- 

MYERS goes after every possible 
method a retailer might use to side-step 
the price maintenance contracts which the 
company has in force. Department stores 
thought that certainly they could con- 
tinue to sell price-fixed goods to their 
employees at the regular employee dis- 
count. But Bristol-Myers said “No,” and 
was reported to have brought suit against 
one store to prove its point. Now the 
company objects to any store giving pre- 
miums even though the premiums might 
be given on any goods bought in the store. 
Bristol-Myers says “You can’t do that 
with our goods,” and they generally mean 
what they say. After all, if you adopt a 
policy, why not live up to it one hundred 
per cent? This is evidently what Bristol- 
Myers is doing. Either price maintenance 
is right or it’s wrong, and one way to get 
rid of it if it’s wrong is to allowno chiseling. 
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COMPETITION UNDER 


N™ that price maintenance is established by law, 
the ingenuity which is going into the devising of 
methods to circumnavigate the law, is fast rivalling the 
dizzy foolishness of the prohibition era. Which seems to 
indicate that, among the things which can’t be legis- 
lated, are high prices. In the first place, the bargaining 
instinct is too deepseated to remain long hemmed in by 
artificial barriers. In the second place, the consumer is 
increasingly better educated in the making of shopping 
comparisons, whether on amount, quality or price. In 
the third place, the smart retailer is successful because 
he has merchandising ingenuity which his marginal com- 
petitor lacks and which is basically the reason for the 
latter remaining marginal, despite fixed prices or any- 
thing else. And, in the fourth place, the smart manu- 
facturer is successful for much the same reason and, no 
matter what he says publicly, would not sit quiet pri- 
vately and see his products hit a dead level of sales 
uniformity. It’s asking too much to expect him to for- 
get what he knows about merchandising in the chasing 
of some elusive phantom which brings no more profits 
to him while, at the same time, raising his prices to the 
consumer. 

While it was anticipated that the manufacturers 
would have to bear brunt of competition when prices 
were fixed, rather than the retailers, the present method 
of manufacturers was not anticipated. It was generally 
thought that manufacturers would have to lower their 
list prices and thus receive less for their goods. How- 
ever, as was the case with free goods, the manufacturers 
would rather give something away with their mer- 
chandise rather than cut prices. Therefore we see the 
drug stores full of combination offers and premiums. 

The latest combination offer to be promoted in a real 
big way is that of Lifebuoy Shaving Cream with a 
Schick Injector Razor and a clip of eight blades. The 
advertising tells the consumer that the razor is the same 
that is sold in a deluxe kit with twenty blades for two 
dollars. The combination sells for that popular price of 
combinations Others are following 
the example of food companies and giving entirely un- 


fifty-nine cents. 
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related merchandise with their products. Thus while 
the Tek tooth brush can still be bought at the bargain 
price of two for fifty-one cents, it can also be bought at 
forty-three cents for one brush with a Snowwhite and 
the seven dwarfs game. 

Dr. Lyons Tooth Powder has taken still another tack. 
They offer a charm bracelet, said to be worth one dollar 
and a half, if the consumer sends them a box front and 
ten cents. Additional charms to go on the bracelet can 
be obtained the same way. Obviously this eliminates 
the general distribution of the premium and eliminates 
waste. At the same time it limits the appeal of the offer. 

The chain drug stores are working in every con- 
ceivable direction to overcome the handicap that price 
maintenance places upon them. Recently representa- 
tives of the Reed chain in Baltimore came to New 
York and advertised in the paper for merchandise 
which could be sold at bargain prices. They said they 
wanted merchandise that could be sold from fifty cents 
to one dollar. A few days later the United Cigar 
Whelan Stores advertised for five million dollars of 
merchandise. Naturally none of this merchandise apt 
to be drugs or cosmetics of national reputation. It must 
be either off-brand goods, or more likely all sorts of side 
lines which will attract customers into the stores and 
thus increase the store traffic. 

Also the chains are running sales on their own mer- 
chandise much more often than was formerly the case. 
Such nationally advertised items as are not yet under 
contract are being cut in price below cost. Phillips Milk 
of Magnesia, for example, is cut to twenty-six cents for 
a twelve ounce bottle, which is rated as fifty cent seller. 
Liggett had a one cent sale on their own merchandise 
the last of April. Shortly before Whelan had what they 
called ““A Whale of a Sale.” Price maintenance was sup- 
posed to create a trend back to the independent drug- 
gist, and the chains are fighting this trend with all their 
might. Apparently the only ways in which they can 
fight it is with lower prices on their own goods, and 
extremely attractive prices on other types of mer- 
chandise which they carry. The fight of the chains to 
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IXED PRICES 


maintain their volume sales and their profits will prob- 
ably result in the side lines being broadened. 
Opponents of price maintenance in the retail field 
have not been idle, although they have not seriously 
affected the prices under contract in the drug field. The 
book field has been upset by the formation of book 
clubs in department stores. Macy in New York started 
this by advertising the fact anyone buying a book in 
their store could join the book club without cost. Upon 
the purchase of each book, the member is given a 
coupon worth thirty per cent. of the price of the book 
bought. Therefore, when four of these have been re- 
ceived, the club member obtains a book free. Book pub- 
lishers cannot very well overcome this scheme since 


they have favored book clubs for many years past. If 


the publishers want to cut out one book club, they will 
have to cut out all, and this they certainly do not want 
to do. Therefore, prices on books in Macy’s remain 
just about as they were before price maintenance, ex- 
cept that the buyer has to wait a longer time to collect. 
There can be no doubt that the scheme will increase the 


sale of books over a straight price maintained state of 


affairs, but this does not help the small retailer of books 
who is trying to make a profit on every book that he 
sells. 

The radio market is in a mess so far as prices are con- 
cerned, in fact it is just as badly off as it was before 
price maintenance became law. This is due to the 
trade-in evil. Recently a suit was brought against two 
large retailers in New York. However the judge ruled 
in favor of the price-cutting defendants, blaming the 
trade-in evil and also the practice of some manufac- 
turers to cut wholesale prices without cutting the retail 
prices prescribed by contracts. 

The retail liquor trade is also a mess in New York. 
Although most lines are under contract, price break out 
very frequently and control is not established until a 
great deal of damage is done. In fact the situation has 
become so uncertain that a proposal has been made that 
a czar or committee be appointed to establish some sort 


of control. (Continued on page 585) 
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“THE CONSUMER WILL NOW DECIDE..." 


‘Take your choice of these two 


Effervescent Alkaline 


This is wot am actual photograph 


EFFERVESCENT 
ALKALINE 
TABLETS 


Meds in the U.5.% 
ty 2 retiante oer HR 


i. This wlass bottle contains 25 tablets of a well- 
known brand of eflervescent alkaline tablet, each aver- 
aging in weight 55.6 grains. 

These tablets are well-made, of pure ingredients, 
utical house. 
No magic — simply strict skill, is involved in their 









iescribes these tablets as [Efferves- 
izing Tablets.” 

s a specific dosage for Adult 
Simple Neuralgia, Minor Mus- 
ur Stomach, Gas in StOm- 
cy Due to Hyper-Acidity 
tion, Over-Indulgence, Minor 


Colds, Jax 
cular Aches and Pai 
Heartburn 
at the Sescnach, Diss 
Throat Irritations, 









LET'S SEE WHAT 1S ACTUALLY “IN THE TABLET: 

Scientific analysis, made by Macy's Bureat of 
Stan dards an d supporte ed by a reliable outside lab- 
© that this average $5.6 grain tablet 






Of citrates, equivalent to Citric Acid US.P., an 
average of 21.9 grains. 

Of acctylsaticylates, equivalent to Aspirin, an 

¢ of 4.8 grains. 

odi icerbonate, and occluded moisture, 

the balance. 

t takes about 100 seconds to disintegrate 















t 4 degrees ong ade 
pt tinctions enumerated above, this 
article is to all intents and g ses practically tden- 
t t opposite, “tho ugh there are 25 
tabicts in the nstead of 30, 
But this brand of effervescent alkaline tablet is 


price-tixed by the manufacturer under the New York 
State Feld-Crawford Price-Fixing Law — which 
means that no retailer in New York State may legally 
price this brand for less. 


1.,...17S FIXED RETAIL PRICE 


for 25 tablets ie 


49 on 


Macy's bax this well-made tablet for those 
who want it. 


Street Floor 
Mtb STREET & BROADWAY 


Tablets: 


Here are two brands of effervescent 
alkaline tablets. Put them in water and 
they “fizz.” Both are widely used, The 
New York State Feld-Crawford Price 
Fixing Law tells you how much (not 
how Aittde), you must pay for one brand 
of these tablets, no matter where in 
New York, State you choose to buy it 
You may want to compare the actual 
merit of the two, as an example of 


the consumer-cost in price-fixing. 








This is amt actual photograph 
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2. This glass bottle contains 30 tablets of Macy’ 
own brand of effervescent alkaline tablet, each aver 
aging in weight 54.3 grains. 

These tablets are well-made, of pure ingen 
by a comperent pharmaceutical house. 

No magic — simply strict skill, is involved in thei ' 
making. 

Their label describes these tablets merely as “Al 
kaline Tablets (Effervescent).” 

Their label says simply that “Dissolved ip watet 
these tablets produce a pleasant-tasting efiervescing 
alkaline solution which aids in newtralizing. gastriq 
hyper-acidity"—~ and then suggests a dosage of one of 
two tablets dissolved in water, repeated in two hour! 
if necessary 
LET'S SEE WHAT 16 ACTUALLY “IN” THE TABLET 

Scientific analysis, made by Macy's Bureau o} 
Standards and supported by a reliable outside labor: 
atory, indicates that this average 54.3 grain tablej 
contains in fact ~~ 

Of citrates, equivalent to Citric Acid U.S.P., ar 
average ‘of 22.9 grains. 

OF acetylsalicylates, equivalent to Aspirin, at 
average of 4.2 grains. 

Of sodium bicarbonate, wa occluded. moisture 
the balance. 

This tablet takes about 101 seconds to disintegrat¢ 
in water at 24 degrees centigrade. 

Excepr for the distinctions enumerated above, this 
article 1s to all intents and purposes practically iden; 
veal with the article opposite, though there are 3( 
tablets in the bottle inatead of 25. 

But this Macy tablet is, of course, NOT price: 
fixed. It is price-free. All of Macy's 4,000 “own: 
brand” articles are price-free—so are some 300,000 
other popular-brand and no-brand articles through 
out Macy's —~ all price-free. ! 


2. ...1TS RETAIL PRICE IN MACY'S 


(which includes a fair profit to the 
manufacturer and te Macy's) for 30 


31... 
Macy's has this tablet for 


8 
cents in price, plus 17 per cent in 
Greater quantity. ] 

/ 


| 


4 


Still another price comparison advertisement by Macy. In the store 
these advertisements are reproduced on the counters with the actual 
package of the nationally advertised product and Macy’s product in 
the place of the photographs. 
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Pollination of the vanilla 
clant is done by hand. The 


operation is shown above. 
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D°= vanilla at present price levels represent a buyer’s market? 

Indications point toward an advance during the summer 
months, with the possibility that by the end of this year the supply 
of beans, particularly bourbons, will be inadequate to meet 
requirements. 

Available supplies of bourbon beans afloat, in France and in the 
producing islands, are not over 400,000 pounds. Out of this total 
Great Britain will take about 120,000 pounds. During 1937 the 
United States imported 567,000 pounds of bourbon beans so that 
this country alone could well use more than the balance of 280,000 
pounds, although this must also cover other consuming centers. 

The real seriousness of the situation, however, lies in the report 
that the 1937-38 crop now on the vines is estimated at from 25 to 
30 per cent. below the 1936-37 crop. These estimates are tentative, 
being based on the flowering condition of the vines. More accurate 
estimates will not be available until early May, after which date 
nothing can happen to affect the yield of vanilla plants. In some 
circles these figures are said to be somewhat too bullish and are 
cited as an example of the trend of thought abroad. There is no 
doubt, however, that the crop coming in December will be ap- 
preciably smaller than the present one. Should the predictions of 
a 25 per cent. decline in production from the crop now growing 
prove approximately correct, it would represent a reduction of 
170,500 pounds, when compared to the 1936-37 yield, the latter 
crop in itself being below normal. 

There are various factors responsible for the series of smaller 
vanilla crops in Madagascar. Some years ago, when prices reached 
levels as low as 70c and 80c per pound, vanilla plantations were 
neglected or entirely abandoned. Now that prices are above $3.00 
per pound it would seem logical to assume that these levels would 
be sufficiently remunerative to vanilla growers to warrant increased 
production. As a matter of fact it was generally expected that by 
this date larger crops would be realized. 

It must be understood that vanilla plants take from three to 
four years to mature and bear fruit and, although prices to growers 
are now at profitable levels, the islands have not fully recovered 
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from the low price levels of 1931-32 and 1933. New slips were 
planted in 1936 but these will not mature until 1939 or 1940. 

Another development which may have a long range effect on 
Bourbon vanilla is the tendency of farmers in the islands to 
diversify crops. It is said that coffee, which yields two crops a year 
in Madagascar, has been given increased attention by vanilla 
growers, so that it is possible this trend may have a permanent 
effect on vanilla production. 

Although it is not our intention to appear unnecessarily bullish 
regarding the future vanilla bean market, it nevertheless is impor- 
tant to point out that supplies of Bourbon beans in the hands of 
American importers, above contract requirements, are said to be 
so small that two or three weeks of good business would clean them 
out. Also, quantity buying of vanilla by the larger manufacturing 
consumers has been deferred so long that replacement buying will 
be necessary before many months, especially in view of the fact 
that the greatest consuming season for extracts and other vanilla 
flavors is now at hand. It is generally conceded that consumers 
who place business now will be wise as there won’t be any too much 
Bourbon vanilla available next September. 

As far as Mexican beans are concerned, there seems to be fair 
sized lots in the primary market but these stocks are in strong 
hands who would just as soon have their money in vanilla as in 
pesos in the bank. Whole Mexican beans are very strong with few 
spot lots available. This situation will be relieved in June, however, 
when new crop comes in. 

Spot stocks of Mexican cuts are also low but new arrivals are 
expected during the next three or four weeks. Due to the strong 
position in the primary market it is generally conceded that Mex- 
ican beans of all grades will be firm for at least another year. 

The range of prices in the current market for the principal 
grades are as follows: Bourbons from $3.35 to $3.60; Mexican cuts 
$3.35 to $3.60; Mexican whole beans $4.25 to $4.75; South Amer- 
icans $3.60. 
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At upper left the green 
vanilla beans are being sepa- 
rated from the clusters, and 


above are shown clusters of 
green vanilla beans on the \ 
vines. é 
( 
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Above a native is preparing 
vanilla beans for bundling, 
and at the right are shown 
cured vanilla beans coming 
out of the sweat box. 
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COSMETIC TAX CHANGE 


By S. L. MAYHAM 





‘yee rulings, regulations and decisions are 
by no means new in the matter of the Federal 
Excise Tax on cosmetics. So it was without much sur- 
prise, but a considerable degree of consternation, that 
the industry studied a Court Decision and a new Regu- 
lation which came down within a week of each other 
early in April. 

A case in Federal District Court in Texas brought the 
decision and the first court definition of arm’s length 
transaction. In this case a Texas company, both a 
manufacturer and distributor of cosmetics, had certain 
products manufactured for it by two private brand 
manufacturers. Part of these goods were bought in 
bulk and part were purchased packaged, complete and 
ready for sale. There was no connection, financial or 
otherwise, between the purchaser, who later resold to 
the trade, and the private brand manufacturer. The 
purchaser, however, did specify colors, styles, etc., 
which he desired and in some cases had his own name 
and brand names affixed to the package by the private 
brand house. 

He was assessed for taxes on the basis of his sales 
price to the trade after the tax had already been paid 
by the actual manufacturer, on the purchase price on 
the grounds that he was the actual producer, the private 
brand manufacturer merely his agent, and that sales by 
the latter to him were not at arm’s length. He paid this 
assessment and sued to recover. The Court held that 
the transactions were at arm’s length and that payment 
of the tax by the private brand manufacturer con- 
stituted complete payment of the Excise Tax. 

In another section of the same case, involving trans- 
actions between the purchaser and a subsidiary private 
brand company, the Court held in the same decision 
that such transactions were not at arm’s length and that 
the assessment by the government was correct and 
proper. 

On almost the same date, the Commissioner of In- 
ternal Revenue reversed the rule under which the 
Bureau has been operating since 1932 on bulk and 
private brand transactions and held in effect that all 
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such transactions, whether for bulk goods, finished 
packages, or even in cases where the purchaser for re- 
sale furnished nothing but merely had his name or 
trade-mark affixed to the goods, the purchaser and not 
the private brand maker was the “‘manufacturer”’ and 
accordingly subject to the tax. 

This new ruling officially reversed the old ‘Charest 
Decision” (officially G.C.M. 11,522) which in the past 
has governed all such cases. Under the Charest ruling, 
a cosmetic house purchasing goods at private brand 
under its own specifications, whether the goods were 
purchased in bulk and later packaged or whether com- 
plete packages were purchased, was relieved of the tax 
on his sales price. Rather, the private brand producer 
paid the tax on his selling price to the cosmetic house, 
which completed tax payment to the government in 
these cases. Under the new ruling, it is extremely 
doubtful that any payment of tax on the price charged 
by the private brand manufacturer will be considered 
complete payment, excepting in such a rare case as one 
in which such goods were purchased without specifica- 
tion from finished stock of the private brand manu- 
facturer and without trade-mark of the purchaser or 
reseller affixed. 

This new ruling completely overturns all established 
practice in the industry and places a far heavier burden 
of taxation upon cosmetic houses who have purchased 
a part or all of their goods from private brand manufac- 
turers. If upheld it will vitally affect the private brand 
situation for in many instances goods have been so pur- 
chased for the sake of tax saving alone. 

This in itself is a serious matter but it is made doubly 
serious by the fact that the Bureau has stated that it 
considers its reversal of the Charest ruling as retroactive 
and that assessments will be made under the new ruling 
for deficiency taxes all the way back to the beginning 
of the cosmetic tax. It is empowered by law to do this 
in the case of modification of a ruling and presumably 
its present attitude is based on the belief that its new 
ruling is a modification and not a complete reversal of 
previous decisions. 
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In view of the importance of the case and the fact 
that the whole matter will have to be threshed out in 
the Courts and probably finally brought to the United 
States Supreme Court, it may be interesting to examine 
the reasoning of the Texas Judge and of the Commis- 
sioner of Internal Revenue in reaching their respective 
contlicting decisions. 

The Court in Texas based his decision upon a straight 
English rendering of the word “manufacturer.” He 


explained it by means of the very homely illustration of 


aman buying a suit of clothes. He pointed out that in 
such a case, even when the customer selected cloth and 
pattern or even furnished the cloth, he could by no 
stretch of the imagination be called the actual manu- 
facturer of the suit. Applying this to the cosmetic trade 
he held that specifying color, quality and type and even 
container of cosmetics was not a manufacturing opera- 
tion nor was the mere placing of the cosmetic in bottles, 
tubes or other containers a manufacturing operation. 
Hence, since there was no connection, financial or other, 
between the purchaser and the seller, the transactions 
were at arm's length. 

In a similar case in the U. S. District Court in Ohio 
in 1931 involving a tax on automobiles under the 
Revenue Act of 1926, a similar conclusion was reached. 
In that case the Saf-T-Cab Corp., purchased cabs to its 
own specifications from an automobile manufacturer to 
be operated as taxicabs. They were bought on a cost 
plus basis and the tax was paid by the automobile man- 
ufacturer. In that case, the Court held that the taxi- 
cab company was not a manufacturer of cabs but 
merely an operator of cabs and that the transaction 
was in good faith at arm’s length. Apparently, at that 
time and through the date of the Charest ruling such 
was the opinion of the Internal Revenue Bureau for the 
Ohio case was never carried beyond the District Court. 

The reasoning in the Texas case and in the Ohio 
automobile case is very convincing excepting that it 
does not cover one important point which is stressed in 
the ruling of the Commissioner in reversing the Charest 
decision. That point which may be the one on which 
the whole matter will finally be determined is that in 
the case of the man buying a suit or of the cab company 
buying automobiles, there is no intention of reselling 
the product but merely one of use by itself. In the case 
of private brand cosmetics, however, there is intention 
of resale and where brand names are used or manufac- 
turers’ names affixed to the packages, there is definitely, 
a “holding out of oneself to the world” as the manu- 
facturer. 

The reasoning of the Commissioner in his new de- 
cision is twofold. First he contends that when a cos- 
metic house purchases a private brand product for re- 
sale under its own name, it specifies its type, color, 
character and in many cases the style, coloring and size 
of the container. It does not purchase goods made to 
a stock model or goods taken from open stock of the 
maker. Therefore, he argues, the private brand house is 
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merely an agent of the actual manufacturer under the 
doctrine, qui facil per alium, facil per se, or “he who 
makes through another, makes it himself.” 

The second point and one which is considerably more 
forceful in view of the decisions of the Courts in the 
Bourjois and Inecto cases, is that the trade-mark of the 
manufacturer is an important element in the value of 
the goods and that ownership of the trade-mark under 
which nothing can be sold excepting by the owner of the 
mark, or “holding out of oneself to the world as the 
manufacturer” actually determines who is the manu- 
facturer, because of that great value. The Commis- 
sioner stresses the point that of two identical cosmetics, 
the same in every respect excepting that one bears a 
well-known and reputed brand name and the other does 
not, the branded one can be sold at several times the 
price of the other. This, he reasons, makes ownership of 
the trade-mark or name the determining factor in 
manufacture and the owner of the name the actual 
manufacturer for purposes of tax. 

While not brought out in the Bourjois case as a de- 
termining factor on the point of “who is the manu- 
facturer” or to determine whether sales were arm’s 
length transactions or not, it may be well to point out 
that the point was accepted by both the District Court 
and the Circuit Court of Appeals as an important ele- 
ment in arriving at a fair market price for the goods. 

As for making the new ruling retroactive, it is pos- 
sible for the bureau legally to correct errors in rulings or 
to modify its rulings and make such modifications 
retroactive. Under Section 1108 (b), however, the man- 
ufacturer who has paid taxes in good faith depending 
upon rulings promulgated officially by the Bureau is 
freed of liability for back taxes when such rulings are 
later reversed. The point in this connection is twofold: 
first, does the new position taken by the Bureau reverse 
a former official ruling; and second, was G.C.M. 11,522, 
or is any G.C.M. an official ruling. It would seem that 
manufacturers have an excellent chance of resisting the 
collection of arrears, regardless of what the new ruling 
may mean to the future. 

Now that the tax has been re-enacted, it again be- 
comes necessary to secure a clarification of the Bureau’s 
rulings. This urgent necessity has been overlooked in 
the fight for repeal of the tax itself. Itis, in many points, 
far more important than actual repeal, for taxes can be 
passed on up to a certain point, but unfair rulings which 
alter the competitive situation and which the Bureau 
apparently will change as often as it sees fit, cannot be 
dealt with by the cosmetic industry as they come along. 
A case on this new ruling will have to be carried to the 
highest court for final determination. Such a case 
already exists in the decision of the Texas Judge. It is 
to be hoped that appeal will be expedited and definitions 
of the terms ‘‘manufacturer” and “‘arm’s length tran- 
saction” be framed by competent authority and no 


longer by the whims and caprices of the ‘‘experts”’ in the 


Treasury Department. 
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i jen three broad general divisions into which eye 
make-up may be divided are mascaras, eyebrow 
pencils and eyeshadows. All three are different in their 
purpose and, therefore, in their constitution, but all are 
essentially vehicles into which colors are incorporated. 
The colors, as a rule, are insoluble pigments and wisely 
so because with so large a quantity of moisture present 
there may be a tendency towards smearing. There are 
exceptions to this general rule, but I think it wise to bar 
their use, especially in mascaras. All portions of the eye 
are sensitive so care must be taken in the choice of pig- 
ments, for even minute amounts of harmful impurities 
may be apt to cause a reaction upon the sensitive 
tissues. 

Probably the most commonly used of the eye make- 
up preparations is the mascara, an important part of a 
woman's toilette, but about which there is very little 
known. In the past, the most 
common type used was the soap 
mascara which was simply a mix- 
ture of soap, tale and color. The 
use of this product has obvious 
disadvantages, the greatest of 
which is the smearing when tears 
come to the eye and also the irri- 
tation to the eye caused if some 
of it were to get into the eye by 
accident. The most commonly 
used type now is the so-called 
soapless mascara, which is not 
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soapless at all but at the same time may be made to 
overcome the difficulties presented by the soap mascara. 
There is no soap of a caustic alkali present in this prod- 
uct but a soap made with a weak alkali which produces 
a soap soluble in both oils and water. It is a triethanol- 
amine soap which may be prepared by simply mixing 
triethanolamine with a fatty acid. These soaps by 
themselves are much too soluble in water to allow their 
use in undiluted form, and also are much too difficult to 
work with. Advantage is taken of their solubility in 
waxes to allow the production of a material which may 
be melted down at about 80-100° C. and which hardens 
at room temperature. The added waxes also prevent 
ready solution of the soap in water and therefore it is 
possible to produce a preparation which will withstand 
the ravages of tears and even of water while swimming. 
The color may be mixed into the base easily and the 


whole melted down and poured into discs. 
The waxes used are high melting point 
ones, especially beeswax and carnauba both 
of them entirely insoluble in water. The proportion 
would depend upon the characteristics required, the 
greater the percentage of carnauba wax, the greater 
would be the luster given to the eyelashes. At the same 
time, it must be remembered that carnauba wax in too 
large a quantity tends to make the mascara brittle and 
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this too should be avoided. The triethanolamine soap is 
usually that of stearic acid but a bit of the oleic acid soap 
may also be added if the manufacturer desires a softer 
product. It is soluble in all waxes, but more so in the 
animal and vegetable variety (that is esters) than in the 
hydrocarbons. All these ingredients may be placed to- 
gether in a pot and heated until melted. There is, there- 
fore, no special machinery required in production. The 
colors are ground into the base by means of a roller 
mill and the resultant mixture remelted and poured. 


The formulation would depend upon the type of 


mascara desired, but if the chem- 
ist will bear in mind that it must 
contain enough soap for ready 
emulsification with water and 
enough waxes to prevent rapid 
solution after application — his 


problem will be easier. Some manufacturers also use in 
addition substances such as rosin and even shellac to 
make the mascara stick more strongly to the lashes. | 
do not think these additions necessary, however, be- 
cause the presence of the triethanolamine soap and the 
waxes themselves provide all the adhesiveness necessary 
and their addition will always be a possible, constant, 
unnecessary source of irritation. 

More recently there have appeared a number of cream 
mascaras on the market. These have certain advantages 
over the cake but also certain disadvantages. It is true 
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that the paste sold is ready for 
instant use, without the user having 
to add the necessary water but, at 
the same time, some people have 
ideas of their own as to what the 
consistency of the paste should be. 
In constitution these newer types 
are very much the same as the cake 
type, but with the addition of the 
requisite amount of water necessary 
for a paste of the proper consistency 
before application. A binder is un- 
necessary in the cream because there 
is enough soap present to form a strong, stable emulsion. 
Eyebrow pencils used for coloring the eyebrows are 
much more easily formulated. The product must have 
a high pigment content and a hard base, because it is 
subjected to greater pressure. It must also contain a 
lubricant which would allow easier application. The 
essential raw material in the base is, therefore, carnauba 
wax, with beeswax and mineral oil also present. It is 
possible also to use any of the other hydrocarbons avail- 
able. The pencils come in several forms, the most com- 
mon being in the lead pencil form. Pencil manufactur- 
ers are now making these, a perfectly logical develop- 
ment since the methods of manufacture are very much 
the same. 
(Continued on page 585) 
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NICOTINIC ACID 


| agers of this journal will recall that the second 
article in this series of articles concerned with the 
vitamins appeared in the September, 1937 number, and 
that its title was “The Vitamin B Complex.” Only very 
brief reference was made to Vitamin Bs or G, and to 
Goldberger’s P P Body because of the many gaps which 
existed and the many questions still unanswered con- 
cerning the possible role of some factor or derivative in 
the B Complex and pellagra. During the same month 
Elvehjem of the University of Wisconsin announced in 
The Journal of the American Chemical Society that he 
and his associates had cured ““black tongue” in dogs just 
by adding Nicotinic Acid or nicotinic acid amide to the 
diet. Elvehjem suggested that Nicotinic Acid be tested 
on human pellagrins, and numbers of clinicians prompt- 
ly began experiments with Nicotinic Acid on pellagra 
sufferers. All achieved success according to reports 
which have recently emanated from the United States 
Public Health Serivce, the University of Cincinnati, the 
University of Wisconsin, Duke University and the Hill- 
man Hospital of Birmingham, Alabama. 

Many individuals, even within the ranks of the 
medical sciences, have been laboring under the erroneous 
impression that pellagra is a_ so-called “modern” 
disease. The term “‘pellagra” is a corruption of the 
Italian “pelle agra”, meaning “rough skin,” a name 
which has been used for centuries in Lombardy. Fra- 
polli, an Italian physician, introduced the word into 
medicine in 1771. The earliest scientific description of 
the symptoms of the disease was published in 1735 by 
Gaspar Casal, physician to Philip V of Spain. During 
the year 1784, Joseph II of Austria established a pella- 
gra hospital in Lugano. The disease has been known in 
the Eastern United States since 1863, but its prevalance 
in the South was not recognized until 1907. About 
ninety per cent. of the deaths from pellagra occur in the 
Southern States. 

The clinical characteristics of pellagra are dermatitis, 
stomatitis, gastro-intestinal and nervous symptoms; the 
anatomical characteristics of the disease are degenera- 
tive lesions in these structures; and etiologically pellagra 
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has been associated with a deficiency of a water-soluble 
factor, factors or derivatives of the same. It has been 
estimated that there are always at least 400,000 
pellagrins in the United States, about half of that num- 
ber being in the southern portions. 

Among the predisposing causes of pellagra economic 
conditions, as they affect the food supply, stand at the 
top. Loss of teeth, pyorrhea, gastro-intestinal ills which 
interfere with the assimilation of food, food fads, and 
“reducing diets” are next in order of importance. The 
highest incidence of pellagra in the United States is 
among married women, a fact which suggests a possible 
relationship between the disease and pregnancy and 
lactation. Pellagra is relatively common among children 
between the ages of 2 and 15 years. It has been re- 
ported in nursing infants, and there appears to be no 
racial tolerances or susceptibilities. 

Goldberger and co-workers in 1914 used dogs in their 
experimental pellagra studies because the disease of 
dogs known as “black tongue’’ occurs spontaneously in 
these animals, and is similar in many respects to human 
pellagra. Chittenden, Mendel and Underhill of Yale 
University carried on similar experiments and demon- 
strated that when dogs are deprived of all meat, they 
invariably develop “black tongue.’’ Goldberger ob- 
served that pellegrins came to the hospital and died of 
the disease, but that the disease did not make its ap- 
pearance among the attending physicians and nurses. 
He was convinced, therefore, that pellagra could not be 
infectious. In orphan asylums where pellagra was par- 
ticularly prevalent, Goldberger added milk, eggs and 
fresh meat to the diet which had previously consisted of 
corn, rice, hominy, salt pork, molasses and cane sugar, 
and found the results almost’ miraculous—pellagra 
almost disappeared in these institutions. 

Goldberger’s experiments with Mississippi convicts on 
a prison farm are well known. Those convicts who 
volunteered agreed to eat what was served them for a 
given period, and at the end of the stipulated time they 
were to receive their freedom. He placed his convict 
subjects on his standard pellagra-producing diet which 
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Without special treatment the pellagra 
mortality runs as high as 09 per cent. 
The discovery of the action of nicotinic 
acid in pellagra will probably result in 
reducing the death rate to 6 or 7 per cent. 


consists of corn meal, rice, hominy grits, fat salt pork, 
flour, field peas, lard and cane syrup, and six of eleven 
developed pellagra. Many writers and physicians have 
clung to the theory that pellagra is a bacterial disease, 
and received Goldberger’s reports with much skep- 
ticism. Goldberger injected the blood of one of his con- 
vict pellagrins into the arm of a coworker; he himself 
swallowed some of the intestinal discharge and bits of 
the skin of pellagrins; and his assistants did likewise: 
but pellagra did not manifest itself in any of these 
investigators. 

Goldberger placed dogs on the same diet that pro- 
duced pellagra in his convicts, and ““black tongue” de- 
veloped. When he added yeast to this diet, his dogs 
continued normal and healthy. By this time, observers 
were convinced that yeast, milk, eggs, liver, tomatoes, 
and green vegetables contain something which is lacking 
in the pellagra-black-tongue-producing diet. Goldber- 
ger thought, of course, of the vitamin B complex and 
his factor “P P”’, the “pellagra-preventive” factor, but 
no one could answer the questions: *‘What is the P P 
factor)” “Why are yeast, liver, eggs and milk apparent- 
ly effective only in early cases?” “‘Why do many 
hospital cases still terminate fatally)” 

Studies of pellagrins at every stage of the disease 
convinced Spies of the University of Cincinnati that 
Goldberger’s treatment failed in late cases of pellagra 
because it required enormous amounts of the foods to 
bring about cure. Spies had his patients take from 
three to nine ounces of yeast per day and as many egg- 
nogs as they would swallow. He fed his patients not less 
than six times a day. He injected liver extract into 
some of his patients. An anticipated mortality of about 
o4 per cent. dropped to but six per cent. in 125 cases. 
His cramming treatment of seventy-three patients at 
the Hillman Hospital in Birmingham, Alabama, re- 
sulted in a drop from a previous mortality of 32 per cent. 
to 7 per cent. 

Goldberger’s P P factor had always been associated 
with vitamin B, which is itself a complex of nutritional 
factors. The problem resolved itself into the extraction 
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of all of the B, complex factors, and individual tests of 
each component. The work of Minot and Murphy of 
Harvard University on liver extracts directed attention 
to this organ as a storehouse of accessory food factors, 
and prompted the assumption that, since diseases so 
different as pellagra, anemia and sprue can be appar- 
ently cured by the administration of adequate quanti- 
ties of whole liver, several factors must be acting to- 
gether or individually. Thus, the search for the P P fac- 
tor of Goldberger reduced itself to the vitamin B, com- 
plex in liver. 

Klvehjem finally obtained relatively pure concen- 
trates from whole liver, and ultimately demonstrated 
that “black tongue,” as stated in the first paragraph of 
this article, could be promptly cured by Nicotinic Acid. 
This was followed by the announcement of Spies and 
associates that they had cured five controlled cases of 
human pellagra with Nicotinic Acid. During November 
and December, 1937, and January, 1938, articles pub- 
lished by L. H. Harris (University of Birmingham), 
Smith, Ruffin and Smith of Duke University (J.A.M.A.) 
and Spies (The Lancet and J.A.M.A.) reported more 
cases of pellagra successfully treated with Nicotinic Acid. 

None of these invesitgators, however, have said that 
Nicotinic Acid or its amide may be used as a preventive 
of pellagra. Further experimental and clinical studies 
will determine this point. Diet still retains its place as 
the mainstay in the treatment of this-disease, but from 
now on all physicians will add Nicotinic Acid to the 
treatment. 

Nicotinic Acid suggests the alkaloid nicotine, but the 
two are quite different, although the acid may be de- 
rived from the alkaloid. Tobacco chewing and smoking 
apparently have no effect on pellagra. Nicotinic Acid 
may be manufactured from quinolinic acid and hydro- 
chloric acid by heat. It comes in the form of a white 
crystalline powder, which is soluble with difficulty in 
cold water, but easily soluble in hot water and in boiling 
alcohol. It is almost insoluble in ether; has a melting 
point of 228°-229° C.; and its formula is C;H,N(1): 
COOH(3). 
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near of otto of rose occupies the first place in 

the Bulgarian aromatic essence industry as Bulgaria 
is the very country for the cultivation of roses. Cultiva- 
tion of roses as an industry in Bulgaria began several 
centuries ago. The most important centre is situated in 


*Chemical engineer, Chief of the “ 
tive de Bulgarie” laboratory. 
(Published with permission of Lautier Fils Inc., New York, sole 
American and Canadian distributors.) 
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BULGARIAN 
ROSE 
ESSENCE 


By G. KARAIVANOFF* 


Above at the left is 
shown the gathering 
of the rose blossoms 
in Bulgaria, and at 
the left is shown the 
transportation of 
these blossoms'to 
the place of distilla- 
tion. 


the valley of the Toundja and Strema rivers both tribu- 
tary to the Maritza river. These two valleys are bor- 
dered to the North by the Balkan mountains and to the 
South by the Sredna Gora. Besides these two valleys 
there are also on the Southern side of the Sredna Gora 
some villages where roses are cultivated. 

The valley of the Strema, Karlovo district, is covered 
with the largest area of rose fields, namely, 7,700 acres. 
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In the valley of the roses proper, in the Kazanlik dis- 
trict, there are 3,600 acres of roses from the Toundja 
valley up to the plain of the Maritza river. The total 
area of rose plantations reached 22,200 acres in 1916 
but after going through a critical period following the 
war, was reduced in 1927 to 11,200 acres. However 
cultivation started again little by little and now covers 
15,000 acres in 142 villages. 

Amongst the numerous species of roses, only two are 
cultivated in Bulgaria for industrial purposes. These 
are the “Rosa Damascena”’ which is a hybrid between 
Rosa galica and rosa canina and the ‘““Rosa Damascena 
var alba.”” The former gives red flowers on shrubs about 
414 feet high while the latter gives white flowers on 
higher and stronger shrubs which for this reason are 
frequently planted in hedgerows so as to protect the 
first variety. The red rose shrubs are more cultivated 
than the other ones, as white roses yield an otto of 
inferior quality and in much smaller quantity, except in 
the mountainous and colder areas where the latter pre- 
dominates on account of its resistance to unfavorable 
climatic conditions. 

Blooming begins in the second half of May and the 
flowers are gathered continuously during three weeks to 
one month. The date and duration of the crop vary 
according to the climatic conditions of the season. 
Mild and humid weather lengthens the blooming and at 
the same time increases the output and yields an 
essence of better quality. If, on the contrary the 
weather is hot and dry, the crop may last only two 
weeks and the output is much less. 

Last year, 1937, the crop, on account of exceptionally 
favorable weather, began on the twentieth of May in the 
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2 At the left is shown a 
j modern factory in Bulgaria 
for the distillation of roses, 
and below is shown a 
State agent sealing a con- 
tainer of genuine Bulgarian 
rose essence. 








































Karlovo district, and ended about the twenty-second of 
June in the mountainous districts of Klissoura and 
Svegene. 

The gathering begins as soon as the flowers begin to 
open and continues until they have all disappeared. 
The flowers are collected by hand by the peasants and 
their families. The gathering begins at dawn and ceases 
at eight or nine in the morning at the latest when the 
flowers are still covered with dew. This is most im- 


















portant for a good output either in quantity or quality. 
During the years when the blooming is very short, and 
one is obliged to gather the flowers later in the day, one 
collects only roses which emit a weak odor and yield an 
otto of low quality. 

The flowers are thrown in a basket held by the 
gatherer and collected in bags of twenty-five to thirty 
kilos and carried up to the stills where they are treated 
as soon as possible. 

The flowers are transported from the fields to the 
stills by various means. People fortunate enough to be 
in the valley of roses during the season will be surprised 
to see these mountain roads, ordinarily so deserted, now 
busy with small trotting donkeys heavily loaded with 
fragrant bags, carriages drawn by quick and nervous 
horses, and heavy and placid oxen and large trucks, all 
transporting their load to the factories, and all leaving 
behind traces of the lovely scent of the fragrant crop. 

In order that the flowers be treated as rapidly as pos- 
sible to obtain the best output and the best quality of 
essence, the stills are placed everywhere in the neigh- 
borhood of the rivers which supply the water necessary 
for distillation. 

Until 1902 all the essence of rose produced in Bulgaria 
was distilled by the peasants themselves in small stills. 
According to statistics of the Chamber of Commerce of 
Plovdiv there was 2,798 distilleries with 13,128 small 
stills when the distillation on industrial scale began. 

From 1902 many modern factories have been built in 
the valley of roses and gradually the merchants of rose 
essence became distillers themselves. Since then and 
until 1922 the rose industry was intensely modernized 
and the new installations with steam stills and open fire 
progressively took the place of the primitive ones. In 
1922 the growers started also some cooperative societies 
to treat the flowers themselves. From 1929 the number 
of cooperative factories was progressing slowly but con- 
stantly and helped the development of the industry. 

Actually the flowers are treated in most modern fac- 
tories where 32 apparatuses for extraction by volatile sol- 
vents, 40 steam stills and 649 open fire stills can be seen. 

Since about ten years ago some serious disturbances 
occurred in the Bulgarian trade and industry of rose 
essence. As the disorder increased in the most alarming 
manner and had serious consequences for the producers 
and the consumers discouraged by constant higher 
prices, the Bulgarian Government decided to study 
thoroughly the question to discover the reasons for the 
crisis and find a remedy without delay. 

For this purpose the State commissioned specialists 
to study the question in all its aspects from the cultiva- 
tion of rose flowers up to the distribution of rose essence 
the state also endeavored to supervise and improve the 
various processes of production. The specialists gave 
some suggestions for the elaboration of the decree pub- 
lished according to Regulation n°49 dated April 3, 
1932 by which the State would prevent adulteration of 
rose essence and would ensure the payment to the 
peasants for the flowers. Some other decrees were 
passed on May 27, 1933 according to Regulation 
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N °42 modified and completed by the decrees of March 
16, 1935, Regulation n°60 and April 20, 1936 Regula- 
tion N °86. 

By such laws the Government endeavored to fix a 
reasonable price every year for the crop, this price being 
as constant as possible, in order to prevent during the 
harvest, speculation in the flowers which was doing 
much harm to a good distillation of the roses. 

To ensure and certify the purity of rose essence the 
State has created with the help of the Banque Agricole 
et Cooperative de Bulgarie a strict and fully efficient 
control of the distillation of the flowers by placing in 
every factory agents who supervise constantly the 
distillation and who seal the containers of rose essence 
in the course of distillation. 

The whole production of rose essence is placed in the 
warehouse of the bank specially built for the purpose. 
Manipulations of the essence and the preparation of 
foreign orders are made in the laboratories of the Bank 
in the presence of the parties concerned. 

The physical and chemical constants of the pure and 
genuine essence of rose obtained under the control of the 
agents of the Bank, and determined by the analysis of 
samples from various crops and different places in the 
valley of roses follow: 


Specific gravity at 30°'C............. from 0.848 to 0.8636 
Polarization... .<.<...:: as -2.2 to -4.4 
eioinds abo OG. wie eee cans es 1.4538 to 1.4646 
Freezing point in C.... +16 to +22.50 
ACID IBGEX......5.. 65s Pree ee 0.93 to 3.08 
Ester index.......... oes 7.40 to 16.80 
Saponification index. Sere 8.40 to 18.70 
Acethylization index.............. 194 to 240 
Alcohol percentage......... aes 59.60 to 82 
Combined alcohol. .......... ere 2.94 to 3.60 
Dower oN ti 62.56 to 78.40 
Citronellol Rhodinol............. 27.40 to 56.90 
SUGANO DUCTIC 8.3.5 acc. coals cc w esoreeuntdiare des 16 to 24% 


One will notice that the limits of the physical and 
chemical constants of entirely pure essence are wide. 
These are due to the differences in process, origin and 
the varieties of the flowers employed and even to the 
climatic conditions at harvest time. The important 
differences between the aforesaid constants of citronel- 
lol and those which have been admitted until recent 
years will be noticed. Consequently one sees that a rose 
essence unquestionably pure may contain up to 56.9 
per cent. Citronellol while some analysts, particularly in 
England and Germany were in the habit of rejecting 
the samples containing more than 35 per cent. of such 
alcohol. 

In literature the chemists admitted some very vari- 
able limits in the contents of Rhodinol in the Bulgarian 
rose essence. The different figures mentioned in 
literature have led us to undertake some systematic 
analysis, in the laboratories of the Banque agricole et 
cooperative de Bulgarie from 1929 up to 1937, on rose 
essences entirely pure and distilled under the unceasing 
control of our agents. Our conclusion is that the ordi- 
nary content of Rhodinol in rose essence varies from 35 


(Continued on page 593) 
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W HERE the vitamin market is headed is a question 
that many are asking. A year or more ago many 
were expressing the opinion that vitamins had run their 
course. Many described the business as a fad; said it 
would soon die down. Now everyone that looks at the 
vitamin market honestly believes that it still has a long 
way to go—that many new developments will extend 
the use of these products in many directions. 

There is no doubt regarding the complexity of the 
vitamin subject today. Furthermore, greater complex- 
ity appears ahead as known vitamins are being broken 
down into still more vitamins, and many things are 
being combined with the known vitamins. Vitamins 
are largely being taken in the form of products which 
represent mixtures of many of the vitamins, oftimes with 
minerals and other products also in the combination. 
Whereas different products have different combinations 
of vitamins, and different potencies of the vitamins in 
them, the consumer is generally confused as to what 
vitamins he is taking and how much of each. All he 
generally knows is that he is taking vitamins. 

Such products are being built plainly on the “‘shot- 
gun” type to which the A.M.A. is generally opposed, 
but which nevertheless is very effective. A person can- 
not be expected to know just what vitamin he is 
deficient in, and if he takes several vitamins at once, he 
will not suffer any ill effects from the vitamins which he 
did not need. Therefore, a consumer can buy capsules 
or tablets containing vitamins A, B,, C, D, E, and G, 
with the feeling that he is taking the right thing. Also 
he can take such a product in connection with minerals, 
or liver, or other beneficial ingredients. The one thing 
that the vitamins have in their favor is that, within 
wide limits, an excess of them is in no way harmful. 
Further, it is surprising how many people are deficient 
in one or more of the vitamins, and the beneficial re- 
sults that will follow the taking of vitamins in a large 
number of instances. 

The first real recognition and use of vitamins was of 
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And the first use of 
these vitamins was for growth and for prevention and 
Later, cod liver oil and vitamin A were 
used for prevention of colds and diseases of the respira- 
tract. How far vitamin therapy has developed 
beyond this can be indicated by the many conditions 
Vita- 
min B, is being used for cases of nervousness as well as 


vitamins A and D in cod liver oil. 
cure of rickets. 
tory 
which respond to several of the other vitamins. 


for other illnesses. 

Research in pharmaceutical and chemical houses is 
intense upon the vitamin field. This research is in the 
direction of trying to manufacture more of the vitamins 
synthetically, breaking down vitamin complexes into 
their elements, development of clinical evidence of the 
use of vitamins in the correction of abnormal conditions. 
The results of this research are being evidenced almost 
daily, and doubtless further important results will con- 
tinue to make their appearance long into the future. 
Some one with a good view of the market for drug 
products recently stated that vitamin products would 
be exploited for at least twenty years more. 

The vitamin group was declared to stand in third 
place among drug store products several years ago, 
first place being occupied by laxatives, and second place 
by remedies for coughs and colds. If we have many 
more years like the past one with a low number of colds 
and coughs, vitamins might rise to second place more 
rapidly than would otherwise be the case. 

Some indication of the increase in the use of vitamins 
is observed from the steady rise in imports of cod 
liver oil which is only one of the several sources of 
vitamins A and D. These imports, which stood at an 
all-time peak of 2,895,000 gallons in 1930, started rising 
in 1933 when imports totaled 3,433,000 gallons; 1934, 
3,470,000 gallons; 1935, 4,607,000; 1936, 5,790,000 
gallons; 1937, 5,916,000 gallons. Therefore, despite all 
the viosterol made by three processes, and all the hali- 
but liver oil and other oils now used as sources of 
vitamin A, cod liver oil continues to multiply. 
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THE MENTHOL MARKET 








leew many months now the market for natural menthol in Japan, and 
the consuming market in the United States, have been at loggerheads. 
So far neither side has shown the slightest intention of capitulating, al- 
though, from a general review of the situation as a whole, it would seem 
that the manufacturing consumers have to their advantage the rather weak 
| statistical position of this item. Stocks are plentiful both here and abroad. 

The decline in consumption of Japanese natural menthol in the United 
States during the past winter amounted to from 30 to 40 per cent. It was 
said that 20 per cent. of this decline can be attributed to general business 
conditions—the balance being accounted for by the fact that the past 
winter was an open one and, therefore, particularly bad for all cold prepara- 
tions—which products account for the largest quantities of menthol con- F 
sumed here. Retail outlets report heavy unmoved stocks of these items, 
and as they will undoubtedly be carried over for another season, the results 
on the consumption of menthol may be prolonged. 

At least the spot market position of natural menthol is consistent with 
general conditions in the consuming market. The spot market has been 
weak for a long time and this condition has carried right up to the current 
trading period. The case lot price, after taking into consideration the recent 
decline, is now $3.00 per pound. 

The Japanese market, however, is a little more difficult to understand, 
especially when viewed by consumers and import factors far removed from 
the producing center. Shippers have maintained prices during a prolonged 
period of inactivity but are still unwilling to offer at other than their own 
fixed prices. Cost to replace New York stocks, including duty and in- 
cidental charges, is $3.10 per pound compared to a spot market price of 
$3.00. 

This has led to many rumors regarding developments in Japan. Reports 
of a Japanese monopoly in menthol have been discussed. It was also said 
that the Hokuren—a cooperative society of producers originally established 











Scene in Japan during the with the support of the Japanese Government—is carrying heavy stocks 
harvesting of peppermint and that the government, wishing to encourage an export price of not less 
dar talk wantnedamuail than $2.50 per pound, has subsidized the Society by offering the financial 


ber the harvesting occurs. 
Following this the oil is 
distilled and the menthol 


assistance necessary to carry these stocks, for a long period if necessary. 
Rumors of monopoly and government financing are now denied. As 


extracted from the oil. these denials come from sources in Japan that have always been entirely 
Photo courtesy George Uhe trustworthy, the truth of the strong position in Japan seems to lie in the 
Co. attitude of the Japanese toward all raw materials originating in their 4 


country. Their military successes, and the necessity of financing an expen- 
sive campaign of conquest abroad, has put them in a frame of mind that is 
quite bullish in general. This attitude has been applied to raw materials in 
particular. 

It is quite evident that statistically the Japanese attitude toward 
menthol is not warranted. They have carryover stocks as of April Ist, 
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amounting to 650,000 kin of crude oil. The United 
States, the world’s largest consumer of menthol, is so 
well stocked that, if necessary, supplies on hand could 
well take care of a year’s requirements. A new crop of 
peppermint will be harvested in late August and Sep- 
tember, but in spite of these facts Japanese principals 
are said to be buyers of menthol rather than sellers. 

The Japanese have also steadily refused to recognize 
the advent of a U.S.P. synthetic menthol, although an 
increasing interest in this grade by manufacturing con- 
sumers is noted here. Production of synthetic menthol 
in this country has not increased to the point where 
advantage can be taken of the situation in the natural 
menthol market but, it was said unofficially, synthetic 
menthol has captured the market to the extent of one 
case to every four cases of natural. 

The crux of the situation seems to be that primary 
market holders of menthol are in a sufficiently strong 
financial position so that there is no immediate neces- 
sity for them to sell below their present opinions as to 
price, and consumers are not interested at present price 
levels. If consuming markets send orders to Japan dur- 
ing the next three or four months—after which a new 
crop of peppermint will be harvested—an advance in 
the shipment price of menthol is almost certain. The 
absence of such orders will, on the other hand, un- 
doubtedly break the Japanese position and the market 
will decline. 

It seems to be entirely a question of who can hold out 
the longest. 


Make-Up for the Eyes 


(Continued from page 577) 


Another type often used is the long crayon type 
which usually comes in a metal casing. These are 
usually softer than the other variety and easier to apply. 
They are made by pouring into proper molds. 

Eyeshadow is probably the easiest of all make-up to 
manufacture. Almost anything imaginable may be used 
in the base and good results received. The ideal product 
is one which is fairly hard at room and body tempera- 
ture but with enough lubricating materials in it to allow 
easy application but with little enough to allow for a 
thin film. Stickiness here should be avoided and, there- 
fore petrolatum should not be used. A judicious use of 
mineral oil and waxes could easily give the required 
result. 

Many manufacturers are using hydrogenated oils with 
good results and these substances are stable. Care 
should be taken that the substances added will not 
crystallize on standing. The manufacturing technique 
is very similar to that of the lipstick,—the base is 
melted and the color added, the whole then thoroughly 
ground, remelted and finally poured into their contain- 
ers. The precautions taken in lipstick manufacture are 
unnecessary here, however, since no castor oil need be 
used and there is, therefore,no danger of incompatability. 

The following are representative formulae of the 
mascara, eyebrow pencil and eyeshadow: 
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Mascara 


PRONG, oo 6 uk ele oe can ee kote oS 10.0 
ee ee eee ee Me a ARE Oe, aR 36.0 
IT) Eh er are Peet pete Sten one: 9.0 
"FROG ROI io ms os 2c, foo: Soar tt eas «ore me 13.5 
IWR ROR) scr d o Saaari trea eis ole tate tae 31.5 
Eyebrow Pencil 
PI as iieid a we teh See o aie ae ee ewe ee 25.0 
CERNE PI NIM iirc x ete ee ie a ea ee oe 35.0 
CGS WHE... 6 6 oc acc Re A Rete ORF ie EE MM ae 15.0 
PUR EPLC HIN ON. 73.35 Cink Sc alela et banaue aie ee eee ‘25.0 
Eyeshadow 
RV CWneir GUN ONES sé 3 eo Soto eran iene es fe eo 45.0 
DWRmRIISINE QUOI 258 2. on.) eeaaiens ne Sapa ele mae 10.0 
ROUTES S20 or aod Sle ors ss sera Spe a tore Sie aaa Se 20.0 
(111 hh a ee Re ee OF RENE Sune Ae Hae oe ern 5.0 
So CAS! 2 aa a eenee eee ee ate Sedna Aer par an 5.0 
eT A eee aN RESP LEREEE RMS ee Aron, Coed: Ooo et 15.0 


Competition Under Fixed Prices 
i! 


(Continued from page 569) 


But it must be said for the drug trade that observance 
of contract prices is excellent. However, it still remains 
to be seen whether or not this will work to the advantage 
of manufacturers of nationally advertised products or 
whether it will work to their disadvantage. Macy still 
continues to publish advertisements comparing their 
products with nationally advertised goods. Recently 
they published an advertisement comparing their alka- 
line effervescent tablet with a nationally advertised 
one, obviously Alka-Seltzer. Macy offered thirty tablets 
for thirty-one cents, against twenty-five tablets for 
forty-nine cents. 

Another advertisement that Macy recently published 
contained an extensive list of their drug and cosmetic 
products. This advertisement was particularly interest- 
ing for the reason that the name of the Macy product 
with the quantity and price appeared on one line, while 
right beneath in lighter face type appeared the name, 
quantity, and price of the nationally advertised product 
which Macy was attempting to imitate. In this adver- 
tisement a consumer can identify the Macy goods which 
he might want to buy by the name of the nationally 
advertised product appearing directly underneath it. 





APPROVED BY THE A.M.A. 
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DRUG BILL 


tiga when everybody believed that a new Food and 
Drugs Act might finally be enacted, the Secretary 
of Agriculture voices his objection to the new bill as it 
was reported to the House of Representatives and says 
that the public would not be protected as well under the 
new bill as they are protected under the present bill. 
And to think that this criticism comes after the House 
had apparently gone much further than the Senate in 
making the bill stringent. 

This is not the first time that this opinion has existed 
regarding the Copeland Bill in the years during which 
it has been repeatedly introduced in revised forms. It 
will be remembered that President Roosevelt stated 
last year that the bill before Congress at that time was 
not stringent enough. Others have repeatedly ex- 
pressed the private opinion that the present bill gives 
the administrative officials all they need if they would 
only enforce it properly. 

The trouble with the Copeland Bill in its various 
forms seems to be that it attempts to give much greater 
powers to the Food and Drug Administration, and then 
for fear that the F.D.A. might abuse these powers, the 
bill tries to limit the powers, or to protect those regu- 
lated under the bill against abuse. The bill has always 
been entirely too long and too complicated for a puni- 
tive statute and has been often criticized from this view- 
point. A Food and Drugs Act should be simply written 
so that there would be very little possibility of misin- 
terpretation. While the situation becomes complicated 
when one attempts to cover all sorts of conditions in a 
bill, there seems to be no good reason why all these con- 
ditions have to be covered. 

There is still much to be said for the present Food and 
Drugs Act, and perhaps eventually the legislators will 
be willing merely to amend the present act which was 
the plan first suggested by the industry. The principal 
objection to amending the present act is that the Food 
and Drug Act of the country would not be known as 


the Copeland Act, and the Senator is thought to cherish 
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this ambition. Such an amendment could not be put 
through the Senate without Senator Copeland’s per- 
mission since he is Chairman of the Committee which 
consider such proposals. However, even if an amend- 
ment of this sort were enacted to bring the law up to 
date, the amendment would for a long time be known 
as the Copeland Act, just as the amendment to the 
Clayton Act is still known as the Patman Act. Truly, 
the amendment would eventually be known as the 
Copeland Amendment and then gradually forgotten, 
but so would the Senator’s name eventually be forgot- 
ten no matter what law was passed with his name. One 
way out of the present situation would be for Senator 
Copeland and others concerned to agree to push an 
amendment to the present act, thus a real public service 
would be performed and the uncertainty in the industry 
would be ended. 

It will be recalled by those who studied the original 
Tugwell Bill, that this gave a blank check to the Secre- 
tary of Agriculture in many instances. It was the 
attempts to change these excessive grants of power in 
successive revisions that finally brought the bill to its 
present state. The several revisions under Senator 
Copeland in the Senate, brought the bill to a state that 
the House of Representatives thought that should 
strengthen it again, but now the House has drawn the 
fire of the Department of Agriculture regarding its 
weakness. 

The amazing part of the original Tugwell Bill and ail 
the successive revisions under Senator Copeland up to 
the present bill, is that the present bill is the only one 
into which a provision has been put to cover such cases 
as the “Elixir of Sulfanilamide”’ tragedy. Such a 
tragedy could have occurred under the Tugwell Bill or 
any of the several Copeland Bills. At least this proves 
one thing, and that is that excessive grants of power to 
the Secretary of Agriculture are not sufficient to insure 
public safety—intelligence in the type of powers which 
should be granted is also very necessary. 
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STIMULANTS 


By M. A. LESSER 


A Goop proportion of the therapeutic agents now in 
use can be classified as stimulants. The term, 
stimulant, however, is usually associated with drugs 
whose action is immediate and which are used in emer- 
gencies caused by organic failures or untoward results of 
other drugs. These constitute an important and essen- 
tial group of medical substances. Many of them have 
been used for years, even centuries. Others are of more 
recent origin but have received recognition through fre- 
quent and wide-spread application and study. 

Highly important among these stimulants are those 
drugs employed for their action on the central nervous 
system. Most authorities’ * list caffeine, atropine 
and strychnine in this category. These drugs will also 
be found, together with other substances, in tabulations 
of respiratory stimulants. Caffeine and atropine, are 
similarly listed as cardiac stimulants. All three of these 
substances have other valuable uses and actions aside 
from their employment as stimulants. Like most of the 
other stimulating substances which will be discussed, 
they are toxic and require careful administration. It is 
probable that each one of these three drugs affects the 
whole central nervous system to a varying degree. 
Strychnine, however, has a more definite action on the 
lower portion of the system,—the spinal cord and the 
medulla, while caffeine affects the higher brain centers 
which control the mental functions. Atropine’s action 
seems to be between these two and works mainly on the 
motor areas of the brain. 

Caffeine is perhaps the most commonly used of all 
stimulants, and as a constituent of coffee and tea, is in- 
cluded in the normal daily diet. The white, odorless, 
needle-like crystals of caffeine are sparingly soluble in 
water and alcohol. Combination with sodium benzoate 
increases its solubility in water, and it is in such com- 
bination that the alkaloid is given hypodermically. 
When taken internally, caffeine readily decomposes in 
the tissues and is destroyed or excreted within twenty- 
four hours. [ts effect on body temperature is compara- 
tively insignificant. Its action on the kidneys increases 
the urinary output. Caffeine is a most valuable diuretic. 
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Caffeine, in small doses, accentuates the acuteness of 
the senses. Stimulation of the psychic centers of the 
brain clears the mind, halts fatigue, makes the in- 
dividual more alert. The capacity for work is aug- 
mented. The alkaloid, by stimulating the respiratory 
brain centers, quickens respiration. This action has 
found particular application in treating various forms of 
poisoning, such as those resulting from overdoses of 
opium, alcohol and the like. Overdoses of the drug, or 
too frequent use of it, cause insomnia, restlessness and 
sometimes a mild form of delirium, particularly in 
caffeine-sensitive individuals. Toxic doses may produce 
convulsive movements and dilate the heart. Tolerance 
to the drug, through the habitual use of tea and coffee, 
lessens the susceptibility of the individual to large 
doses, and larger quantities are required to produce the 
desired effects. Concerning the safety of caffeine, a note 
in the “Medical Times” for June 1937 states, ““An over- 
dose of caffeine has never definitely caused death, for as 
much as 60 grains have been taken at one time and the 
patient recovered from the serious illness.” 

The action of caffeine on the central nervous system 
is most valuable in exhaustion and collapse. In collapse 
it causes a rise in blood pressure and stimulates respira- 
tion. Henderson’? lists caffeine as the most important 
indirect respiratory stimulant, used in therapeutic 
doses, caffeine induces prolonged moderate increase in 
respiration. The alkaloid can be used in larger doses 
when combined with other drugs as antidotes to 
respiratory depressants such as morphine and the bar- 
biturates. In narcotic poisoning, the drug itself or in 
the form of strong coffee has found wide usage. Injec- 
tions of caffeine and sodium benzoate are considered one 
of the most effective means of treating dangerous cases 
of alcoholic poisoning. Caffeine finds use in treating 
some types of headache and migraine, but in this con- 
nection it may sometimes intensify rather than lessen 
the pain. 

Atropine, the principal alkaloid of belladonna and 
other plants, is usually employed as the sulfate. The 
white powder or colorless crystals of the sulfate have a 


587 











very bitter nauseating taste. The salt is very soluble in 
water and alcohol. Atropine acts as a stimulant in 
small doses, but in toxic doses as a depressant. The 
drug affects many organs, especially those containing 
smooth muscles. Most of the secretions; salivary, gas- 
tric, pancreatic, mucous, sweat and the like, are de- 
creased by the alkaloid, which creates its effect by 
paralyzing the endings of the parasympathetic nerves. 
Temperature often rises after atropine treatment. The 
drug is rapidly absorbed by the body and is found in 
most of the organs. It is excreted in the urine, much of 
it unchanged. Atropine compounds are extremely 
poisonous and their use controlled by law in many sec- 
tions of the country. 

Despite the fact that when atropine is used to obtain 
one effect, other undesirable actions may occur, the drug 
has a wide range of therapeutic usefulness. As a stim- 
ulant of the central nervous system, atropine is used in 
various conditions of depression of the brain and 
medulla oblongata (the portion of the brain directly 
continuous with the spinal cord). The drug has had 
much use in treating poisoning by narcotics and hyp- 
notics. Hypodermic injections of the drug are used in 
collapse to stimulate respiration and speed-up the 
heart rate, by freeing that organ from inhibition by 
other nerves. Dangerous slowing of the heart in many 
conditions, especially in cases of poisoning by muscarine, 
pilocarpine and associated drugs, the use of atropine is 
indicated. This effect is also used in the diagnosis of 
certain abnormalities of the heart, especially in brady- 
cardia (abnormal slowness of the pulse) to determine if 
this ailment is due to muscular disease or to vagus in- 
hibitory action. The use of atropine prior to the ad- 
ministration of anesthetics to prevent dangerous cardiac 
accidents is another valuable application of the alkaloid. 
Here it also helps lessen salivary and bronchial secre- 
tions and used to help prevent vomiting. 

Atropine also finds employment in the diagnosis and 
treatment of conditions of the eye. Impure alkaloid 
preparations, such as extracts, are sometimes given to 
relax spasms of the stomach and intestines so as to per- 
mit better local action and slower absorption, which 
might occur in the duodenum, should the pure alkaloid 
be used. The drug is also used to relax sudden violent 
contractions of the involuntary muscles of other organs. 
Atropine preparations are also used to lessen pain in 
many ailments. 

Strychnine, an alkaloid obtained from nuxvomica, is 
most frequently used in the form of strychnine sulfate. 
The extremely bitter-tasting crystals, or powder, are 
sparingly soluble in both water and alcohol. No toler- 
ance is established for strychnine by the body, rather 
increased susceptibility to the drug may occur. The 
drug is rapidly absorbed and up to twenty per cent. of 
the amount taken excreted in the urine, the rest is 
oxygenated in the liver. In ordinary doses, strychnine 
has a rather general stimulating effect, increasing the 
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and imparting a feeling of strength and optimism. The 
drug is, however, extremely poisonous. 

Cautiously used, the stimulating action of the alka- 
loid on the central nervous system, and the spinal cord 
in particular has many important applications. It is 
useful in several forms of paralysis, but not when there 
is an actual break in the axis due to hemorrhage or nerve 
cell destruction. It sometimes increases cerebro-spinal 
inflammation and is best not used at all in such cases. 
Paralysis caused by lead poisoning is often aided with 
strychnine. In moderate doses, it may be of benefit in 
paralysis due to cortical lesions. It is also of value in 
paralysis following diphtheria. More recently it has 
been indicated that strychnine is of value in the critical 
stages of this disease”. 

Henderson* lists strychnine next to caffeine as a 
respiratory stimulant, because of its accentuation of the 
heart reflexes, with auxiliary effect on both the heart 
and respiration. Like caffeine, it produces prolonged 
moderate respiratory increases. Strychnine is used as a 
respiratory and circulatory stimulant in some pulmo- 
nary diseases such as pneumonia and other infections. 
The drug has also been advocated for failing respiration 
during anesthesia. In other forms of poisoning where 
the respiratory centers are jeopardized, injections of 
strychnine may be beneficial. 

Preparations of nux vomica, containing strychnine, 
are used as stomach bitters because of their local action 
on the digestive organs. These are also used in weak- 
ness, cachexia (bad nutrition) and general lack of tone. 
Strychnine has also been valuable in treating certain 
weaknesses of the eyes. 

Cushny’s text’ lists picrotoxin as another central 
nervous system stimulant. Although not official, it has 
had increased employment and study. The colorless 
and odorless crystals are slightly soluble in water and 
the drug is generally administered intravenously in 
minute quantities. Picrotoxin is toxic to normal in- 
dividuals, but is not toxic however, (within certain 
limits) to barbiturate poisoned individuals. When 
given in these cases the drug’s effects on the medulla 
stimulates slowing respiration and circulation. On the 
brain cortex, picrotoxin exerts an awakening effect on 
the narcotized patient. Murphy and his associates’, 
who have used this compound, give no schedule of 
dosage, rather the degree of poisoning and the amount 
of the barbiturate ingested are held as the criterion for 
the amount of picrotoxin to be given.. It has also been 
used to resuscitate patients who have been narcotized by 
avertin and volatile anesthetics. 

Most authorities agree that carbon dioxide is the 
natural and most effective inhalant respiratory stim- 
ulant. The gas must, however, be diluted to physiologic 
proportions with air or oxygen, else death from asphyx- 
iation may result in a few minutes. Up to a certain 
limit, the addition of carbon dioxide to the inspired air 
or oxygen increases the volume of breathing. Three to 
ten per cent are the usual limits of the carbon dioxide 
additions. More than this may induce toxic symptoms. 


May ’38: 42, 5 














The gas stimulates respiration, through its action on the 
respiratory centers. It also increases muscle tonus and 
stimulates the brain. One of its most important uses is 
to control respiration under anesthesia. It is a most 
valuable respiratory stimulant in collapse and shock 
caused by anesthetics, morphine and the like as well as 
in carbon monoxide poisoning. The gas is especially 
useful in pneumonia and in asphyxia, especially of the 
new-born. 

Pure oxygen is similarly used in carbon monoxide 
poisoning and in pneumonia. It is also used in cases of 
potassium chlorate poisoning, to relieve attacks of pain- 
ful angina pectoris and to relieve symptoms after 
thyroid operations. It is mixed with nitrous oxide when 
this gas is used to induce anesthesia. Oxygen is also 
given with ether. 

Ammonia, usually employed as a 10 per cent. aqueous 
solution, is very irritating to the nose and bronchi when 
inhaled. In emergencies, such as fainting, inhalation of 
the gas stimulates respiration and causes a temporary 
speed-up of the pulse. It is also employed to increase 
cough and expectoration. Taken by mouth, ammonia 
helps check the formation of gas and neutralizes exces- 
sive acid in the stomach. Ammonium carbonate is often 
used to obtain the effects of ammonia. When this mixed 
salt is dissolved in water it hydrolyzes and ammonia is 
released. 

Camphor, from natural sources or produced syn- 
thetically, stimulates the central nervous system, acting 
on several medullary centers. The toxic symptoms of 
overdoses of camphor are not usually serious and symp- 
toms vanish when medication with camphor is stopped. 
It is used as a circulatory and respiratory stimulant in 
collapse, fainting, heart failure and pneumonia, usually 
by hypodermic injection. Camphor preparations are 
also useful as carminatives and to check diarrhea. 

Metrazol (pentamethylenetetrazol) which is listed in 
“New and Non-Official Remedies’’, has action similar 
to that of camphor, but because of its greater water 
solubility, is claimed to be more dependable than cam- 
phor. It induces prompt response after intravenous or 
subcutaneous injections. The chief action of metrazol is 
to stimulate respiration. It has been reported to be of 
value in emergencies such as collapse, in shock, in 
respiratory failure and in narcotic depression. The drug 
has also been found of use in chronic cardiac and circu- 
latory insufficiency, in pneumonia, and in other in- 
fectious diseases. 

Dinitrophenol is a powerful respiratory stimulant. 
Henderson’ states that it is more powerful than either 
caffeine or strychnine. Because of its high liability to 
overdosage it is dangerous to use. 

Alpha-lobeline, the alkaloid of a plant native to 
America, has a powerful, though brief, action on respira- 
tion. It is used in cases of carbon monoxide poisoning 
and in post-surgical shock, or hemorrhage. The danger 
of lobeline, however, limits its use. 

Anyone who has had the opportunity to observe the 
emergency use of epinephrine or adrenalin, as it is more 
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commonly called, cannot help but be impressed by its 
rapid, efficient action. Adrenalin has been called the 
“emergency hormone.” It is extracted from the 
medulla of the adrenal gland of sheep and cattle. It is 
also made synthetically. The drug is non-effective when 
given by mouth, though it is readily absorbed by the 
mucous membranes of various organs. It usually is 
administered parenterally, either intravenously, intra- 
muscularly or subcutaneously. Many individuals are 
particularly sensitive to the substance. 

Injections of adrenalin are useful to stimulate the 
action of the heart and raise the blood pressure in cases 
of insulin shock, anaphylactic shock, surgical shock, and 
collapse. Injections of adrenalin directly into the heart 
have been effective in severe electrical shock, in cases of 
apparent death by drowning and to resuscitate new- 
born infants. Adrenalin is used to stop bleeding from 
capillaries or small arteries, by contracting the vessels. 
It is frequently used in conjunction with local anesthet- 
ics to slow up their absorption and to increase the local 
action. 

Ephedrine, the alkaloid of ma huang, produces effects 
somewhat like those of adrenalin. It is slower, but 
longer acting than the latter drug. On intravenous or 
intramuscular injection it produces a fairly long-lasting 
rise of blood pressure. Small doses produce a stimulat- 
ing action of the heart, increasing its rate and strength 
of contraction. Large toxic doses, however, depress the 
action of the heart muscles. Ephedrine, unlike adrena- 
lin, is effective when taken by mouth. The alkaloid is 
useful in preventing attacks of asthma. 

Benzedrine is a synthetic drug chemically and phar- 
macologically similar to ephedrine and adrenalin. It is 
frequently used as the sulfate. The drug produces a 
general psychologic stimulation. It finds use in this con- 
nection in the treatment of narcolepsy (prolonged sleep) 
and catalepsy (continued muscular stiffness). Ex- 
perimental studies indicate that the marked stimulating 
effects of benzedrine on the nervous system, may be of 
value in the therapeutics of chronic exhaustion, psy- 
choneurosis and depression.* The indiscriminate use of 
the drug is a precarious procedure. Continued unreg- 
ulated use of the drug often produces acute aplastic 
anemia. With discontinuance of the drug, gradual re- 
covery generally results.” The drug is under intensive 
investigation and promises to have many uses. 

Many investigators are of the opinion that the stimu- 
lating action of alcohol has been highly over-rated. As 
pointed out by Cushny.”? “Alcohol may promote the 
vital functions to a slight extent, but this action is very 
transient and inconsistent in its occurrence and is quite 
insufficient basis for any therapeutic application.”’ The 
action which lends alcohol its value is rather in the way 
it relieves the anxiety of the patient and induces rest 
and sleep. This is actually a narcotic effect. Neverthe- 
less alcohol in various forms is still much used in cases of 
shock and other types of depression of the heart and 
nervous system. Such preparations are of value in re- 
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AIR CONDITIONING 


By FRANCIS CHILSON 


5 gn basic principles of what is known today as air 
conditioning were known centuries ago. But it is 
only within recent years that these principles were 
utilized in the design of accurately controlled air con- 
ditioning equipment. This new branch of engineering 
really may be said to have begun about thirty years ago 
when attempts were made to control humidity as well 
as temperature in commercially refrigerated areas. At 
about the same time air washing equipment combined 
with fans and air heaters began to appear. 


The earlier systems met with a variable degree of 


success. But they were not looked upon as air condi- 
tioning systems; they were regarded merely as cooling, 
humidifying or drying systems. As between one indus- 
try and another emphasis usually was placed only upon 
one phase of air conditioning. The textile and tobacco 
industries went in heavily for humidifying; the con- 
fectionery, food and bakery trades went in for cooling 
and drying; the chemical and drug trades went in for 
drying and dehumidification. The equipment then used 
was primitively designed, inadequately controlled and 
therefore only approximately efficient. Air conditioning 
as it is understood now embraces the whole field of air 
treatment. 

Air conditioning equipment really should be classified 
as production equipment. Generally speaking only 
dryers are looked upon as direct production equipment. 
But in the design and construction of dryers correct 
application of air conditioning principles means the 
difference between fast economical drying and slow 
expensive drying. In the average tablet and pill room 
the walls are lined with dryers, some of them home 
made; some made by local experts in the dryer field. 
As a result pills often require as much as a week to dry 
thoroughly whereas they can definitely be dried in a 
day without shrinking, cracking, case hardening or 
losing shape in properly designed driers. Tablet gran- 
ulations that in the usual type of drier require thirty or 
forty hours of drying time can be dried in four or six 
hours in a proper drier. The difference in performance 
and hence operating cost lies in the application of cor- 
rect air conditioning principles: the control, not only of 


heat, but of air movement, air distribution and humid- 
ity as well. 

Unfortunately it is very difficult if not impossible to 
compute beforehand the savings that will be made by 
air conditioning equipment, whether it be just driers, 
dehumidifiers or a complete system. It is for this 
reason that officials often hold back when confronted 
with the cost of a complete system. An air conditioning 
set-up is rather expensive and no one can predict before- 
hand what its results will be nor exactly how long it will 
take to amortize the investment through savings in 
operating cost. Company officials like to know before- 
hand how many nickels the penny will bring back before 
they let go of it. 

The results to be obtained from air conditioning are 
highly intangible from a cost accounting point of view, 
but they are nevertheless apparent to the plant super- 
intendent. He can see the difference in the operation of 
his equipment and in the attitude of his workers. The 
only way a plant executive can appreciate the benefits 
of air conditioning is to have had experience in making 
the same products in plants that were air conditioned 
and in others that were not. 

The primary purpose of air conditioning equipment 
is not merely to provide good ventilation and cool 
working conditions for employees. This purpose, while 
good and profitable in the long run, is only an incidental 
benefit to be derived from air conditioning. In our 
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On the opposite page is shown a 
relatively inexpensive air condi- 
tioning system using copper coils 
for cooling and dehumidification 
of air in Summer. At the bottom of 
this page is shown an air condi- 
tioned laboratory. At the right is 
shown apparatus of a system used 
for furnishing humidified air in a 
packaging material warehouse. 
Photos courtesy of J. O. Ross 
Engineering Corp. 


trade the practical application of air conditioning prin- 
ciples and equipment to the following operations pro- 
duces the quickest and greatest return on the invest- 
ment. 

1. To prevent spoilage and facilitate manufacturing 
and packaging operations in the manufacture of hy- 
groscopic products such as effervescent salts and 
tablets. 

2. To insure uninterrupted production schedules in 
the tablet compressing department where high humid- 
ity causes the punches to stick badly and affects the 
flow of material from the supply hoppers into the dies. 
In the granulating department many granulations, 
especially those containing drug extracts, are difficult 
if not impossible to granulate on humid summer days. 
Humidity and heat affect coating. In short the humid, 
hot summer season slows down the operation of a drug 
plant in most of its departments. 

3. To secure certain changes in the condition of the 
product, as in drying pills and tablet granulations, in 
connection with which excessive drying is almost as bad 
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as insufficient drying. Hence, controlled equipment 
provides ideal operating conditions at all times. 

1. To facilitate research and control work by provid- 
ing uniform atmospheric conditions, a factor of the 
utmost importance in the operation of vitamin and 
bacteriological laboratories. 

5. To improve working condition and hence increase 
the per capita output of workers. 

6. To improve storage conditions as for instance in 
packaging material and label rooms. 
Humidified stock runs better on printing presses, 
labeling, cartoning and wrapping machines. Similarly, 
air conditioned finished stock rooms reduces loss from 
separation and seepage particularly of ointments. 

These are only a few of the more important applica- 

tions of air conditioning equipment. The production 
man who broaches the subject of air conditioning to his 
company officials immediately runs up against the 
hoary old reaction: ““We made tablets for forty years 
without air conditioning; why can’t we do so now?” 

The answer to that is that they did and they didn't. 
They made tablets, yes, but at what price? As a matter 
of fact when you dig into it you will find that in the 
good old days that company officials like to talk about 
when a pass is made at their pocketbooks, a good many 
products were not made in the summer at all, and still 
more were made only when weather permitted. More- 
over, in those days they had low labor cost, no taxes 
and no C.1.0O. costs meant very little. 

It is clearly evident, however, that this reactionary 
attitude is changing and more plant executives are be- 
coming interested in air conditioning. Since, as we 
pointed out last month, so many systems have failed to 
justify expectations, plant officials are justified in pro- 
ceeding cautiously before making an investment which 
to all intents and purposes is irrevocable. 

It is easy to be confused by charts and incomprehen- 
sible technical terminology. But one must understand 
before purchasing equipment of this kind that it is a 
co-operative venture in which plant executives play an 
important part in furnishing accurate data to the air 
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ASTRINGENT FORMULAS 


By JOSEPH KALISH 


* epee provide an effect on the skin that is 
partly psychological and partly physiological. In 
the first instance, there is a bracing, tightening feeling 
on the skin, whereby the user may feel that her face is 
actually being lifted and wrinkles removed. Phvysiologi- 
cally, the albuminous components of the skin are par- 
tially coagulated, reversibly and irreversibly, causing 
slight swelling which tends to close enlarged pores. This 
effect can only be temporary, although long use of too 
strong an astringent might cause lasting coagulation. 

The evaporation of water from the skin surface causes 
an astringent effect, the cooling action constricting the 
pores. Alcohol also exerts this same cooling action, but 
in addition, it acts as a reversible coagulant. Tannic 
acid is a good organic astringent and formaldehyde is 
even better, but the latter has too strong an odor to be 
useful in cosmetics. Metallic salts used as astringents 
are the aluminum and the zinc compounds. The former 
are entirely satisfactory and definitely more efficient. 
Iron (ferric) salts are too deeply colored to be used, 
while chromium salts are toxic. Other substances that 
coagulate albumin or harden gelatin may also be used, 
if desired, but these should always be examined with a 
view to weighing their possible toxicity, their color, and 
their general efficiency. 

Astringents are available as powders, solutions, or 
creams. Powders for dusting purposes consist of a suit- 
able tale base with the powdered astringent, aluminum 
subacetate being quite acceptable. If the powder is to 
be dissolved in water for use, as in footbath prepara- 
tions, all the ingredients should be completely soluble in 
water in the proportions called for. Soluble zine and 
aluminum salts, preferably the sulfate, can be diluted 
with ordinary sodium chloride. The chlorides of these 
two metals cannot be used in dry powders since they 
take up moisture from the air too readily and form 
caked and moist masses. 

Solutions, called skin tonics when weak and _astrin- 
gents when stronger, require considerable care in filtra- 
tion, since only a sparkling preparation is acceptable. 
Incompatibilities must also be avoided to prevent later 


Aleohol...... eee bes weon0 
Zine Chloride. ORE eee roe 1.0 
Glycerin. .. ; Sate Ss aa ee a heated 8.0 
Water..... RA RS ae TRE a BP Hes Awe: . 65.5 
Perfume. . rere on ee: 0.5 
Petrolatum.. . revue PONE eS .. 99.0 
Lanolin..... re en ten eee . 25.0 
CR eric Oca s s Gaaek's pe Se Eee ee 15.0 
Balsam Peru... . CR et eRe ee? ieee OES 
Perfume..... Se der See eis Pe eee : 0.5 
Absorption base................. qatar . 50.0 
pervs Trl 0 | a ea a a 5.0 
Aluminum Acetate Solution 20%........ .. 25.0 
oe ce ae Oe te a ie 19.5 
UTS TLC ET eee a eRe re PR 0.5 
Witch-hazel... Oe ed Ae eT AC 20.0 
Aleohol...... : ae Re eae . 10.0 
Water.......... Pe creel ae .... 68.0 
VSSTE eT eee aera amy Geen A Berean a 0.2 
Aluminum Sulfate... ............6.. ore 1.5 
Perfume. .... ee Ee TCU 0.3 


development of precipitates. As in all cosmetic prepara- 
tions, a simple formula avoids the difficulties of prepa- 
ration and preservation inherent in more complicated 
mixtures. The solution may consist solely of a solution 
of alcohol and water containing perfume and color. 
With an adequate proportion of alcohol, the solution 
will be effective. Alcohol can vary from 20 to 50 per 
cent. Some of the water may be replaced by aromatic 
waters such as rose water, orange flower water, etc. 
Witch-hazel is very useful not only for its alcoholic con- 
tent, but also because its aromatic oils are reputed to 
have astringent qualities. Perfume oils can sometimes 
be chosen to have astringent as well as odor value, but 
no specific recommendations along this line can be 
given. From 5 to 10 per cent. of glycerin is a useful skin 
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softening addition to toning and astringent solutions. 
A small amount of boric acid will help to stabilize the 


solution. The perfume oil should be dissolved in the 
alcohol, the active astringents dissolved in water, and 
the two solutions mixed. The mixture should be 


allowed to stand or should be chilled before filtration. 
Tale or a silicious filter medium is of great assistance in 
bringing out the highest polish. Distilled water, al- 


though not essential, will help in making a clearer 
solution. 


Astringent creams should not offer special difficulties 
in manufacture if due notice is taken of possible incom- 
patibilities. Even very slightly soluble compounds, 
such as zine oxide, will react with fatty acids or soaps in 
vanishing creams and bring about 
Alum and zine sulfate im- 
mediately destroy these creams. In making astringent 
creams, the product can be either of the oil-in-water 
(vanishing cream) or water-in-oil type. In the first case, 
however, ordinary stearate creams will not function, 
their active emulsifier being soap which reacts with the 
active astringent. Proper search, however, will lead to 
one or another of the proprietary materials suggested 
for the manufacture of acid creams. These are gen- 
erally just as stable to metallic salts as they are to acids. 

Water-in-oil emulsions, with water in the internal 
phase, offer relatively few difficulties, since the active 
emulsifier is generally not affected by the metallic salt. 
This holds whether lanolin or an absorption base is 
being used, but is not the case when an alkali metal salt 
is the emulsifier. Although water-in-oil creams contain- 
ing aluminum salts have no apparent astringent action 
(as tested by the tongue), they are probably useful in 
providing mild astringency during a comparatively long 
contact with the skin. Solutions remain in contact for 
only a short period, while oil-in-water creams might be 
too active if left in contact over too long a period. 


beeswax-borax or 
destruction of the emulsion. 


bl is », 
Bulgarian Rose Essence 
(Continued from page 582) 
to 51 per cent. The extreme limits were between 26.55 
and 56.91 per cent. Our conclusions are based upon the 
analyses of 243 samples from the following crops: 


Number of samples Representing 

Produced in analyzed © of the crop 
1930 22 14.95% 
1931 20 31.79% 
1932 38 59.75% 
1933 47 97.70% 
1934. 55 94.49% 
1935 35 86.98% 
1936 16 17.97% 
1937 10 66.46% 


Regarding the difference of percentage of citronellol 
in the rose essence during the last ten years compared 
with the content of Rhodinol in rose essence of former 
times I agree entirely with the opinion of W. A. Poucher 
stated in his book “Perfumes Cosmetics and Soaps” 
vol. If page 227 and the remark of Ch. and R. Garnier 
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from Ste Chimique de France I. v. 1933, 9, according to 
which the relation between Rhodinol Geraniol decrease 
in the succeeding fractions of distilled essences, and as 
the distillation of roses made in large stills is not so com- 
plete, it results that the essence so obtained is rather 
richer in Rhodinol than the one obtained formerly by the 
peasants in their small and primitive stills. 


Air Conditioning 


(Continued from page 591) 


conditioning engineer, who in turn should be sufficiently 
well versed in the art to design a system that will meet 
expectation without requiring an investment all out of 
proportion to the maximum potential savings. 

But we plant people cannot co-operate intelligently 
unless we know something about air conditioning 
fundamentals stripped of all recondite technical lan- 
guage. Accordingly as production editor of this maga- 
zine we have arranged with Mr. V. P. Victor, chief 
engineer of the J. O. Ross Engineering Co. and professor 
of air conditioning engineering at Pratt Institute, to 
prepare a series of articles on this important subject. 
These articles will deal with the practical aspects of air 
conditioning rather than the abstract scientific side of 
it. Mr. Victor has done much outstanding work in his 
field and it is no compliment to him to say that he has 
forgotten more about the subject than we ever had an 
opportunity to learn. 

Next month Mr. Victor will lead off on air condition- 
ing fundamentals. In successive months he will discuss 
drying, dehumidification, humidification, refrigeration, 
ventilation, air filtration and related phases of air 
conditioning. 





Stimulants 


(Continued from page 589) 


lieving chill by dilating the blood vessels and restoring 
circulation. 

Among the more important heart stimulants will be 
found digitalis and its varied preparations. The nitrites, 
especially amyl nitrite and nitroglycerine are valuable 
emergency stimulants in cardiac conditions. 

This review has attempted to cover some of the more 
salient aspects of the drugs which are valued for their 
stimulating action. Most of these compounds have im- 
portant uses, aside from this action and some of these 
applications are as important and often more important 
than the emergency uses. 
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HE COSMETIC TREND: The sunny days pre- 

ceding Easter gave stores their first taste of this 
year’s demand for summer cosmetics. Suntan remedies 
had a slight boom and there was some activity in the 
demand for weekend sets. Travel promotions have been 
accompanied with better success than had been ex- 
pected as the travel business continues good. 





The demand for perfumes runs along expected lines 
with the spring flower scents gaining more and more 
hold. No real preference for any one scent is establishing 
itself, however. 

The pastel shades are definitely in. Blue, red, green, 
with a greyish undertone to each, are blending into a 
general grey fashion as part of the “dusty” trend that 
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The wholesale value of cosmetics sold for the year ended March 1938 equalled $174,903,000. This represents 
a decline of 9.9 per cent. from the $194,165,000 for the twelve months ended February 1938 and a decline of 


7.7 per cent. from the $189,573,000 for the twelve”month period’ended March 1937. 
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has hit dress fabrics and wearing apparel. Most of the 
leading nail polishes and lipsticks have fallen in line. 
The demand for the deeper tones of the reds and 
near browns, however, continues. Many women prefer 
their use in contrast to the pastel tones of their dresses. 

The opening of the spring season has brought no in- 
dications of price adjustments. Expectations for lower 
prices in quick consumption goods, talcum powders, 
bathroom necessities, etc., generally have been met by 
more pliable packaging of special brands in more suit- 
able sizes. 

Some stores report an increase in the demand of 
specialties such as hair preparations, rinses, hand 
creams etc. This is generally looked upon as a recession 
feature in line with similar experience during 1930. 

Looking alead into next winter and spring, fashion 
experts differ materially in their predictions. Present 
pastel fashions show a decided drift to single color 
effects which by fall and winter may take on the 
autumn hues of purple, heather, autumn sky blue, ete. 
Assuming the correctness of this forecast it is more than 
likely that women will give preference to a more de- 
cisive color shade for their facial and hand make-up. 
This might give the sepia tones a chance and open the 
way for a wide variety of sepia browns, sepia reds, 
brown-yellows with a little of the purple thrown in to 
make them blend with the dress shades. 


XPANDING THE PERFUME MARKET: The 

other day a leading Rumanian perfumer visited us 
and made an interesting comment. He had been im- 
pressed by the sale of floral eau de Cologne here at a 
time when perfume sales were lagging. 

Several years ago perfume sales in Central Europe 
ran ahead of Cologne sales by approximately ten to one, 
despite the fact that Europeans are much larger users of 
Cologne than are Americans. Today, Cologne sales are 
approximately ten times greater than perfume sales in 
Central Europe. His explanation is that floral Cologne, 
which is neither the true eau de Cologne, i. e. the citrus 
odor compound, nor toilet water, but really a fortified 
toilet water or a diluted perfume, has increased so 
rapidly in sales for economic reasons. 

We ourselves have seen a vast spread in the consump- 
tion of cosmetics since the syndicate stores entered this 
field several years ago. With lower prices we have seen 
too during the last few years an enormous increase in the 
consumption of nail polish, lipstick and rouge. 

Floral eau de Cologne is a big seller this spring. For 
some perfumers it is the only thing keeping the factory 
open. We believe that a continuing large increase in 
sales will make the floral cologne one of the major prod- 
ucts of the industry. The effect of this will be not so 
much to cut perfume sales or limit the number of 
women who like and can afford perfume but greatly to 
increase the number of women who can afford a fine 
odor in this diluted and less expensive form. 
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HAVE MARKET ANALYSIS: According to ‘‘For- 
tune,” in “the seven years since the dry shaver 
entered the market, some three million have been sold. 
About half of all of them were sold last year—1,500,000 
shavers for which the purchaser paid something like 
$20,000,000.” 

This, the article continues, “compares ominously 
with the $80,000,000 that the public is supposed to have 
spent last year on wet shaving supplies. Of this some 
$5,000,000 went for razors and a little more than that 
for brushes. The big business was the estimated $50,- 
000,000 for blades, plus some $20,000,000 for soaps, 
creams, lotions, powders.” 

(‘‘Fortune” statisticians please note: DrRuG AND 
Cosmetic INpustry’s figures for 1937 indicate that 
some $28,386,000 was spent for shaving soaps and 
creams alone, to say nothing of the lotions and powders). 

“If the 40,000,000 or more American males who shave 
spent their money alike, the wet-shaving industry 
would have less cause to worry. But they don’t. Most 
of them shave either sporadically or very frugally (old 
razors and hand soaps) and spend perhaps a dollar a 
year. The rest, a small minority, shave every day, and 
include the city white-collar men who change blades 
every two or three days, and buy most of the lather 
creams and cosmetics, and spend about $10 a year on 
their faces. That segment is the rich pay streak of wet 
shaving. And this is where the dry shaver has made its 
raid, subtracting 2,000,000 converts who, presumably, 
will never again touch their faces with lather and blade, 
and who withdrew possibly $20,000,000 last year from 
the wet-shaving market.” 


ERCHANDISING QUALITY COSMETICS: 

Although it is a far cry from drugs and cosmetics 
to bathing suits, the experience of Jantzen, one of the 
most successful advertisers in any trade, is an interest- 
ing study in merchandising for perfume and cosmetic 
manufacturers. As outlined in ‘Advertising Age” this 
supremely successful advertiser, making a seasonal 
product, found by experience that selective distribution 
was the best road to volume business and profits. 

With forty-five salesmen, Jantzen found that there is 
such a thing as having too many retail outlets. Dis- 
tribution had reached a peak of 10,000 stores. By 
selecting department stores and other key outlets, the 
number of stores was reduced to 5,000. 

A primary part of the Jantzen policy has been to 
make Jantzen swim suits a highly acceptable product to 
both the trade and the public. Advertising, though 
limited in volume, has been used to impress retailers 
with the idea that Jantzen really has something. Jant- 
zens whole merchandising policy is based on a per- 
fectly synchronized plan that is worth detailed study 
by those advertisers and agencies who believe that ad- 
vertising means simply buying a lot of space and that 
selling a product means getting at least a twelfth of a 
dozen in as many stores as possible. 

(Continued on page 603) 
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MARIE EARLE 


Marie Earle’s ‘“Tuckaway’’ holds 
essential cream, cucumber emulsion, 
liquid foundation, soothing fresh- 
ener lotion, face powder—not 
miniatures. An easeled mirror and 
expanding accessories pouch make 
this clever, sturdy case a veritable 
boudoir en route. 


LA CROSS 


La Cross offers ‘‘Nailong,” a 
medium thick emulsified opaque 
polish base, designed to protect 
nails as they grow, and also Nail 
White, a paste for whitening nails. 


LENTHERIC 


Lentheric’s new vanities of ex- 
quisite design are available in five 
different decorative finishes.  |I- 
lustrated are two, the jeweled van- 
ity, beautifully edged with an arch 
of baguette jewels, and the Tweed 
pattern carrying the Lentheric 
tweed design with contrasting gold 
plate. 


PARFUMS CHEVALIER GARDE 


Parfums Chevalier Garde offers 
the slim little “‘Eaglet,’’ especially 
designed for the purse. Bottles are 
available in three odors, Fleur de 
Perse (Flowers of Persia), H.R.H., 
dedicated to Her Royal Highness 
The Duchess of Kent, and Roi de 


Rome. 


MAISON JEURELLE 


Maison Jeurelle's Cucumber 
Body Cream is a delightful after 
bath lotion. It comes in a green 
pastel shade and a real cucumber 
fragrance, both of which suggest 
summer coolness. Maison Jeurelle 
is also offering its Poudre Cologne, 
in a natural skin tone, in addition to 
white. 


MAURICE LEVY 


Omy, an English bath essence, is 
now presented in an introductory- 
sized bottle by Maurice Levy. Omy 
is highly concentrated and only a 
few drops are needed to soften 
and perfume a bathful of water. 
The introductory package contains 
six bottles in a flat box of gray and 
scarlet excellent for display pur- 
poses. 


PINAUD 
Pinaud presents a group of 
Eaux de Cologne in five odors, 


styled as the Classical series. The 
four shown are Eau de Cologne, 
Classical; Eau de Cologne Chypre; 
Eau de Verveine des Indes; and 
Eau de Toilette, Gardenia de 
France. Extrait Lavande de France, 
not shown, is a part of the new 
series. 
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ARCABE, INC. 

Arcabe, Inc., is featuring ‘‘Fil- 
teray, a new suntan lotion. Fil- 
teray is easy to use and helps pro- 
tect against sunburn and promotes 
an even tan. It is delightfully 
perfumed and is packaged in a 
green and yellow carton with gay 
beach scenes. 


LUCIEN LELONG 


Lucien Lelong’s Mon _ Image 
Cologne has a delightfully spicy 
tang appropriate for this time of the 
year. Mirrored effect of the Mon 
Image perfume bottle is carried out 
in the box. 


CARON 


Caron is introducing a cleansing 
cream for the first tine—Le Dem- 
aquillant Creme. This is a soft 
cream designed not only to cleanse 
but to help beautify the skin. It is 
packaged in white jars with gold 
labels and also in tubes. 


MARY CHESS 


The Mary Chess introductory 
box contains nine Mary Chess star 
creams and lotions in one compact 
box. This package offers the op- 
portunity to try them all and find 
those best suited to individual 
needs. 


PARFAIT 

Parfait’s minute facial pads are 
saturated with a creamy, fragrant 
lotion——115 pads packed in a 
molded jar together with a screw 
top molded compact which is in- 
cluded for convenience. Parfait is 
also offering nail polish remover 
pads. 

TONE LABS. 


Tone Labs. Inc. offers Tone Com- 
plexion Tint. Applied with cot- 
ton, it is easily blended to the de- 
sired degree of color and is avail- 
able in two flexible shades, Dahlia 
and Poppy. Tone Eye Cream is a 
rich, fine-textured emollient which 
helps to keep the thin skin area 
around the eyes smooth and 
wrinkle-free. 


RICHARD HUDNUT 
During May, Richard Hudnut 
offers the Daily Duo which con- 
sists of the new golden DuBarry 
lipstick and a month's supply of 
DuBarry face powder for the price 
of the lipstick alone. 


BOCALAV 


Bocalav is a highly concentrated 
mouthwash and gargle presented 
by the Bocalav Co. Inc. It is a 
fragrant and refreshing breath de- 
odorant, which helps to insure 
sweet breath after eating, drinking 
and smoking. 
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HARRIET HUBBARD AYER 
Harriet Hubbard Ayer has 


blended two series of cosmetics 
especially for two popular shades, 
pink and blue. These new cos- 
metics copy the faint blush of the 
tea rose and the deep crimson of 
the red rose. 


JULIETTE MARGLEN 
Juliette Marglen is announcing 
five new shades of Wax-O-Namel 
polish for spring and summer to 
harmonize with fashion’s newest 
colors—Mirage, Bermuda, Que- 
bec, Oriental Red and Tahiti. 
Juliette Marglen is also introducing 
Creme-O-Wax, a cream which 

helps soothe dry, torn cuticle. 


SOFSKIN CO. 

““Softee,’’ a new cuticle softener 
is being offered to the public 
through beauty shops by the Sof- 
skin Co., Findlay, Ohio. The hand- 
some cylindrical glass container 
with black lusterseal cap and glass 
applicator is embellished with a 


gold and black band label. Photo 


courtesy Owens-Illinois. 


YARDLEY 


Yardley English Lavender is now 
available in a new purse bottle. It 
is smooth, flat bottle with the 
Lavender Sellers pictured on the 
Yardley label. The “‘spill-proof’ 
screw cap makes it a handy con- 
tainer to carry in the purse. 


SCHUYLKILL CHEMICAL CO. 


The Schuylkill Chemical Co., 
Philadelphia, has achieved notable 
sales increases for its “Moon- 
sheen’ and ‘‘Diro”’ brands of per- 
oxide by using modern distinctive 
packages, designed and produced 


by the Owens-Illinois Glass Co. 
OSKAR SCHAEFER 


The dental products manufac- 
tured by Oskar Schaefer of Jersey 
City, are attractively packaged and 
sealed with molded caps of lus- 
trous finish in jet black. 


PARFUMS CHARBERT 


Parfums Charbert’s traveling kit 
contains after shaving lotion, tal- 
cum, shaving cream and hair tonic. 
The cowhide case is available in 
black and brown. 


THE GLESSNER CO. 

The ‘“Glessco” packages of the 
Glessner Co., carry a bold design 
and color treatment which create 
excellent display value. Metal cap 
and label use a bright red, black, 
and white color scheme to give 
display to the product name. 
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SKOL CO. 

The label on the Skol bottle has 
been slightly changed to make it 
more effective. Skol is a thin al- 
most colorless liquid, neither oily 
nor greasy, which quickly dries on 
the skin and is said to block out 
painful sun-rays and admit bene- 
ficial sun-rays. Skol sun glasses 
have been introduced this season 
for the first time. 


MIFFLIN CHEMICAL CO. 


Simplicity of design creates a 
trim packaging effect for ‘“Sondra’’ 
cold cream, recently placed on the 
market by Mifflin Chemical Co., 
Philadelphia. The paper label 
simulates natural linen in color and 
texture and is decorated with a 
spot design printed in rose, and the 
product name in black lettering. 


BRISTOL-MYERS 


A convenient display stand of 
molded plastic is offered by Bristol- 
Myers to dealers purchasing 50 
tubes of Vitalis. Novel in_ its 
method of displaying such tubes, 
the stand is 5” high and 334” across 
the base. Smali studlike projection 
replaces normal cap and extends 
into hole in top of stand. The bot- 
tom is grooved so that tubes stand 
straight in place. 


HOUBIGANT 


Houbigant is presenting its most 
famous perfume fragrances in Eau 
Floral e Concentree—Quelques 
Fleurs, Le Parfum Ideal, Presence, 
Bois Dormant and Country Club. 
Eau Florale itself is a new version of 
perfume light enough for liberal 
use yet exceptionally lasting. 


NEO PLASTIQUE CO. 


The Neo Plastique Co., is intro- 
ducing a cosmetic line which in- 
cludes tissue cream, cleansing 
cream, foundation cream, beauty 
lotion and a beauty mask. The 
preparations are attractively pack- 
aged in molded containers of or- 
chid with white trim. 


ANDREW JERGENS CO. 


Andrew Jergens Co. is offering 
a new Sunburn cream for sun-con- 
scious women. The creamy white 
bottle which holds it is effectively 
capped and labelled in maroon. 


DOROTHY GRAY 


Dorothy Gray has introduced a 
face powder of brand new formula 
in a lovely box and in two new 
shades. It is called the Dorothy 
Gray portrait face powder. 
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Sales of toilet articles and drugs by department stores in the 
New York Federal Reserve District were 8.5 per cent. less in 
March 1938 than in the same month of the preceding year. This 
corresponds to index numbers (1933 = 100, not adjusted) of 104.0 
for March 1938, 101.3 for February 1938, and 113.7 for March 
1937. 
























































































































































Sales of toilet articles and drugs by department stores in the 
Chicago Federal Reserve District declined by 6.5 per cent. in 
March 1938 as compared with March 1937. The corresponding 
index numbers (1933= 100, not adjusted) were 107.2 for March 
1938, 111.5 for February 1938, and 114.7 for March 1937. 
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Sales of toilet articles and drug sundries in Los Angeles declined 
by 3 per cent., in San Francisco by 7 per cent., remained the same 
in the stores of the Pacific Northwest, and averaged 3 per cent. 
less in the whole San Francisco Federal Reserve District for 
March 1938 compared with March 1937. For the district as a 
whole, the corresponding index numbers (1933=100, not ad- 


justed) were 108.1 for March 1938, 89.9 for February 1938, and 


111.4 for March 1937. 
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Sales of toilet articles and preparations in Baltimore declined 
6.0 per cent., in Washington declined 3.2 per cent., and in the 
whole Richmond Federal Reserve District declined by 4.5 per 
cent. in March 1938 as compared with March 1937. For the 
whole district, the corresponding index numbers (1933 = 100, not 
adjusted) were 117.6 for March 1938, 111.9 for February 1938, 
and 123.1 for March 1937. 
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Yeblow —the songbird of the colors sings with a 


tone that commands attention. When contrasted with 
darker colors it stands out, catching the eye with an 
invitation that is warm, lively, and appealing. ..The 
correct use of color in designing ‘packages that sell”’ 
is but one of the many features of Continental's pack- 


aging service. Making containers convenient for the 


consumer, economical for the manufacturer, and 
practical for filling, shipping, and display, are points 
carefully considered also. ..Continental’s packag- 
ing experts have at their command a wide variety of 
styles, shapes, and sizes to meet every need. Consult 
them freely. Often a new container idea or change in 


packaging design has resulted in increased sales. 


ONE OF A SERIES DEVOTED TO THE USE OF COLOR IN PACKAGING DESIGN. COPYRIGHTED, 1938. 
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Swindell stock perfume bottle 
designed to dramatize YOUR label: 


R 3l 


Again, Swindell proves it is possible to take advantage of the 
economy of a stock bottle without sacrifice of distinction or 
individuality! R 31 is made in the following sizes: 1 dram, 


2 dram, !2 0z., 1 oz.,2 oz., 4 oz. Write for samples and prices. 


SWINDELL BROS. BALTIMORE 
200 FIFTH AVENUE NEW YORK 
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First premise: it is hard to make YOUR 
label or bottle shout “Quality!” louder 
than the next. Good design is common to 
most packages today. 

Second premise: whether users read your 
label or see your name blown in the glass, 
they MUST notice the cap to open the bottle. 


Conclusion: a SURE way to say “Quality!” 


is with a cap that gets attention. 
Recommendation: use a Pilfer-Proof Seal 


BELP VOU SELL QUALITY 





because it gets more attention. It is locked on 
the bottle. Users conclude, ““Must be good stuff 
or they wouldn’t seal it so safely.” 

Yet this seal that sells quality opens easily; 
the locking ring breaks off when the cap is 
turned. Also, the Pilfer-Proof Seal is economi- 
cal, efficient, attractive, counterfeit-proof, and 
a good reclosure. 

Made by the ALUMINUM SEAL COMPANY, 
1323 Third Avenue, New Kensington, Penna. 
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OSMETIC SALES STATISTICS: With this issue 
we present a new, revised series of charts of retail 
sales of toilet preparations by department stores. These 
charts, like the ones they replace, are based upon data 
collected by certain Federal Reserve Banks. They show 
the month-by-month state of business as reflected in 
department store sales, which do the bulk of cosmetic 
business. 

The old charts were derived in the following way. 
The Federal Reserve Districts report department store 
sales for each month as per cent. increase or decrease 
compared with the same month of the preceding year. 
Direct graphing of these percentage figures would be 
completely meaningless. By calculation, these figures 
were therefore translated into index numbers (1933 
average equalling 100). Since it was at first thought 
that the graph formed from these index numbers would 
be too variable to show trends, the data were corrected 
to eliminate seasonal variation and then drawn on the 
chart. The smooth line thus formed showed the trend 
of retail sales in each month, a decline as compared with 
the same month of the preceding year registering as a 
dip, generally less than the actual amount of the decline. 

Because of the fact that these index numbers are ad- 
justed to remove seasonal variations, they show trend 
only and are therefore difficult to compare with in- 
dividual sales figures as usually presented. For this 
reason, the figures now presented merely show changes 
that take place each month, without statistical modifi- 
cation. As an example, retail sales by department 
stores in the New York Federal Reserve District for 
March 1938 were 8.5 per cent. less than in the same 





A WINDOW ON EASTER PERFUMES BY D’ORSAY AS EXECUTED 
BY THALHIMER’S, RICHMOND, VA, 
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month of 1937. This is translated into index numbers 
of 104.0 for March 1938, 101.3 for February 1938, and 
113.7 for March 1937. With average sales for 1933 
equal to 100, these figures mean that March 1938 sales 
were 4.0 per cent. greater than this base value, and com- 
pared with 13.7 per cent. over this amount for March 
1937. On the other hand, February 1938 sales were only 
1.3 per cent. greater than the base value, so that March 
sales, although less than in 1937, were 2.6 per cent. 
greater than in February 1938. 

We might mention that the chart of wholesale sales 
is also on a twelve month basis. If it is desired to com- 
pare individual sales statistics with the chart values, the 
individual figures must be placed upon a twelve month 
basis. This is done by adding the latest monthly figure 
to the total for the preceding eleven months. If this is 
done continuously for each month, a smooth graph can 
be made to correspond to “The Drug and Cosmetic 
Industry” chart of wholesale sales, and will show trend 
values. This method of representing statistics is of 
greater value than the usual method of cumulating data 
from the first month of the year, which fails to show 
trend accurately and has no meaning for the individual 
month. 


"ORSAY EASTER PROMOTION: D’Orsay 

sponsored a number of department store promo- 
tions at Eastertime. In addition to making pastel 
Easter egg containers into which any of the D’Orsay 
perfumes could be packed, D’Orsay worked with the 
stores on display and promotion material. The slogan, 
“someone lovely has just passed by,” was emphasized 
in cooperative advertising and in window and 
counter displays. Direct mail announcements 
were sent to charge account customers 
of each store. Both advertising and direct 
mail announced the presentation of samples 
of D’Orsay perfumes. This was_ usually 
handled in a separate Easter egg booth on 
the main floor. The mail campaign also 
enclosed mail order blanks and complete 
descriptions for ordering by mail and, in most 
cases several windows were given over to 
special Easter displays of D’Orsay perfumes. 
In some instances D’Orsay was successful in 
getting the stores to show the perfumes in 
several of the departments devoted to 
fashions. 

This promotion is characteristic of those de- 
signed by the more progressive merchandisers 
of toilet goods in an effort to enlarge the gift 
market for these products. Another glance at 
the charts on the opposite page shows how sad 
are the peaks between Christmases and how 
badly needed are well-planned between-season 


perfume and cosmetic promotions. 
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Merchandising News 


(Continued from page 595) 


The plan contains three elements which we believe 
are profoundly true in merchandising a quality product: 
1. Selective distribution limited to the best stores cap- 
able of volume and sales cooperation. 2. Equal accept- 
ance of product and sales plan by both trade and public. 
3. Use of advertising, particularly when the appropria- 
tion is limited, to impress retailers and sales clerks with 
the scope and effect of the promotion. 


ER CAPITA DRUG STORE SALES: Household 

Magazine has just released a study of per capita 
sales. Per capita sales, according to Household Maga- 
zine “indicate the lesser or greater degree of retail trad- 
ing territory among the different sizes of cities and 
towns. They do not indicate consumption. Further, 
they provide, because of the fact that people ‘shop-up’ 
(that is, travel from smaller to larger places for their 
purchases), an excellent: comparative picture of the 
sales indices among large and small cities. Obviously, 
living standards must be considered, especially when 
studying per capitas by geographical divisions. Also, 
when analyzing the per capita of convenience goods it 
must be borne in mind that while shopping-up is a con- 
tributing factor, it does not play as important a part as 
it does for style and specialty goods.” 

Per capita sales (not consumption) of drug store 
items for the whole United States is as follows: for cities 
over 250,000, 15.61; cities of 75,000 to 250,000, 15.41; 
cities from 10,000 to 75,000, 14.68; towns of 2,500 to 
10,000, 15.06 and for villages under 2,500 (excluding 
farm population) 7.78. 

Total per capita drug store sales by regions are: New 
Kngland 12.12; Middle Atlantic 10.19; South Atlantic 
14.20; East North Atlantic 12.94; East South Atlantic 
12.44; West North Central 17.07; West South Central 
16.39; Mountain 17.90; Pacific 17.29. 

Since only the population actually living within the 
population group is considered these figures do not in- 
dicate consumption. The study is interesting in that it 
shows the even distribution of sales right down through 
each division of trading centers. Compare per capita 
sales of 15.61 in cities over 250,000 with 15.06 in towns 
of 2,500 to 10,000. 


IANT SIZES: We should like to see more manu- 

facturers experiment with the large or giant pack- 
age. Admiracion’s report of its first test sales reveals 
the strong possibility that the economy appeal to the 
public of this size will show that a larger market exists 
than many manufacturers now suspect. And dealers 
like the idea. 

We have not seen exact figures comparing the cost to 
the public of the giant size and the 10-cent size but 
Admiracion’s comparison between the small or standard 
size carried by the druggist and the giant size will cer- 
tainly appeal to anyone who can make the investment. 

The saving to the consumer who buys a giant size 
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package of almost any standard product is consider- 
able. For example, on Admiracion Shampoo it is 59 
per cent; on Alka-Seltzer 53 per cent; on Bayer’s Aspirin 
35 per cent; on Listerine 80 per cent; on Squibb’s 
Aspirin 112 to 160 per cent and on Williams Shaving 
Cream 50 per cent. 


N ARKETING AREAS: The Department of Com- 
+ merce has published an interesting collection of 
maps under the title, “Patterns of Stores, Sales and 
Population in the United States. It is Market Research 
18 and 10 cents. 
graphically, the county location of population, sales, 
sales per capita, the location of marketing centers, rural 
sales per square mile, the occurrence of various types of 


series No. its cost is They show 


retail stores (including drug and department stores) 
and other data of importance in market analysis and 
merchandising plans. 


RIDGE-OF-THE-MONTH COSMETICS: What 

sets either a new high or a new low in cosmetic 
merchandising (time alone holds the answer) is the in- 
troduction of “Josephine Culbertson’s Formula,” a hand 
preparation, to be sold with a premium offer, the pre- 
mium to be none other than a home course in bridge 
by Ely Culbertson. 

The association of Mrs. Culbertson with a hand 
preparation seems like a “‘natural.’’ A well-groomed 
woman, much in the public eye, her hands are obviously 
very conspicuous in her profession. When she lends her 
name to a hand preparation, it should immediately be 
of interest to a large number of women. When, in 
addition, it carries with it a four lesson bridge course by 
Ely Culbertson, with the accompanying opportunities 
for publicity and promotion, it takes on added poten- 
tialties. Although bridge fans are by no means as large 
a market numerically as movie fans, still their purchas- 
ing power is considerably higher. 

“Josephine Culbertson’s Formula” is priced at one 
dollar, is restricted to one department store per city. 


| marten MS: Premium selling is having a strong 
revival thanks to the effects of fair trade procedure. 
It has become quite interesting to watch its extent and 
its variations. Dr. Lyon’s Tooth Powder, for example, 
offers a 22-carat gold-plated charm bracelet for a carton 
front and 10 cents. The bracelet -has an announced 
value of $1.50. Kleenex offers a $1.00 value satin-silver- 
finish lipstick case for 25 cents and two carton tops. 

Of course, the thing goes deeper than that with dis- 
play materials, display contests, special prizes for re- 
tailers, wholesalers, salesclerks, big advertising hook- 
ups, ete., but “the premium’s the thing.” 


1). k-OPENER: Add to the list of mankind’s ills 
+4 “morning after eyes,’ sponsored by McKesson 
and Robbins on behalf of its “i-bath.”” The corrolary 
slogan would appear to be, “Reach for an eye-cup 
instead of a whiskey sour.” 
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_J USSY VS. LADY: Since some women like to ap- 
pear with glamorous shiny lips like the Hollywood 
heroines, and still others incline to the conservative and 





restrained and want a smooth de-lustered lip finish, 
Volupte has created Hussy and Lady lipstick to accent 
ue personality of either type. The first step is to de- 
cide the type—the swing music or the waltz type. If 
one responds to the sophisticated things in life, the 
“Hussy” lipstick is recommended which when applied 
to the lips makes them gleam like satin. On the other 
hand, if milady likes a light flower scent and prefers 
pearls to diamonds, Volupte recommends “Lady of a 
Lipstick” for veiled loveliness which spells appeal rather 
than allure—a de-lustered warmth of color. The Hussy 
and Lady lipsticks are shown in five identical shades to 
complement the wearer and her new costume colors, in 
handsome gold cases, the Hussy being distinguished 
with black trim and the Lady with white. The sticks 


themselves are shiny and dull respectively. 
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KACING 
OILS 


DD CHILDREN’S COSMETICS: Cosmetic prep- 
arations for children have gained considerable 
popularity during the past year which witnessed the 
appearance of several interesting sets. Notable among 
them were Harriet Hubbard Ayer’s ““Wee Tot”’ set con- 
sisting of a special soft baby cream, talcum, and a cotton 
picker, and Helena Rubinstein’s “Beauty Bath for 
Baby” sets featuring Pasteurized Milk Bath and body 
sachet for baby. A newcomer in this field is Kerk Guild 
with its Snow White and the Seven Dwarfs line of bath 
accessories for the younger element. The Kerk Guild 
line includes Snow White Cologne, a dainty, light 
bouquet; Snow White’s Fairy Dust, a delicately scented 
bath powder, Snow White Magic Bath Snow, a bubbly 
bath, the Dunker Ball, a bath soap with a cord which 
can be fastened around the neck so that it will not slip, 
and Snow White soap. The entire line is packaged with 


a blue background on which the engaging figures of 


Snow White and the Dwarfs appear in gay colors. The 
bathing duty should certainly turn out to be a lark for 
juniors with all of these fascinating bath accessories, 
which also add an amusing touch to the bathroom shelf. 
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¢.-- TASTELESS 


ALWAYS in the lead toward careful packaging of their pharmaceutical products, 
E. R. Squibb & Sons wrap their bottles of mineral oil in the newly patented sheet of 
Rancidity Retarding Old Gold* SYLPHRAP*-Sylvania cellophane, to protect the product 
from light rays which develop rancidity and discoloration. @ The selection and intelligent 
use of this new transparent sheet pays high tribute to its quality. Rancidity Retarding 
Old Gold SYLPHRAP, like the product which it enfolds, contains “The Priceless 
Ingredient"—the vital protective and sales-compelling qualities which develop sales. 
( Consider it carefully before you decide on a suitable wrap for your oil bearing 


products which develop rancidity and discoloration from the effects of radiant energy. 
“Reg. U. S. Pat. Off. 
Manufactured by 


SYLVANIA INDUSTRIAL CORPORATION 


Executive and Sales Offices: 122 E. 42nd Street, New York Works: Fredericksburg, Va. 
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ERFUMES: Guerlain can usually be depended 

upon to bring out one beautiful perfume presenta- 
tion a year. Last year about this time it was “Vega” 
and now it is ““Coque D’Or” a bouquet. Coque D’Or is 
presented in a smart bottle in the shape of a bow of gold 
ribbon, hence the name. The sides of the bottle are gold 
and the top is of a rich blue by Baccarat. The box in 
which it comes is lovely enough to hold jewelry. In 
natural oak decorated with white and gold, the box is 
in keeping with the new Guerlain shop on Place Ven- 
déme. It is available in one size only containing 234 
oz. and retailing at $40. 

Another perfume presentation worthy of note is the 
adorable miniature of Shulton’s Early American per- 
fume scented with Old Spice. This perfume was orig- 
inally brought out in a 11% ounce size, of which this new 
purse size is an exact replica. The delightful Old Spice 
fragrance, reminiscent of crushed rose petals blended 
with tangy spices, comes in bottles of Early American 
inspiration, packaged in quaint boxes gaily adorned 
with Early American motifs. Somehow the miniature 
seems even more charming and irresistible than the 
larger package. 


7 ASCARETTE”: Pinaud’s “mascara compact”’ 

is a unique gadget. It is flat and no larger than 
the average lipstick, beautifully designed in duragold in 
either ivory finish, black, green or blue. The only work 
entailed is the filling of the side compartment of the 
‘*Mascarette” which holds about two weeks’ supply of 
mascara. There is a side compartment which holds the 
brush and with merely a turn of a small knob, the brush 
becomes coated with the creamy mascara and ready for 
use. This appears to be a handy purse gadget for the 
users of cream mascara. The “Mascarette” is refilled 
from the tube which is sold with it. 


OR CAP-AND-GOWN: Eau de Ciro in a tricky 

“Alma Mater” package which retails at $1.50, 
seems to be an excellent solution to the problem of what 
to give the graduate. The box takes the form of a white 
graduation cap from which dangles a gay colored tassel 
and holds a full size bottle of Eau de Ciro available in 
any of seven Ciro odors. While this package is simple, 
it is effective and should prove a charming and appro- 
priate gift exactly right for cap-and-gown festivities. 
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On display—in the home—the “punch” 
of a well-designed container gives a prod- 
uct appeal—enhances the guality—builds 
confidence. 

That's why Owens-Illinois STOCK 
MOLD Salespackages are so much in de- 
mand by progressive concerns. Treated 
with individual label, closure and carton, 
which O-I can help you design... your 
product becomes a real selling-unit with 
a PERSONALITY all its own. . . Owens- 
Illinois containers have been re-engin- 
eered in the modern trend to offer greater 
efficiency, lighter weight and handsome 
designs. Owens-Illinois Glass Company, 
Toledo, Ohio. . . Branch offices in most 
principal cities. 
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RADIOS AND COSMETICS 


A New York Judge threw up his hands 
in horror and despair at the Fair Trade 
picture in the radio industry. He refused 
to enjoin cutting by one dealer on the 
ground that there were so many cutters 
and so many cuts, which he hinted were 
not discouraged by the manufacturers, 
that to enjoin one would be a decidedly 
unfair act. He said in effect that “Fair 
Trade was out” in radios for the time 
being at least and that nobody, least of all 
he, could do anything about it. So, in 
spite of price cutting troubles of our own, 
there are apparently industries in a much 
worse fix. I have said many times, long 
before Fair Trade indeed, that maintain- 
ing prices was something any manufac- 
turer could do if he really wanted to, and 
that a dozen more laws wouldn’t help in 
cases where the manufacturer didn’t want 
price maintenance. It’s nice to be proven 
though our radio 


right’ for even 


brothers have to suffer to prove it. 


SUING FOR $1,000,000 


makers of “En- 


once 


Hirestra Laboratories 
docreme” have brought suit against the 
Medical Association and its executives for 
31,000,000 because of the bitter attack 
made on the product in a recent issue of 
the Journal of the A.M.A. It is hardly 
necessary to go into the details of the 
attack to reach the conclusion that while 
‘“Endocreme” may have been somewhat 
too enthusiastically promoted, and while 
its research background may not have 
extended back fifty years, the position of 
the Journal in the matter is a long way 
from being above criticism. Research 
backing the Journal’s attack is not much, 
if any, older and not much, if any, stronger 
than that which Hirestra claims will be 
brought forward on behalf of the product 
at the trial of the case. | certainly hold no 


brief for untried products and am as 


EGAL ANGLE 


By S. L. MAYHAM 


strongly opposed as anyone to dangerous 
ones, but I’m also opposed to ruining a 
business by public attack when neither 
side has proved its case. It isn’t difficult to 
get a dangerous product off the market in 
other and more respectable ways. It is 
difficult to 
ruined by carefully worded public state- 


build or repair a business 
ments designed to alarm all potential users 


of cosmetics. 


DRUG TRADE AND WORLD'S 
FAIR 

For a time it appeared that the drug and 
proprietary groups would have no part in 
the New York World’s Fair 1939. 
not a particularly happy situation with 


It was 


the cosmetic group in a huge building of 
its own and the drug trade left more or less 
to shift for themselves or participate on a 
supporting and sustaining basis in the 
doctor sponsored building devoted to 
Medicine and Public Health. Fortunately, 
the kinks appear to have been ironed out 
of a somewhat difficult situation and the 
united drug industry will have a display 


worthy of its character, probably in one of 


the huge Fair erected buildings. Commit- 
tees are now working on the project which 
should be a most interesting supplement 
to the elaborate project of the Medicine 
and Public Health group. 


DEMONSTRATORS AGAIN 
With 
Robinson-Patman Act 


some of the cases under the 
closing and the 
others nearing completion, the story of 
demonstrators in toilet goods is likely to 
be told 


passed. However, if there is a decision on 


before too many months have 


these cases before Autumn, it will be a 
surprise to those best informed in the 
industry. Now Lea-Wheeler 
Act and all the additional powers it con- 


fers on the Federal Trade Commission and 


comes the 


regardless of the outcome of the Robinson- 
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Patman cases. I should not be at all sur- 
prised to see the F.T.C. ban demonstrators 
or put through some stringent measures 
for their control under its newly gained 
powers. There seem to be many roads 
open to that end now and if the Courts 
close one, the Commission is very likely 
to seek another. The Commission is very 
obviously ‘agin’? demonstrations and 
PM’s and our good friend, Charles Wesley 
Dunn, was not too far wrong when he an- 
nounced recently that the Commission is 
the most powerful government body. The 
real trouble is that the Commission can do 
what it pleases and leave the manufacturer 
to get out of trouble the best way he can. 
I don’t particularly like such shifts in the 
burden of proof as this act and the pro- 
posed injunction method of enforcement 
of the new Food & Drugs Act (when, as 
and _ if) Under both, you're 
guilty until you prove yourself innocent, 
which is not good American law. 


CHAIN STORE CURBING 


There is tremendous opposition to the 


provide. 


Patman chain store tax measure and it be- 
gins to look as if it wouldn’t get through at 
this session of Congress. Opponents are 
much smarter than opponents of the cos- 
metic tax have been, for they are enlisting 
consumer support for their cause. With- 
out consumer interest in active opposition, 
almost any sort of a bill can be put through 
if it is handled by the right people. With 
active consumer opposition, it is pretty 
hard to enact any measure. I hope the 
will awaken to 
this fact before it is too late to fight the tax 


cosmetic manufacturers 


next year. 


STORES ARE GETTING ANXIOUS 


With passage of the Lea-Wheeler Act 
and also immediately after the particularly 
vicious attack of the American Medical 
Association Journal on *‘Endocreme,”’ dis- 
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GLASS PRODUCTS OF EVERY DESCRIPTION® 


A NEW FITTING 


For Your 
DEODORANT PACKAGE 


Our new applicator #2800 is identical to #2700 
except that a black rod is inserted into the cap instead 
of the usual glass rod. This black rod shows up better 
in the liquid, making the applicator more noticeable. 











The length of the 
rods is determined 
by the size of the 
package ... Each 
order is handled 
separately to meet 
the buyer's needs. 


Write at once for 
sampleand price : 
No. 2700 quotations! No. 2800 
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DIAFANE 


TRANSPARENT 
INEXPENSIVE 


cA Modern Wrap for Drug 


and Cosmetic Packaging 


Diafane is a new transparent wrap, 
particularly adapted to drug and cos- 
metic packaging. It is highly moisture- 
proof, glossy, and is not affected by 
rapid changes in weather. Diafane may 
be sealed by heat or glue and works 
rapidly on standard packaging machin- 
ery or by hand. It will save you 40% 
of the cost of moisture-proof trans- 
parent cellulose. 


Liberal Samples and Prices Promptly Furnished 


Riegel Paper Corporation 








342 Madison Avenue, New York, N. Y. 
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Safety of Ethylene Is 
Cited by N. Y. Hospital 
Survey of Anaesthesias 


Ethylene can safely be used as an anaes- 
thetic if the known precautions against explo- 


sion are observed, reports Clifton W. Henson 


in a recent issue of Anaesthesia and Anal- 
gesia, 

By studying the number of deaths from 
anaesthesia in New York City from 1933 to 


1936, and the number of anaesthesias admin 
istered during this period by 38 hospitals, the 
author arrives at an approximation of the 
death rate for various anaesthetics. The cal- 
culated number of deaths per 100.000 anaes- 


thesia i is given as follows: 


Ethyl! chloride 493 
Spinal 42 
Chloroform 25 
Cyclopropane 7 
Ether 

Nitrous Oxide 13 
Local 1] 


8. Ethylene None 

Only 7 of the 38 
ethylene, the article points out, 
administrations represented only 
total number of anaesthesias. 
Note: Because the distribution of anaesthesia 
Ethylene entails considerable service and equip- 
ment technique, U.S.I. has made special arrange- 
ments for the distribution of U.S.I. Ethylene. 
The U. S. Industrial Alcohol Co. does not sell 
anaesthesia Ethylene as such. 


A.M.A. Upholds Vitamin C 


Potency of Canned Juices 


hospitals surveyed used 
and ethylene 
2.8% of the 


NEW YORK, N. Y.—Brands of 
cially canned fruit juices and tomato juice 
accepted by the A. M. A. Foods. 
are all excellent sources of Vitamin C, reports 
Council Secretary Franklin C. Bing. 
cent issue of the society's Journal, 


commer- 
Council on 


in a re- 


Canned orange juice is only slightly less 
potent than the fresh juice. the Council de- 
clares. and canned grapefruit. tomate and 


pineapple juices are respectively about 5/6, 2 
juice. Slightly 


credited 


and 1/3 as active as 
larger quantities of Vitamin C are 
it is used largely 


orange 


but because 
this product can 


to lemon juice, 
as a flavoring. 
depended upon to provide the entire require- 
ments of an adult. the report indicates. 


scarcely be 


The Council coneludes that about 1,000 
International units of Vitamin ©. or 15 mg. 
of cevitamic acid. is a suitable daily allow- 
ance, 

Reveals Process to “‘Age 


. . <0 e 
Perfumes; No Fixatives 

Perfumes assume a mild fragrance in 
a short time if they are treated with submicro- 
scopic particles of heavy metals or compounds. 
issued to a 


new 


it is claimed in a patent recently 
German inventor. Mentioned as 
are platinum, iridium, gold, silver, 
cadmium, cobalt. and nickel. 

The perfume fed) continuously 
through a chamber coated with silver and 
containing a gravel-like material similarly 
ind a small amount of electric current 


rapid agers” 
copper, 


may he 


coated, ¢ 
allowed to pass through the system. In matur- 
ing perfumes by this process, the inventor 
an odor fixative like musk does not 
perfume thus treated 


points out 
have to be added and the 
has strong sterilizing properties. 

|U.S.1. perfume grade alcohols are rigidly tested 
tor treedom from odor and behavior on aging.| 











This view shows a section of the Robert Rauh, 


Inc., plant acquired by the U. S. Industrial Alco- 
hol Co. The aluminum stills pictured above are 
used in the manufacture of synthetic resins and 
are typical of the modern facilities available. 





Process Yields Stable 
Soya Oil and Lecithin 
AYETTE, Ind.—A_ light-col- 


precipitate-free soya oil and its prepara- 
from the y commercial product 
by extraction with 95% alcohol are described 
U.S. issued to an inventor 
il feaure of the proc- 
papers. is that 
as a by-product 
lecithin. 


whe n 


WEST LAI 
ored, 
tion ordinat 
in a patent just 
of this city. An 
according to the 


addition: 
ess. patent 
the phosphatides obtained 
contain a valuz “ps 


The invent explains that 


constituent, 
commer 
cial sova oil is refluxed with 95% ethyl aleohol 
and the held overnight at 


for an hour mixture 


ordinary refrigeration temperatures. two frac- 


tions are obtained. One fraction composed of 
phosphatides rises to the 
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the mixture 
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Repeated extraction, it is claimed. produces 
progressively lighter oil which is alse pro 
eressively stable to heat at 315 deg, ( 
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U.S.1. Acquires Resin 
Business Formerly 
Conducted by Rauh 





To Distribute Synthetics and 
Ester Gums on National Seale 


As part of its general program of expansion 
in the chemical field, the U. S. Industrial Al- 
cohol Co. as of May 1, 1938 took over the 
business formerly conducted by Robert Rauh, 
Inc., well-known manufacturer of synthetic 
resins, 

Robert Rauh, Inc., oecupied a large, mod- 
ern plant at Newark, N. J.. where it special- 
ized in the manufacture of a diversified line 
of resins, including alkyds. phenolics, ureas, 
gum. and copal esters. Well equipped 
laboratories were maintained for develop- 
ment work on new resins and on new uses for 
these products. All these facilities will be 
continued and expanded under the new own- 
ership. 


ester 


Similar Outlets 
(Among the principal industries served by 
Robert Rauh were the paint, varnish, lacquer, 


printing ink, linoleum. adhesives, plastics, 
composition floor tile, and insulating mate- 
rials fields. Because these outlets are sub- 


stantially those now using solvents and chemi- 
cals of the type manufactured by U.S.L., it is 
obvious that resins form a logical addition to 
this line, and place the company in a better 
position to serve the needs of its trade. 
Steady Expansion 

Expansion of the Rauh company has kept 
continually abreast of growth of the synthetic 
resin field. While the company has occupied 
its present plant since 1930, its history goes 
back to 1849 when David Rauh founded the 
firm abroad to make brewer's pitch. About 
1912 the business was transferred to this coun- 
try and a plant was opened in Newark, N. J. 
With the advent of Prohibition the market for 
brewer's pitch was curtailed and the company 
concentrated on manufacturing ester gums. 

Following the war, expansion in the paint. 
varnish and lacquer industries created a de- 
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Claims Ointments 


Drug Absorption Through rough Skin, Mucous 


Normal skit icous membranes absorb 
certain substances much faster than injured 
tissues, according to David Ll. Macht in a re- 
cent issue of the Ji rnal of the A, M. A. The 
discovery that nicotine rapidly absorbed 
through both mucous membranes and intact 
skin was used in investigating its penetration 
through diseased and pathological tissues of 
animals, 

Hydrous Lanolin More Effective 

Experiments with ointments made with 
lard. petrolatum. hydrous Janolin, an absorp- | 
tion base, bear fat. and a greaseless cream 
and lotions prepared with olive oil. cotton- 
seed oil, mineral oil and peach kernel oil 


is very efheient in 

incorporated 
Hlydrous lano- 
than other 


indicate that none of these 
promoting 
in them through normal skit 


lin was 


abse rplior ot drugs 
somewhat eflective 
members of the 

Fixed oils and fats 


epidermis only slight 


S¢CTICs, 
penetrated the. normal 


their chief therapeu 


| 
| 





Are Inefficient in Promoting 


Membrane 


tic value is in their emollient and protective 
action and their function as fixatives. 

\ large group of essential or volatile oils. 
on the other hand. was readily absorbed 
through the intact skin of various animals. 
The following oils were examined: anise. ber- 


camot, caraway. Cardamon, cassia, chamomile. 


cinnamon. citronella, cloves. coriander, euca- 
| iepien: fennel. jasmine, juniper. lavender, 
| lemon, marjoram, neroli, peppermint. rose 


geranium, sassafras, thyme, wintergreen. 
Active constituents of essential oils proved 
to be as absorbable by the skin as the original 
oils. The list studied included benzyl aleohol, 
thymol. geraniol, menthol, eucalyptol. eugenol. 
citronellol, terpineol, benzyl benzoate, benzal- 
dehyde. citral. heliotropin, camphor, methyl 
salicylate, pinene. and many others. 


\ number of volatile oils as well as some of 


their constituents were successfully used as 
vehicles to introduce into the body various 
potent alkaloids and other drugs, 
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Tests With Maleic 
Acid Esters Indicate 
Use In Synthesis 


a 


Dimethyl], Diethyl, Dibutyl Maleates 
Recently Introduced by U.S.1. 


NEW YORK, N. Y.—-Experiments indicate 
that three new U.S.L. products — Dimethyl 
Maleate, Diethyl Maleate and Dibuty!l Maleate 

may be of value both as solvents and as 
intermediates for chemical synthesis. 

These maleic acid esters are now available 
in limited quantities from small scale opera- 
tion. Samples may be secured for experi- 
mental investigation. 

Acid Is Unsaturated 

Because of the presence of a double bond, 
it can be inferred that the esters are capable 
of undergoing reactions characteristic of 
other unsaturated compounds such as addi- 
tion, reduction, oxidation and polymerization. 
It is known, in addition, that maleates, being 
optical isomers, go over into fumarates under 
certain conditions and vice versa. 

Laboratory tests demonstrate that Dibutyl 
Maleate has interesting properties as a sol- 
vent. The most outstanding of these is its low 
vapor pressure, which indicates that it may 
have possibilities as a solvent-plasticizer. The 
boiling point of Dibutyl Maleate is 123° C. at 
3mm. absolute pressure. 

Dimethyl Maleate and Diethyl Maleate are 
also high boiling solvents with respective 
distillation ranges of 198°—210° C. and 218 
230° C. at normal atmospheric pressure. 
Laboratory tests have shown that Dimethyl 
Maleate is an active solvent for cellulose ace- 
tate even when used with up to 50 per cent 
of ethyl alcohol. Solox* and the Ansols. 


Registered trade marks of the U. S$ 
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Defines “Odor” 
LONDON, Eng. -In a paper contributed 
to the local section of the Society of ( hemical 
Scientific Basis of Odour,” 
summarised the con- 


Industry on “The 
Dr. G. Maleon Dyson 
cept of odor as follows: An odorous substance 
must possess three attributes. (1) An appre 
ciable vapor pressure. (2) A_ solubility in 
lipoid matter. (3) One or more Raman shifts 
between the limits 1,500-3,500. The first: two 
make the osmie perception of the third factor 
possible. the third determines its quality. 
Burning Tablet Sterilizes 


tablets are 
heat for sterilization 
April issue ol 
writes 


Hexamethylenamine recom- 
mended as a source of 
by Dr. Erwin C. Cary in the 
Vedical Economics. The physician 

. when I want to sterilize a needle or make 
a urinary test all IT have to do is light one of 
them. It provides ample heat with no muss.” 
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Employs Vinyl Resin To 
Make Sausage Casings 


Artificial sausage casings that are trans- 
lucent like real sausage skins may be 
formed from a suitable solution of a vinyl 
resin of the acetal type, it is revealed in a 
new British patent. 

The patent suggests dissolving the resin 
in a mixture of alcohol, benzene. and 
methylene chloride so as to produce 8-10 
per cent solution. The casing is formed to 
shape by dipping a glass tube into the 
solution, drying and stripping the result- 
ant film, and then stretching it while wet 
with water. 

If transparent casings are desired. the 
patent adds, the same resin is dissolved in 
a solvent such as pentachlorethane in 
order to condensation of water 
droplets. 
| All Specially Denatured Alcohol Formulas are 
also available with U.S.1. anhydrous alcohol. | 
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U.S.I. Enters Resin Fie ld 
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mand for improved finishes, and ester gums 
soon became an important raw material for 
these new finishes. 

A few years later, the Rauh company again 
facilities and began the manu- 
facture of phenol-formaldehyde resins and 
copal Subsequently, the company 
added a line of alkyd resins and urea resins 
and, since Repeal, has resumed the manufac- 
ture of a considerable volume of brewer's 
pitch for lining barrels, kegs. ete. 

In 1937, new units for the manufacture of 
phenolic and alkyd resins were installed to 
enable the company to meet the increased 
demands for resins of this type, and to keep 
pace with rapid developments in the field. 

Major distribution of Rauh products has. 


expanded its 


esters, 


until now been in the East, although they 
known in the midwest as well as on the 
Pacific Coast. Synthetic resins will be na- 


tionally distributed by U.S.L. sales offices in 


all leading cities. 


Germicidal Soaps 





germicidal properties are ob 
tained with soaps in which unsaturated acids. 
such as oleic or linoleic, have been used in 
place of hydroxylated or saturated 
recent report states. 


Stronger 


acids, a 
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Further information on these items 


may be obtained by writing to U.S.1. 





A new colloidal detergent and dispersing agent 
will enhance the value of sulfonated oil shampoos 
and bath ails by increasing the effectiveness of 
the amount of perfume carried, by repressing 
rancidity, and by preventing precipitation of lime 
and magnesium salts, according to the manufac 
turer. Its addition also allows a smaller amount 
of sulfonated oil to be used, it is said. (No. 9le) 


> 


A new preservative will prevent the growth of 
fungi on leather, canvas, paint and cellulose ma- 
terials, according to the manufacturer. The prod- 
uct is said to combine a germicide, fungicide, 
repellant, oils and waxes which penetrate deep 
into the pores, sealing them. Water soluble and 
oil soluble forms are available. (No. 92a) 
‘= 

To illuminate the inside of barrels, drums, tanks, 
etc., a special stick-like flashlight is now on the 
market. The aluminum lamp is said to be safe in 
the vicinity of explosive fumes and dusts, and is 
easily manipulated. A mercury switch in the 
shank automatically turns off the light when not 
in use. (No. 93a) 


> 


Three new lilac bases have been introduced for 
cosmetic manufacturers who desire to produce 
the same odor throughout their entire line ot cos 
metics. One base is for creams, lotions and gen 
eral cosmetics; another for powders, etc.; the 
third for extracts. (No. 94a) 


S 


Fatty acid soaps unique in their oil solubility and 
in their ability to emulsify oil systems are said 
to be among the products which can be formed 
from a non-volatile tertiary amine recently intro 
duced. The compound, described as amphoteric 
also forms water soluble salts with inorganic 
acids, is a solvent for a wide variety of com 
pounds, and is useful as an ingredient in paint 
removers as well as in certain syntheses, it is 
stated. (No. 95a) 
> 

A portable crane for drums weighs only 150 Ibs., 
yet can accommodate drums as heavy as 500 
Ibs., a recent report states. One workman can 
operate the device, handling drums either flat or 
held on end, it is claimed. No. (96a) 


c 
> 


A new preservative and antioxidant for protect 
ing many cosmetics, that contain fats and oils, 
against oxidation, rancidity and bacteria has 
been introduced. It is claimed to be particularly 
suitable for use in personal deodorants because 
it ‘preserves’ the perspiration and thus prevents 
the development of obnoxious decomposition 
odor. Other outstanding advantages are, accord 
ing to the manufacturer, non-toxicity, long-range 
effectiveness in small concentrations, and wide 
solubility. (No. 97a) 


Wide-range indicator papers that pass through 
five color changes in the range pH2 to pH 10 
are now supplied by one manufacturer. They can 
be used with turbid and highly colored solutions 
by observing color of outer diffusion zone on 
spot tests, he reports. (No. 98a) 


A synthetic violet ketone, recently introduced, 
is said to reproduce, when compounded, the fra 
grance of the natural violet. (Ne. 99a) 
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tributors of cosmetics and especially the 
department store groups flocked to the 
Board of Standards for permission to use 
its facilities in the approval and censor- 
ship of advertising copy. This was ex- 
tremely commendable and is likely to do 
the entire cosmetic and drug industry a 
vast deal of good. It does seem strange, 
however, that there should have been such 
a rush immediately after some storm 
clouds appeared on the sky for those who 
were making somewhat exaggerated claims 
for their products. The stores have 
interested themselves in the matter at an 
extremely psychological moment. I won- 
der, however, whether it was wholly con- 
science or perhaps a little fear of punish- 
ment which stimulated them so suddenly. 
So few people can distinguish between the 
two. 


COSMETIC COLOR WORK 


Meanwhile the Board of Standards has 
not ceased in its fine work on the certifica- 
tion of cosmetic colors. Regardless of 
whether a bill demanding it passes or not, 
this work has been extremely valuable and 
will not be wasted because eventually 
certified colors in cosmetics will be re- 
quired by law. In this connection it is 
extremely refreshing to note the abrupt 
change in attitude on the part of many 
color manufacturers. A few years ago 
when the Odorgraphia Committee of the 
old Associated Manufacturers of Toilet 
Articles tried to do some worthwhile work 
on colors and dyes, the attitude of the 
color manufacturers was lukewarm, to 
give it every benefit of the doubt. Today, 
their co-operation has been active and 
their assistance of inestimable value. But 
a lot of the present work would not have 
been necessary had they looked ahead a 
little when the matter was up some five 


years ago. 


TAX CAMPAIGN FAILS 

The removal of the five per cent. tax on 
toilet soaps and dentifrices was all that 
was accomplished by the industry in its 
campaign to get rid of excise taxes. The 
House bill re-enacted the tax as it had 
been before. In the Senate an amendment 
exempting cosmetics selling at 9 cents and 
less wholesale was adopted and also an 


‘ 


amendment defining “‘arm’s length trans- 
action.” Both of these were wiped out in 
conference so that the new tax law re- 
enacts the former law with the exception 
of soaps and dentifrices. All other per- 
fumes, cosmetics and toilet preparations 
will still be taxed at 10 per cent. 

While the Senate exemption of 9 cent 
articles was looked upon in some quarters 
as an opening wedge to complete repeal of 
the tax, the industry is probably better off 
without such an exemption. The com- 


petitive situation brought about by the 
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tax is already bad enough. Exemption of 
syndicate store merchandise could only 
have made it worse. 

The definition of ‘‘arm’s length transac- 
tions” and indeed the definition of all of 
the terms of the cosmetic tax along the 
lines of industry practice would be a desir- 
able end. I have urged it in the past as 
something toward which the industry 
should work along with its efforts to repeal 
the tax itself. At the same time, the 
Senate definition, inserted in the bill on 
recommendation of ex-Senator Hardwick, 
appearing on behalf of Pond’s Extract 
Co., was hardly ideal. It would have 
placed a presumption of arm’s length on 
all transactions between companies, less 
than 75 per cent jointly owned and con- 
trolled, and a presumption of less than 
arm’s length on transactions between com- 
panies where joint control or ownership 
was more than 75 per cent. This scarcely 
seems reasonable but would perhaps have 
been better than no definition. 

A clear and precise definition of the word 
“manufacturer,” which apparently no one 
at the hearings proposed or asked for 
would go much further toward clearing up 
the confusion. However, no new defini- 
tions, restrictions and provisions appear in 
the final bill. The result is likely to be 
heavier tax payments by the entire indus- 
try in view of the new ruling described 
elsewhere in this issue. 

The complete failure of the campaign 
for repeal or reduction again emphasizes 
the fact that efforts of this sort are almost 
sure to be fruitless when presented merely 
as the desires of the cosmetic industry and 
not in the form of a broad public demand. 
Another year is coming and the industry 
can yet get rid of this burden, but to do it, 
it must acquaint women with the fact 
that a cosmetic tax exists. if every ad- 
vertisement of cosmetics from now until 
the next session of Congress, every radio 
program, every bit of publicity of any sort 
by any manufacturer carried the simple 
statement, “‘There is a ten per cent excise 
lar on cosmetics,’ the result next year 
might be different. That could be done 
without costing the industry anything at 
all. Have manufacturers courage enough 


to try it) 


A FAIR TRADE CHECK-UP 


The two leading organizations of drug 
distributors, wholesalers and retailers, will 
jointly sponsor an investigation of the 
effects of Fair Trade. This is good news 
up to a point. That point comes when the 
personnel of the chief investigators is 
reached. I doubt very much whether 
these estimable gentlemen can in the very 
nature of things conduct an unbiased in- 
vestigation much as they undoubtedly 
desire to do so. I couldn’t conduct a fair 
investigation of the merits of golf or poker 
as recreations. I like to play them too 
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well. I wonder if the old Druggists’ Re- 
search Bureau doesn’t like to play Fair 
Trade too well to investigate its effects 
quite impartially. 


A NEW DRUG BILL? 

Exactly the same point is important in 
any advance determination or guess as to 
the chances of enacting a new Food & 
Drug Bill this season. If there is much 
public clamor for the measure at this ses- 
sion, the press must have fallen down very 
badly in reporting the news. Two years 
ago, there was a consumer drive and a bill 
seemed likely to pass. Last year there was 
less and it failed again. This year, with 
Congress terribly anxious to get home to 
an involved political situation, and a num- 
ber of measures still to go through, ex- 
tremely controversial in their character, 
very few peeps have been heard from the 
consumers about a new drug bill. The con- 
sumer campaign has had no push from 
those interested in the measure. Of course, 
there may be a drug bill although, at the 
moment, chances do not seem too good for 
working it through the meshes of confer- 
ence to final enactment. But it would not 
require much consumer drive in a year 
when every Congressman goes out of office, 
to secure the necessary support in the 
House and to drive the bill through 


conference. 


BIGGER SIZES 


One of the large drug chains is cam- 





paigning for the sale of larger sizes. Of 
course this step is taken “‘in the interest of 
economy for the general public.”” With a 
whole host of transient and very few 
regular customers it is obviously in some- 
one’s interest to have the first sale a big 
one even if “repeats” are slower in coming. 
And there is real economy in some of these 
large size purchases, which makes the 
whole thing most plausible. Naturally, 
the manufacturer is not greatly interested, 


but it is a very amusing incident. 


SELLING BELOW THE 
WHOLESALER 


Another interesting Fair Trade decision 
is that involving the right of a manufac- 
turer to fix prices for his wholesaler and 
then cut below them in one way or another 
in his direct dealings with the retailers. A 
New York Court has said “No. You 
can’t do it.” in a case of this kind, in 
which a manufacturer was giving an added 
“service discount’ to retailers which 
brought their net costs below the costs of 
wholesalers serving that territory, the 
latter having to operate under price con- 
tracts. Robinson-Patman wasn’t appar- 
ently brought into the case which was 
decided directly on the Feld-Crawford 
basis, but the former might well have been 
an added defense in case the maintenance 
angle had not been strong enough. 
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Active, market-wise, vol- 
ume-minded FILENE’S in 
Boston carry several dozen 
famous makes of lipstick. 
Of these. 60°; are Scovill 


customers. 
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Four of the reasons why manufacturers large and small — visual sales appeal to the reputation of the brand. 
(Photograph shows a few recent designs.) 

3. Scovill also offers creative —— from the mechanical 
standpoint. Among its accomplishments: a more effi- 
cient, cost-saving dispenser, and the roll-top lipstick con- 


of cosmetics, perfumes and drugs come to Scovill for con- 
tainers and closures: 
l. Seovill’s quality of manufacture is known to be de- 


vendable — each item in an order can be expected to be : : 

E “f ae ae ‘ et alee ne tainer in the center of the photograph. 

uniform, identical with the specifications. Scovill has been 1. Scovill’s Container Division specializes — three separate 

Ma: s Conta ‘ : alizes sepz : 

a leader in serving the cosmetic industry for over 30 departments for closures, vanities, lipsticks. 

years. In most big stores — from Fifth Avenue to the mill towns, 
2. Scovill designers — alert to fashion influences —co- we believe you will find more containers by Scovill than any 

operate in styling containers so as to add all possible — other. 
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People 
Johnson Joins Elizabeth Arden 


Harry T. Johnson, formerly general 
sales manager of Helena Rubinstein, Inc., 
has resigned from that position to become 





HARRY T. JOHNSON 


vice-president and general manager of 
Elizabeth Arden, Inc. He was also at one 
time vice-president in charge of sales at 
Denney & Denney. 


Calco Appoints Appel 

Carle M. Bigelow, director of the phar- 
maceutical division of the Calco Chemical 
Co., Inc., Bound Brook, N. J., has an- 
nounced the appointment of Kenneth B. 
Appel as sales manager of ethical special- 
ties, replacing T. P. Hamilton who has re- 
signed. W. O. Brewer continues as plant 
manager and in charge of the sales of bulk 
pharmaceuticals. David A. Bryce, M.D., 
continues as medical director. 


Kelly Returns from Trip 

Robert C. Kelly, manufacturers’ repre- 
sentative, has returned to his office in 
Boston, having completed his spring trip 
through New York State and Canada. 
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Brooks Speaks at ‘‘Clinic”’ 

H. L. Brooks, general manager of Coty, 
Inc., New York, spoke on the subject of 
“Cosmetics” during the first Annual Spring 
Clinic of the University of Buffalo School 
of Pharmacy, on April 20. The “clinic” 
was a two day series of lectures, demon- 
strations, and round table discussion of 
phases of professional and commercial 
pharmacy held at the university campus. 


Allen Resigns 

R. Clyde Allen, formerly general sales 
manager of the Endocreme Co., New 
York, resigned from his position April 15. 
His future plans have not yet been an- 
nounced. 


Catherine Oglesby Opens 
Advertising Service 

Catherine Oglesby has established an 
advertising and merchandising service at 
323 East 34 st., New York. Miss Oglesby 
was formerly advertising manager of 
Elizabeth Arden and promotion manager 
of Helena Rubinstein. 


Cowling With Colonial Dames 


Donald S. Cowling has joined Colonial 
Dames, Inc., as sales and merchandising 
manager. He was at one time editor of 
Tormet ReQuisires and was for seven 
years sales manager with Lucien Lelong. 


Skutch Heads Peerless Plastics 


William G. Skutch, formerly general 
factories manager in the closure division 
of Owens-Illinois Glass Co., is president 
of a new company, Peerless Molded Plas- 
tics, Inc., Toledo. Other officers of the 
company are Purcel deHan, now in charge 
of plastic operations in the Owens-Illinois 
plant at Toledo and Henry R. Bloch. 
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Searle Appoints Dr. Layton 
G. D. Searle & Co., Chicago, has an- 
nounced the addition of a new assistant 
medical director, Dr. Basil D. B. Layton. 
Dr. Layton, a native of Toronto, re- 
ceived his M. D. at the University of 
Toronto in 1931. He has practiced medi- 





# 


B. D. B. LAYTON 





cine in Toronto and done post-graduate 
work in diseases of the heart, lungs, 
nervous system and gastro-intestinal sys- 
tem, in London, England. He will assist 
Dr. R. S. Kemp, medical director of Searle 
Laboratories. 


Moore-Benjamin. 

The marriage of Louise Paine Benjamin, 
associate editor of Ladies’ Home Journal 
and president of the Fashion Group, to 
John Hudson Moore, president of London 
House, took place on Thursday afternoon, 
April 14 at Redding, Conn. 


Helen Cornelius With Arden 

Helen Cornelius has joined Elizabeth 
Arden, New York, as director of advertis- 
ing, publicity and fashion promotional 
activities. Miss Cornelius was formerly 
associate editor and director of fashion 
services of ““Harper’s Bazaar.” 
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A SENSATION IN 
SURGICAL DRESSINGS 


A TRIUMPH OF 
MODERN PACKAGING 





NEW RITCHIE PACKAGES HELP BAUER & BLACK TO INTRO- 
DUCE FIRST AND ONLY STERILIZED ADHESIVES—WIN 
INSTANT APPROVAL FROM DEALERS AND CONSUMERS ALIKE! 


Bauer & Black Handi-Tape and Adhesive are the first 
and only adhesive tape bandages to be successfully 
sterilized! The development of an adhesive that will 
withstand sterilization in live steam at 240° Fahren- 
heit marks an outstanding step in surgical dressing 
history. An outstanding packaging triumph is Ritchie’s 
creation of packages for these products that can not 
only withstand the heat and pressure of sterilization, 
but that can be simply and economically sealed before 
sterilization and then conveniently opened by the con- 
sumer. Working closely together, Bauer & Black and 
Ritchie have made possible the marketing of a product 
which most chemists said was beyond achievement. 


This is one example of how Ritchie’s design inge- 
nuity and 72 years of packaging experience work 
to the advantage of manufacturers in practically 
all fields. Every year products ranging from auto 
accessories through cosmetics to watches gain new 
sales and merchandising value with a Package by 
Ritchie. Have you a packaging problem? 


Set-up Paper Boxes—Fibre Cans 


W. C. RITCHIE AND COMPANY - 8847 BALTIMORE AVENUE - CHICAGO 


LOS ANGELES 
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Here are Ritchie’s solutions of this difficult and 
unusual packaging problem. The bandages are 
sold double-sealed and sterilized in these attrac- 
tive, air-tight containers — containers in which the 
products are unexposed and untouched until used 
by the buyer! Yet all he need do to break the seal 
is give an easy pull on the handy thread which 
encircles each package — no mechanical openers 


or key gadgets of any kind required! 


ADHESIVE TAPE 
BANDAGE 





ST. LOUIS ST. PAUL 
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Opens Correspondence School 

ourse 

Edyth Thornton McLeod has an- 
nounced the opening of a correspondence 
school course in How to Sell Cosmetics. 
According to Miss McLeod, who has long 
been known for her success in training cos- 
metic salespeople how to sell, this course 
is offered in answer to a demand from girls 
all over the country that she give such a 
course. Inspirational material for selling, 
the how and why of cosmetics, new ideas 
and fashion news, and the fashion angle 
direct from New York and Paris will be 
included in this course. ‘Girls ail over the 
country, who have not the time or op- 
portunity to visit New York will have 
New York brought to them,’’ 
McLeod. “Knowledge is Power for the 
and to 


says Miss 


salesgirls and, yes, for men too— 
sell cosmetics today one must be properly 
trained ?”’ 

Miss McLeod recently produced a series 
of beauty and fashion shows at the Boston 
Store in Milwaukee. Each show had a 
different theme and attracted thousands 
of women during the week of its presenta- 
tion. 


Kahn Heads Culbertson Cosmetics 

Culbertson Cosmetics has been organ- 
ized with offices at 30 West 26th St., New 
York, to market a hand preparation under 
the name of Josephine Culbertson’s For- 
mula. Edgar E. Kahn, of Edgar E. Kahn, 
Inc., has been elected president of the com- 
pany and will actively conduct the man- 
agement. Ely Culbertson is a member of 
the Board of Directors and will edit 
“Bridge of the Month,” a series of lessons 
for home study which will be offered in 
connection with the hand preparation. 
Arthur C. Ernest has been elected vice- 
president and will manage sales through- 
out the United States. 


Baker Resigns 

Joe L. Baker has resigned as director of 
information and assistant to the chairman 
of the Federal Trade Commission. He will 
open offices in the Albee Building, Wash- 
ington, June 1, and will become an adver- 
tising consultant and public relations ad- 
visor, specializing in food, drug and cos- 
metic advertising under the Wheeler-Lea 
Act. 


Morgan Addresses Meeting 

James J. Morgan, of Kimble Glass Co., 
Vineland, N. J., spoke on the “Production 
and Distribution of Druggists’ Glassware” 
at the April meeting of the Baltimore 
branch of the American Pharmaceutical 
Association. 


Delardi-Bell 

Louis Delardi of Mallinckrodt Chemical 
Works and Miss Mary Bell were married 
April 24 in the Holy Cross R. C. Church, 
Bronx, N. Y. 
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Little Elected Colgate President 

E. H. Little, who has served as vice- 
president in charge of sales and advertising 
of Colgate-Palmolive-Peet Co., since 1933, 
has been elected president of the company. 
S. Bayard Colgate assumed the office of 
president of the board in addition to that 
of president last summer upon the resigna- 
tion of Charles S. Pearce. He has been re- 
elected chairman of the board. 

The following directors were elected for 
the coming year: G. F. Adamson, W. R. 
Basset, W. Gibson Carey Jr., Gilbert Col- 
gate, Henry A. Colgate, R. B. Colgate, 
Russell Colgate, 5. Bayard Colgate, J. A. 
Couler, W. B. Johnson, A. J. Lansing, 
E. H. Little, George W. Merck, C. S. 
Pearce, A. W. Peet, H. W. Remington and 
Norman F. S. Russell. 


Helgren Heads Ellicott 

Glen Helgren, of the Helgren Drug Co., 
Jamestown, N. Y., has been elected presi- 
dent of the Ellicott Buffalo, 
N. Y. The Ellicott company is owned co- 
operatively by 500 western New York re- 


tail drug stores. 


Drug Co., 


Winifred Sloan Visits New York 

Winifred Sloan, president of Mme. 
Rubinoff Cosmetic Co., Memphis, Tenn., 
was recently in New York. She reports 
excellent progress with her attractively 
packaged cosmetic line. 


Wulfleff Heads American Home 
William Wulfleff, formerly treasurer of 
American Home Products Co., has been 


Ran- 
was 


elected president of the company. 
dall Nauman, formerly secretary, 


elected treasurer and Knox Ide, secretary. 


Marcks With Halitosine 

Oliver L. Marcks, formerly active in 
Chicago and St. Louis newspaper and 
agency circles, has been made sales pro- 
motion manager of the Halitosine Co., St. 
Louis. 


Foster D. Snell Speaks 

Foster Dee Snell addressed the students 
in the departments of chemistry and chem- 
ical engineering at the Polytechnic Insti- 
tute, Brooklyn, April 8, on the subject, 
“Opportunities in Chemistry and Chem- 
ical Engineering.” 


Mississippi Fair Trade Act 

Governor Hugh L. White of Mississippi 
last month signed a fair trade law, making 
Mississippi the forty-third state to have 
such legislation. 

The five states without fair trade laws 
are now: Alabama, Delaware, Missouri, 
Texas and Vermont. 
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Bartlett Wins A. C. S. Prize 

The American Chemical Society has 
awarded a $1,000 prize to Dr. Paul D. 
Bartlett for ‘notable progress in the im- 
portant borderline field between organic 
and physical chemistry.” The prize will 
be presented at the ninety-sixth meeting of 
the society in Milwaukee in September. 

Dr. Bartlett was graduated from Am- 
herst in 1928 and received his Ph.D. from 
Harvard in 1931. He was for two years an 
instructor in organic chemistry at the 
University of Minnesota and once held a 
National Research Council fellowship. He 
went to Harvard as an assistant professor 


in 1937. 


ee and Deskey Added To 


C. A. Pennock, general sales manager of 
Hudnut Sales Corp., and Donald Deskey, 


industrial designer, have been added to 
the board of directors of Perfumery and 
Cosmetics Exhibits, Inc., the organization 
which is in charge of the exhibition of cos- 
metics at the New York World’s Fair. 


Cecil Smith Abroad 

Cecil Smith, president of Yardley & 
Co., Ltd., New York, sailed for London 
May 3. He will spend four or five weeks in 
London, conferring with other officers of 
Yardley & Co. 


Ruth Larisson With Agency 

Ruth Hooper Larisson, active in the cos- 
metic field for many years, has joined the 
staff of Campbell-Ewald Co., New York, 
to assist on the Mary Pickford Cosmetics 


account. 


McMillen on Farm Chemurgic 
Wheeler McMillen, president of the 
National Farm Chemurgic Council and 
editorial director of ““The Country Home” 
has been elected a director and vice-presi- 
dent of the Chemical Foundation. As 
director he succeeds the late Francis P. 
Garvan. As no successor to Mr. Garvan as 
president will be elected for the time being, 
Mr. McMillen, by becoming vice-presi- 
dent, becomes the head of the foundation. 


Johnson Heads Credit Group 

Frank Johnson of Johnson & Johnson, 
New Brunswick, N. J., has been chosen 
chairman of the Drug and Perfume Manu- 
facturers’ Credit Group of the New York 
Credit Men’s Association. H. G. Pohlman 
of Ferd. Mulhens, Inc., New York, has 


been chosen vice-chairman. 
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@ The sun gives some things a rich tan—others a washed-out pallor. But folding 
carton colors in Ridgelo Clay Coated boxboard do not change. They are uniformly 
free from fading! 


That's an advantage of delicate Ridgelo SkyTints or of strong, bright shades. Car- 
tons in window or store displays remain saleable, always looking fresh and clean. 
Use these Ridgelo Clay Coated carton colors—cost less than printed backgrounds 
—look better— sell faster. e They're stocked in 16 printable shades— sample sheets 
will be sent you gladly, on request. 

Functional efficiency as well as beauty in Ridgelo! Moisture and vapor protection, grease-resistance, 
are two problems for which Ridgelo has interesting answers. Let us have your problem or consult your 
independent boxmaker. 


RIDGELO—"THE BEST KNOWN NAME IN BOXBOARD"” 
MADE AT RIDGEFIELD, N. J. BY LOWE PAPER COMPANY 


C. Collins, Baltimore © Bradner Smith and Company and Mac Sim Bar Paper Company, Chicago ® H. B. Royce, Detroit 


W. P. Bennett 


> and Zellerbach Paper Company, Pacific Coast ° A. E. Kellogg, St. Louis 
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Adolph Schwarz Visits Here 

Adolph Schwarz of Polak & Schwarz, 
Ltd., Zaandam, Holland, arrived in this 
country early in May to visit the American 
company, Polak & Schwarz, Inc., New 


York. 


Dubuis Visits New York 


Completing a round the world trip on 
which he visited his various agents, P. 
Dubuis, perfumer and director of Dubuis 
and Rowsell, Ltd., Croyden, England, 
paid a hurried visit to New York. He 
made his headquarters while there with 
Pfaltz & Bauer, Inc. 


Jean Goby Visits Here 


Jean Goby of Tombarel Freres, Grasse, 
France, arrived in the United States, ac- 
companied by Mrs. Goby, on April 19, for 
a visit of about a month. While here he is 
making his headquarters at Tombarel 
Products Corp., New York. 

Mr. Goby, who is a chemist, came to 
this country last year to help in setting up 
the laboratories of Tombarel Products 
Corp. 


Kramer Speaks on Emulsifiers 

Robert A. Kramer of the Th. Gold- 
schmidt Corp., New York, addressed Dr. 
Herman Goodman’s class on cosmetics at 
the Brooklyn College of Pharmacy, Long 
Island University, on April 14. His sub- 
ject was ““Modern Emulsifiers.”’ 


Mantius to Europe 

Erich G. Mantius left New York April 
27 for a trip to Europe which will take 
him to England, Switzerland, France and 
Italy. He will spend some time visiting 
his principal, Chemical Works Flora in 
Dubendorf, Switzerland. 


Com. Solvents Appoints Bacigalupi 

Commercial Solvents Corp., has ap- 
pointed E. W. Bacigalupi manager of the 
western sales division. 


Ewing Wins $2,000 Prize 

Second prize, $2,000, in the Boston 
Traveler’s Famous Names Contest has 
been won by Clare Olin Ewing of Wollas- 
ton, Mass., assistant chief chemist of the 
United Drug Company. 


Dr. Guenther Speaks in Detroit 

Dr. Ernest Guenther of Fritzsche 
Brothers, Inc., spoke on ‘African Essen- 
tial Oils” at a meeting of the Allied Drug 
and Cosmetic Association of Michigan 
held April 6. Dr. Guenther illustrated his 
talk with the motion pictures which he 
took on his trip to Africa last year. 
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Rosetts Return from South 

Louis A. Rosett, president of Florasynth 
Laboratories, Inc., New York, accom- 
panied by Mrs. Rosett, has returned from 
an extended trip to Havana and Mexico. 
After visiting Florasynth Laboratories de 
Mexico, S. A., in Mexico City, Mr. and 
Mrs. Rosett toured Mexico by automo- 
bile and visited most of the principal cities 
of that country. After returning to New 
York Mr. Rosett made a trip to Los 
Angeles by air, stopping at the Florasynth 
branches in Chicago and Dallas on his way 


back. 


Companies 


Searle Branch in San Francisco 
G. D. Searle & Co., Chicago, opened a 
branch office and warehouse in San Fran- 


cisco on May 2. The new quarters at 300 





CHARLES M. HAAG 


Brannon Ave. will be in charge of C. M. 
Haag, who has successfully handled the 
Searle Kansas City branch for the past 


several years. 


Hirestra Labs. Sues A.M.A. 


Hirestra Laboratories, Inc., manufac- 
turer of ‘‘Endocreme,” has filed suit 
against the American Medical Association 
and Dr. Morris Fishbein, charging con- 
spiracy and libel and asking for $1,000,000 
damages. 

The complaint, filed through Attorney 
Max D. Steuer, claims that estradiol, the 
active ingredient in ‘‘endocreme,” has 
been in medical use for many years and 
that it is manufactured by the Schering 
Corp., a company with a national reputa- 
tion in the hormone therapy field. It is 
also claimed that Dr. Fishbein and the 
Medical Association ignored the experi- 
mental data furnished by the Schering 


Corp. 
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Armstrong Buys Whitall Tatum 

Armstrong Cork Co., Lancaster, Pa. has 
reached an agreement to purchase Whit- 
all Tatum Co., manufacturer of glass con- 
tainers of Millville and Keyport, N. J. The 
purchase is expected to be completed about 
June 20 and will give Armstrong facilities 
for a complete packaging service. The 
Whitall Tatum personnel will be retained 
by Armstrong. 
Dow Making Synthetic Rubber 

Dow Chemical Co., Midland, Mich. has 
taken over the production of Thiokol 
synthetic rubber now made by the Thiokol 
Corp. at Trenton, N. J. Dow Chemical 
Co. has erected a plant at Midland with a 
capacity of 2,000,000 pounds of this prod- 
uct annually. The Thiokol Corp. will con- 
tinue to handle sales and development 
work. 





Bridges, Neumer Moves 

The offices of Bridges, Neumer & Co., 
Inc., importer of natural menthol, have 
been moved to 82 Wall st., New York. 


Snell Annual Dinner 

At the annual dinner of Foster D. Snell, 
Inc., Brooklyn, N. Y., held April 21 at 
the Brooklyn Club, Elmer A. Sperry, Jr., 
vice-president of Sperry Products, Inc., 
and of the Sperry Development Corp. was 
the guest speaker. 


Cyanamid Buys Dye Company 

American Cyanamid Co. has acquired 
the assets of Amalgamated Dyestuff and 
Chemical Works, Inc., Newark, N. J., and 
has turned over the Amalgamated plant 
to Calco Chemical Co., Inc. It will be 
operated as one of the divisions of Calco 
which is a wholly owned subsidiary of 
American Cyanamid. 

The American Cyanamid has also ac- 
quired the business of John Campbell & 
Co., New York and will operate it under 
the name of John Campbell & Co., Inc. 


N. J. Machine Appoints Agents 


New Jersey Machine Corp., Hoboken, 
N. J., has appointed the following agents 
to represent them in the sale of the Pony 
Labelrite: E. J. Neuman, Denver, is cov- 
ering the states just east of the Rocky 
Mountains from Texas to Montana; S. 
Riekes & Sons, Omaha, Oklahoma City, 
Des Moines and Rock Island, covers the 
central states west of the Mississippi with 
the exception of Missouri; Martin O. Tie- 
mann, St. Louis, covers Missouri; the 
McClain Co., Minneapolis and St. Paul, 
covers Wisconsin and Minnesota; Wil- 
liams Sales Co., Cincinnati, covers Ohio 
and Kentucky; L. H. Butcher Co., San 
Francisco, Los Angeles, Salt Lake City, 
Seattle and Portland, has been handling 
the sale on the west coast for some time. 
R. S. Gold of Toronto is the Canadian 
representative. 
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25 Years of Citrus Oils 

W. J. Bush Co., National City, Calif. 
celebrated its twenty-fifth anniversary in 
April. The company was a pioneer in the 
production of citrus oils in America. Hay- 
ing specialized for many years in the pro- 
duction of lemon and orange oil, the com- 
pany has recently been producing grape- 
fruit and tangerine oils. In addition to 
producing the citrus oils it has for many 
years exported fruit juices. 


New Florasynth Catalog 


Florasynth Laboratories Inc., New 
York, has issued a new catalog and 
price list. The twenty-four page booklet is 
conveniently arranged with sections de- 
voted to Aquasolaromes, Aromatic Chem- 
icals, Certified Food Colors, Colors for 
Perfumes, Concentrated Citrus Oils, Es- 
sential Oils, Natural and Synthetic Fruit 
Flavors, Oleoresins, Perfume Oils, Res- 
inoids and Tinctures, Resinols, Ritter 
Bouquets, Water Soluble Perfume Bases, 
Terpeneless Oils, Vanilla Concentrate, and 
Vanillin, Coumarin, ete. 


Grasse Oil Factory Available 

Aug. J. Hughes, P. O. Box 15, Grasse, 
France, has written us about a small 
factory in Grasse producing essential oils, 
aromatic products and natural essences. 
He believes that an arrangement could be 
worked out with an American firm which 
would be mutually beneficial. 


Swindell in Porto Rico 

Swindell Brothers Inc., Baltimore, has 
appointed Jose A. Figueroa, Santurce, 
P. R., as exclusive representative in 
Puerto Rico. 


Ehrmann-Strauss Now R. Gesell 


Ehrmann-Strauss Co., New York, has 
changed its name to R. Gesell, Inc. The 
change in name does not involve any 
change in policy or company management 
and the address of the company will re- 
main 200 West Houston st., New York. 


Solo Laboratories Moves 

Solo Laboratories, Chicago, has moved 
its plant and quarters to a building which 
it has purchased at 3450 West Lake st., 
that city. 


Battle Creek Sanitarium Bankrupt 

The trustees of the Michigan Sanitarium 
and Benevolent Association, operating the 
Battle Creek Sanitarium, have filed a 
voluntary petition under Section 77b of 
the Bankruptcy Act in Federal court at 
Detroit. Dr. Charles E. Stewart, who has 
been acting as receiver, was appointed 
temporary trustee. The sanitarium has 
defaulted on $2,500,000 of bonds and owes 
$375,000 to unsecured creditors. 
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W. J. BUSH CO. 


Representative in Bombay 

Saurendro Vakeel of Central Pharmacy, 
C. P. Tank, Bombay 4, is anxious to repre- 
sent American manufacturers of toilet 
articles and drugs in India. 


Vita-Beaut Milk-Skin Lotion 

Vitamint Corp., Boston, has introduced 
a new product Vita-Beaut Milk-Skin Lo- 
tion which is sponsored by Madame 
Yvonne, American representative of Inter- 
national Beauty Research Foundation. 


National Factors Formed 

National Factors, Ltd., Los Angeles, is 
a new company which will market cos- 
metics here and abroad. Associated with 
the new company are John G. Tatum and 
Vicomte Guy de Berard-Alais. The firm 
owns an option on exclusive world sales 
rights to products made by Anatole Rob- 
bins, formerly chief chemist for the House 
of Westmore. Among the products mar- 
keted by the company are Nite Club Lip- 
stick, Pastel Rouge and Ghassoul, a 
shampoo. 
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NEW ADDITIONS AND EQUIPMENT 
FOR THE CALIFORNIA PLANT OF 





Sylvania Appoints Mundet 

Sylvania Industrial Corp., New York, 
has made a distributing arrangement with 
Mundet Cork Corp., Brooklyn, N. Y. for 
“Sylphseal’’ Bands of all types. For the 
present Mundet’s operations in ‘‘Sylph- 
seal’’ Bands will cover the United States, 
excepting the Pacific Coast. 

Sylvania Industrial Corp. will continue 
the sale of its “Sylphseal’’ Bands through 
its own organization as heretofore. 


Hush Sales Doubles Capacity 


Hush Sales Co., Philadelphia is doubling 
the size of its factory to take care of in- 
creased business. The Clancey Sales Or- 
ganization, Dallas, and the C. R. Buckley 
Sales Co., Boston, have been appointed to 
represent the company in their respective 
territories. 
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THROUGH MANY STORMS... 


THE EXECUTIVE who successfully steers his business through economic storms and 



















periods of business inflation is the executive whose first consideration is always for the 
quality of his product. He knows that unfailing quality will hold a host of customers, 
regardless of business conditions. And, conversely, even when business is good, he tempts 


fate when he trifles with quality. 


To this type of executive the J.T. Baker Chemical Co. has dedicated its manufacture of 
Fine Chemicals. Baker’s inflexible principle, ‘There can be no compromise with quality”, 


is constantly reflected in the purity of Baker products. 


Skilled in the art of manufacturing precision chemicals—control methods, regardless of 





cost, are more important than the urge to roll up tonnage. Each Baker Fine Chemical 


must meet predetermined and exacting standards. A cathe! tt ant Fi 
‘ partia ist © onnage ine 


; ; é : t Daee Chemicals held under rigid 
Pharmaceutical manufacturers who are vitally interested in the quality of their finished control, at no price premium. 


products appreciate this care. They are buying more and more of their Fine Chemicals 
’ ’ Alkali Bromides 


from Baker. They have come to realize that quality selling requires strict quality buying Rolessium Jodide 

of raws. Magnesium Oxide 
Cream of Tartar 

The repeat business on the books of the J.T. Baker Chemical Co. testifies to the satis- : 
: Bismuth Subcarbonate— 

faction that Baker Fine Chemicals give. Arrange with the Baker salesman for test sam- Subnitrate and other Salts 


Caustic Potash and Soda 


ples of Baker products. See Baker quality for yourself. 
° Sticks and Pellets - 


Rochelle Salt 


J. T. BAKER CHEMICAL CO., Phillipsburg, New Jersey br halos 


NEW YORK PHILADELPHIA CHICAGO 3 Salicylates 
420 Lexington Avenue 220 South 16th Street 435 North Michigan Avenue .. 


Baker’s fine chemicals 


for Pharmaceutical Manufacturers 











MANDELATE 


THE 
MALLINCKRODT 
MAIL’ BAG 


“What chemicals do you manufacture 
that will impart the necessary adhesive 
quality to a heavy coverage face 
powder?” 

Zinc stearate and magnesium 
stearate are authoritatively 
recognized as efficient adhesive 
agents for face powders, with 
either zinc oxide or titanium 
dioxide used as the coverage 
medium. 


M.C.W. 


“Do you package small quantities of 
salicylic acid in convenient storage 
containers?” 

Salicylic acid is packaged and 
shipped in 25-lb. and 5-lb. fibre 
drums, which are light and 
sturdy. They make perfect 
storage containers since lids 
come off easily and fit snugly 
on replacements. 


M.C.W. 


“Can you supply aluminum chloride 
in a grade suitable for use in perspi- 
ration deterrents?” 


Aluminum Chloride N. F. VI 
is available in 100-lb. drums, 
25-lb. jars, and 5-lb. bottles. 


M.C.W. 


As the season approaches 
for large sales of sunburn 
and suntan preparations, 
remember to specify 


M.C. W. 





CALCIUM MANDELATE SODIUM MANDELATE 
MAGNESIUM MANDELATE ACID MANDELIC 


Early work with the mandelates showed that best 
results were obtained only when the urine was 
made acid. Various acidifiers were successfully 
used in conjunction with the mandelates, but con- 
sistent research has recently developed calcium 
mandelate which itself produces the desired degree 
of urinary acidity in most cases. It has the further 


advantage of being practically tasteless. 


Foremost in developing and improving mandelates 
for the pharmaceutical manufacturer, Mallinckrodt 
now supplies three forms of these compounds. By 
reason of their substantial background of labora- 
tory and clinical investigations, these mandelates 
have been in ever-increasing demand. Mallinckrodt 
Mandelates are carefully manufactured and rigidly 


tested to assure you fine urinary medications. 


For Literature and Samples Address Nearest Office 
(St. Louis or New York) 





CHEMICAL WORKS 


2nd & Mallinckrodt Sts., St. Louis 72 Gold St., New York 
CHICAGO PHILADELPHIA MONTREAL TORONTO 


FINE PHARMACEUTICAL CHEMICALS SINCE 1867 




















IMPROVED 


HARMACEUTICAL 
NOTES 


Have you received your copy 


° DT OT ae 3 ; 
_ A ebiackrod of the Industrial-Pharmaceu- 
ACID MANDELIC | tical Price List? A new issue 
itn eas | has just been printed. Write 
for a copy. 
Vi. C. W. 


XANTHINES 
Mallinckrodt supplies a full 
list of the commonly used 
medicinal xanthines—Theo- 
bromine Alkaloid, Theobro- 
mine Salicylate, Theobromine 

| Sodium Acetate, Theobromine 


7 iclinchrods —  clbuckrods | Sodio-Salicylate, Theophyl- 
a : 1 —T 
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. line, Theophylline Sodium 
Acetate, Theophylline Sodium 
Salicylate. Samples and in- 
formation sent on request. 


M.C.W. 


Your laboratory will find the 
new “Bell Closure’’ developed 
by MCW Laboratories for cor- 
rosive liquids a decided im- 
provement over the ground 
glass stoppered bottles for- 
merly used. The Bell Closure 
is now standard and will be 
supplied on your order. 


OUARTER POUND 
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v.C.W. 
Amino-acetic Acid, Glycocoll 
EMICAL WORK —a very excellent grade is 
available under the label of 
2nd & Mallinckrodt Sts., St. Louis 72 Gold St., New York Mallinckrodt. 
CHICAGO PHILADELPHIA MONTREAL TORONTO For pharmaceutical chemicals 


of outstanding quality, order 


FINE PHARMACEUTICAL CHEMICALS SINCE 1867 M.C.W. 
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AMMONIUM 
SALICYLATE USP. 


ASPIR GRAN 
ASPIRIN 


(Acetyl Salicylic Acid U.S.P.) 


ASPIRIN STARCH - 
| GRANULATIONS © 


10%, 16% and 20% 
Also pink and green 10% 


CALCIUM SALICYLATE 
LITHIUM SALICYLATE NF. 
MAGNESIUM SALICYLATE 
METHYL SALICYLATE U.S.P. 

_ POTASSIUM SALICYLATE 
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U.S. |. Buys Rauh 


C. E. Adams, chairman of the board of 
U. S. Industrial Alcohol Co., has 
nounced that the company has purchased 
the assets of Robert Rauh, Inc., Newark, 
manufacturer of synthetic resins, at a 
price of 22,000 shares of National Distil- 
lers common stock now owned by U. S. 
Industrial Alcohol. 


an- 


According to Mr. Adams, the company 
is pushing the development of chemical 
products which now comprise about 38 
per cent. of gross income, against 15 per 
cent. seven years ago, in the hope that 
eventually 75 per cent of income may be 
derived from chemical lines. 


Winthrop in Atlanta 

A professional service office has been 
opened by Winthrop Chemical Co., New 
York, in the Chandler Building, Atlanta. 
Data will be available there for physicians, 


hospitals, pharmacists and dentists. 


House of Westmore Abroad 

Arrangements have been made by the 
House of Westmore, Hollywood, for na- 
tional and foreign distribution of its line of 
cosmetics. It is also planned to redesign 
the packages. 


Fritzsche Appoints Barada 

Frank A. Barada is in charge of the new 
Fritzsche Brothers branch 308 
South 4 st., St. Louis. He has for many 
years represented Fritzsche Brothers, Inc., 


in the middle west. 


office at 
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FRITZSCHE’S ST. LOUIS BRANCH 
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Philadelphia College Pharmacy 
Alumni Week 

As a feature of the annual Alumni and 
Homecoming Week of the Philadelphia 
College of Pharmacy, a dinner will be 
given at the Manufacturers’ and Bankers’ 
Club, Philadelphia, June 7, for Dr. Ivor 
Griffith, recently elected dean. 

The administrative officers of the Col- 
lege of Pharmacy, representatives of the 
National Association of Retail Druggists, 
the American Pharmaceutical Association, 
the state Boards of Pharmacy of nearby 
states and the American Association of 
Colleges of Pharmacy will be present to 
honor Dr. Griffith who has been active in 
pharmaceutical affairs for many years. 


Regulatory 
Cuban Drug Regulations 


An order has been issued in Cuba re- 
quiring all manufacturers of pharmaceu- 
tical products which are on sale in Cuba 
to file the following information with the 
““Inspeccion General de Farmacias, Secre- 
taria de Sanidad y Beneficencia de Cuba” 
directly or through their agents: 1. Names 
of all pharmaceutical products which are 
on sale in Cuba. 2. The registration num- 
ber which has been given to each product 
by the “Inspeccion General de Farmacias.” 
3. The name of the person or firm under 
which each product appears in the Cuban 
Registration Records. 

If this is not done, all former registra- 
tions will be voided and unregistered mer- 


chandise will become, thereby, unsalable. 


‘Aspirub" Cited 
The Federal Trade 
ordered Justin Haynes & Co., New York, 
to cease representing through the use of 
the 


Commission has 


word “aspirub” or any other word 


simulating aspirin that its product is 
aspirin or accomplishes the beneficial 
therapeutic effects of aspirin. The com- 


pany has been ordered to stop claiming 
that the product can be absorbed through 
the skin in a quantity sufficient to have a 
beneficial effect and also that it has any 
therapeutic or curative value other than 
as an irritant. 


F.T.C. Cites Miami Drug 

The Federal 
brought action against the Miami Whole- 
sale Drug Co., Miami, Fla., and its officers. 
The complaint charges that the company 
receives discriminatory prices from sellers 
because advertising space in “Miami 
published by the drug com- 


Trade Commission has 


Magazine” 
pany, is given in partial payment for mer- 
chandise. The Commission charges that 
the publication of the magazine is not an 
independent business conducted in good 
faith on a profit basis and that it has no 
substantial value as an advertising me- 


dium. 
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F.T.C. Cites Merck 

A complaint against Merck & Co., Rah- 
way, N. J. and Philadelphia, has been 
issued by the Federal Trade Commission 
which alleges that to certain wholesalers, 
designated as Merck depots, the company 
makes a special list price on many items 
ranging from 5 to 15 per cent. lower than 
its regularly quoted prices. This, the Com- 
charges, is com- 


mission injurious to 


petitors. 


Associations 


Flavoring Extract Meeting 

Plans for the annual meeting of the 
Flavoring Extract Manufacturers’ Asso- 
ciation to be held at Hotel Traymore, 
Atlantic City, N. J., June 27, 28, and 29 
are well organized and in capable hands. 





E. L. BRENDLINGER 


The general Convention Committee con- 
sists of E. L. Brendlinger, of the Dill Com- 
pany who is secretary of the association; 
Dr. Clarke E. Davis, of the Virginia Dare 
Extract Co. who is third vice-president of 
the association; John H. Beach, of Seeley 
& Co., who is a member of the executive 
committee of the association; and Frank 





CLARKE E. DAVIS 


M. Boyles, of Seeley & Co. who is assistant 
to Mr. Beach and active in the work of 
most of the committees. 

Advance information points to a very 
heavy attendance at the annual meeting 
this year. A particularly interesting pro- 
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on hand at division points, Greyhound makes sure that schedules 
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gram for the business sessions has been 
worked out and members will benefit a 
great deal from attending these sessions. 
The entertainment features are to be of 
particular appeal to those at the meeting. 
Capable subcommittees have been ap- 
pointed by those in charge of the conven- 
tion to see that the entertainment features 





JOHN H. BEACH 


are properly organized. Committees for 
the meeting are as follows: 

Registration: William F. Fischer, Chair- 
man; William F. Kiefer, Michael Cortezas, 
William Triest, Donald C. Limbert, Mr. 
Keller, Ed. Young. 

Dance: Joe Magnus, Chairman; E. 
Steckman, Harold Weil, H. D. Porter, 
Arthur Hafner, Philip Heisler, Perey C. 
Storr. 





FRANK M. BOYLES 


Banquet: Leo Green, Chairman; Clarke 
Nowland, Robert Rosenbaum, Mervin 
Pierpont, Louis A. Rosett, Mr. Dolan, Mr. 
Isler. 

Golf: Frank Greene, Chairman; Fritz 
Lueders, Victor Williams, B. H. Smith, 
C. L. Lightfoot, Philip Heisler. 

Night Club Committee: Edward Buckley, 
Chairman; Jacob Manheimer, A. C. Drury, 
Mr. Toby, Fred Rauch, Thomas R. Far- 
rell, Victor Williams, Mr. Gambert. 

Favors For Ladies: B. H. Smith, Chair- 
man; Chester Smeltzer, Mr. Oleson, 
Charles Homan, Leo Green, John T. 
Ogden. 

Publications: John T. Ogden, Glass 
Packer; William Lambert, American Per- 
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fumer; Thomas R. Farrell, Drug and Cos- 
metic Industry. 

Call Boy: Ed. Knisell. 

Ladies’ Committee: Mrs. E. L. Brend- 
linger, Mrs. Clarke Davis, Mrs. George 
Armor, Mrs. Leo (Gertrude) Green, Mrs. 
H. D. Porter, Mrs. Mervin Pierpont, Mrs. 
Louis Rosett, Mrs. Philip Heisler, Mrs. 
Ogden, Mrs. Ed. Buckley, Mrs. John 
Beach, Mrs. B. H. Smith, Mrs. Frank 
Boyles, Mrs. Frank Greene, Mrs. Toby, 
Mrs. Clarke Nowland, Mrs. Keller, Mrs. 
Chester Smeltzer, Mrs. Joseph Magnus, 
Mrs. Percy C. Storr. 


S. C. 1. Officers 

The following officers have been elected 
for 1938-39 by the American Section of the 
Society of Chemical Industry: president, 
Wallace P. Cohoe; vice-chairman, Lincoln 
T. Work; honorary secretary, Cyril S. 
Kimball, and honorary treasurer, J. W. H. 
Randall. The following new committee 
members were elected to take the place of 
retiring members: James G. Vail, R. L. 
Murray, A. E. Marshall, N. A. Shepard 
and D. P. Morgan. 

The annual meeting of the parent 
society will be held in Ottawa June 20-22 
and all chemists are invited. 


Fuller & McCormick Address Section 

At the meeting of the Drug, Chemical & 
Allied Trades Section of the New York 
Board of Trade held at the Hotel Astor 
April 27, the question of management- 
employee relationships was discussed. 
Walter D. Fuller, president of the Curtis 
Publishing Co., Philadelphia, and Charles 
P. McCormick, president of McCormick & 
Co., Baltimore, were the speakers. Hugh 
Craig, Editor of the “Oil, Paint and Drug 
Reporter,” sponsored the meeting and 
acted as toastmaster. 


Proprietary Assn. Meeting 

Discussion of the Wheeler-Lea amend- 
ment to the Federal Trade Commission 
Act and its application to proprietary drug 
and cosmetic food products will occupy an 
entire session of the fifty-sixth annual con- 
vention of the Proprietary Association to 
be held at Hotel Biltmore, New York, 
May 16 to 18. 

Dr. Frederick J. Cullen, general repre- 
sentative of the Proprietary Association 
and chairman of the convention program 
committee, has announced that the after- 
noon session of Tuesday, May 17, will be 
devoted to the Wheeler-Lea amendment 
and that a representative of the Federal 
Trade Commission will be present to par- 
ticipate in the discussion. 

The convention will begin Monday at 
10 A. M. with a joint meeting of the 
Scientific and Veterinary Sections. This 
session will continue throughout the after- 
noon, followed by a dinner-meeting of the 
Veterinary Section in the evening. 

The annual session of the Foreign Trade 
Section will begin at 2.00 P. M., Tuesday. 
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The first general session of the conven- 
tion will be opened Tuesday morning by 
George H. Miller, president of the Associa- 
tion. The general sessions will continue 
until Wednesday evening. 

Reservations indicate that the 1938 con- 
vention will set new attendance records. 


T.G.A. and N.R.D.G.A. Discuss Ads 

Officials of the Toilet Goods’ Associa- 
tion and of the National Retail Dry Goods’ 
Association held a conference April 11 to 
discuss mutual relations under the Wheeler- 
Lea act. 

The vendor relations committee of the 
N.R.D.G.A. presented a petition to the 
Toilet Goods’ Association asking that cos- 
metic manufacturers guarantee the truth 
of all advertising claims to dealers. Hugo 
Mock, counsel for the association, assured 
the meeting that every effort would be 
made to assure that protection. Herman 
L. Brooks, president of the association, 
advised retailers to submit to the board of 
standards all advertising about the legality 
of which they have any doubt. 


Fair Trade Survey Planned 

At the meeting of the National Associa- 
tion of Retail Druggists, held at Chicago 
in April, plans were completed for a com- 
prehensive fair trade survey. The survey 
will be under the direction of the Drug- 
gists’ Research Bureau of which John W. 
Dargavel is chairman and Dr. E. L. New- 
comb, executive vice-president of the Na- 
tional Wholesale Druggists’ Association, is 
secretary. Professor H. J. Ostlund, in- 
structor in economics in the School of Busi- 
ness Administration of the University of 
Minnesota, will supervise the work. 

The expense of the survey will be shared 
by the N.A.R.D., the N.W.D.A. and drug 
and pharmaceutical manufacturers. 


World's Fair Building Plans 

Perfumery & Cosmetics Exhibits, Inc., 
announces that Donald Deskey has been 
retained as designer of interiors and as 
exhibit consultant for the perfume and 
cosmetic building at the World’s Fair. A 
plan of controlled circulation has been es- 
tablished whereby it will be necessary for 
every visitor to see each exhibit in the 
building. Every exhibit area allows rent- 
able space from 120 to 600 feet and each 
is of a somewhat different treatment for 
the purpose of avoiding monotony. 

A fantastic three-dimensional abstrac- 
tion depicting a “Fountain of Beauty,” 
color, light, movement and fountains will 
set the keynote for the theme of beauty. 
This will lead into other elements of a focal 
exhibit which is being studied from its 
public relations aspects. 

At one end of the exhibit space there will 
be an auditorium seating 200 that will be 
available for demonstrations, style shows, 
motion pictures to be sponsored by the 
industry and various manufacturers. 
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T. G. A. Meeting 


From the business angle, H. Gregory 
Thomas, chairman of the program com- 
mittee, promises an interesting and profit- 
able convention of the Toilet Goods’ Asso- 
tion, while from an entertainment angle, 
Charles E. Kelly, chairman of the enter- 
tainment committee promises a most 
enjoyable convention. The convention 
will be held at the Hotel Biltmore, New 
York, May 24, 25, and 26. 

§ Following the address of H. L. Brooks, 
president, which will report the activities 
of the past year and make recommenda- 





H. L. BROOKS 


tions for the year ahead, plans for par- 
ticipation in the New York World’s Fair 
1939 will be shown by means of interesting 
presentations and pictures of proposed ex- 
hibits. It is also expected that members 
of the convention will be given an oppor- 
tunity to visit the Fair for a preview of 
what 1939 will offer. 

At another session there will be the re- 
port of Hugo Mock, counsel of the associa- 
tion. Mark Eisner will give a talk on the 
developments in the cosmetic tax situa- 
tion, and this will be followed by the an- 
nual report of the work of the Board of 
Standards, with particular emphasis upon 
the need of industry cooperation with the 
Board of Standards in the study and re- 
view of advertising copy under the pro- 
visions of the Wheeler-Lea Act. 

Spokesmen from the Federal Trade 
Commission and the Food and Drug Ad- 
ministration have been invited to address 
the convention on the provisions of new 
legislation which affects the industry. 

The entertainment side of the conven- 
tion as outlined by Mr. Kelly, includes on 
the first evening attendance at a new 
comedy, “What A Life,”’ which is playing 
at the Biltmore Theatre. This will be 
followed by a supper dance at the New 
York night club, Casa Manana, where an 
entirely new show opened on May 1. The 
Golf Tournament will be held on the 
second day at Canoe Brook Country Club, 
Summit, N. J., and Banquet and Dance 
will be held on the evening of the third day 
at the Biltmore Hotel. As usual, valuable 
souvenirs will be given to those who 
attend the banquet. Luncheons will be 
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CHARLES E. KELLY 


held each day at the Hotel, and on the 
second day lunch will also be served at the 
golf club for those attending the tourna- 
ment. On the afternoon of the second day 
the ladies will attend a luncheon and 
bridge at the Hotel. Tickets covering all 
the entertainment features of the conven- 
tion including the luncheons and _ golf 
tournament, are $25. Additional tickets 
for the theatre party and supper dance are 
$10, and for the banquet $15. 


Financial 


American Cyanamid Earnings 

American Cyanamid Company and sub- 
sidiaries report for the March quarter: 
Net income after research and process de- 
velopment expenses, amortization and 
minority interests, $94,077, equal after de- 
ducting $12,760 dividends accrued on pre- 
ferred stock, to 3 cents each on 2,520,368 
shares of $10 par combined Class A and 
Class B common stocks, excluding shares 
held by subsidiaries. Last net income was 
$1,364,640, or 54 cents a share on com- 
bined stocks. 


Colgate Profits Drop 
Colgate-Palmolive-Peet Co. reports for 
1937 net profit of $782,250 as against $4,- 
218,955 in 1936. The total net sales for 
1937 were $99,991,355 an increase of $10,- 
359,952 over the year 1936. Owing to con- 
tinued exchange restrictions in Germany 
and Italy, profits of subsidiaries operating 
in those countries amounting to $383,718 
have not been included in the net earnings. 
Net current assets in Germany and Italy 
amounted to $1,025,848. The company’s 
consolidated earned surplus balance as of 
December 31, last, is given as $6,993,965. 


Com. Solvents in Red 

Commercial Solvents Corp. reports for 
the quarter ended March 31, net loss of 
$236,500 contrasted with a net profit in the 
first quarter of last year of $501,773, equal 
to 19 cents a share on 2,636,878 shares of 
no-par capital stock. 
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Continental Can Earns Less 

Continental Can Co., Inc. reports for 
the year ended March 31 net income, after 
payment of dividends on preferred stock, 
of $7,944,525, equivalent to $2.78 each on 
2,853,971 shares of common stock. This 
compares with $8,721,026 or $3.06 per, 
common share, for the calendar year 1937 
and $9,080,316, or $3.18 a share in the year 
ended March 31, 1937. 
Coty Earnings Jump 

Coty, Inc. reports for the year 1937 net 
profit of $516,076 against $216,994 in 1936. 
Gross profit, after cost of sales, was $4,- 
193,147 as compared with $3,358,757. 
Earned surplus increased from $9,169,960 
to $9,627,643. 


Dow Chemical Earnings 

Dow Chemical Co., Midland, Mich., re- 
port for the nine months ended February 
28, 1938 net profit of $3,044,258, equal to 


$3.10 a share on common stock. 


Gillette Earnings Off 

Gillette Safety Razor Co. 
sidiaries report for the first quarter of this 
year net profit of $755,864 equal to 19 
cents each on 1,998,769 shares of no-par 
common stock. This compares with $1,- 
254,720, or 44 cents a common share, for 
the first quarter of 1937. For the twelve 
months ended March 31 net profit was 
$4,001,304, equal to $1.25 a common share 
and comparing with $5,003,243, or $1.74 
a share in the preceding twelve months. 


and_ sub- 





Lambert Earns Less 

Lambert Co. reports for the March 
quarter consolidated net profit of $390,001 
equal to 52 cents each on 746,371 capital 
shares. This compares with $447,378, or 
60 cents a share in the first quarter of last 
year. 
Lehn & Fink Earnings Down 

Lehn & Fink Products Corp. reports for 
the March quarter net profit of $103,891 
equal to 26 cents each on 400,000 shares of 
$5-par capital stock, and comparing with 
$128,886, or 32 cents a share, last year. 





Monsanto Earns Less 

Monsanto Chemical Co. reports for the 
quarter ended March 31, 1938, net earn- 
ings of $583,281, or 52 cents a share on 
1,114,388 shares of common stock. This 
compares with $1,333,854, or $1.20 a share, 
in the first quarter of 1937. 





Northam Warren Earnings Of 


Northam Warren Corp. reports for 1937 
net income of $706,290, equal after pre- 
ferred dividends to $3.01 each on 200,000 
shares of common stock and comparing 
with $778,548 or $3.37 a common share in 


1936. Current assets on December 31 
were $3,263,339, and current liabilities 
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were 51,085,808 against 33,334,766 and 
$999,916 respectively on December 31, 


1936. 


Parke, Davis Earnings 

Parke, Davis & Co. and subsidiaries re- 
port for the March quarter a net profit of 
$2,303,750, equivalent to 47 cents a share 
on 4,892,808 no-par capital shares. This 
compares with a revised net profit for the 


52 cents a share on 4,891,761 shares. 

The net profit for the twelve months 
ended March 31 was $8,810,733, equal to 
$1.80 a share and comparing with a profit 
of $9,450,267, or $1.93 a share, in the 
twelve months ended March 31, 1937. 


Union Carbide Earnings Down 

Union Carbide & Carbon Corp. reports 
for the first quarter of 1938 consolidated 
net income of 34,209,332, equal to 47 
cents a share on 9,023,138 capital shares. 
This compares with a consolidated net in- 
come of $9,947,712, or $1.10 a share in the 
same quarter last year. 

For the year ended March 31 the com- 
pany estimates its net income at $37,043,- 
748, or $4.11 a share. For the twelve 
months ended December 31, 1937, it re- 
ported a net income of $42,782,128 or $4.75 


a share. 


Vadsco Earns More 
Vadsco Sales Corp. and subsidiaries, ex- 
cluding Vadsco Realty Corp., report for 
1937 net profit of $22,722 against $13,238 
in 1936. Capital stock consists of 21,354 
shares of 7 per cent. cumulative preferred 
stock, including shares to be issued for 
capital stocks of predecessor companies 
not presented for exchange and 1,015,916 
Unpaid ac- 
cumulated dividends on 7 per cent. pre- 
ferred stock amounted to $1,108,628 on 
Dec. 31, 1937. Vadsco Realty Corp. re- 
ports for 1937 net loss of $51,667 com- 
pared with a loss of $60,411 in 1936. 


no-par shares of common. 


Walgreen Earns Less 

Walgreen Co. and subsidiaries report 
for the six months ended March 31 net 
profit of $881,832, or 50 cents each on 
1,292,485 shares of no-par common stock. 
This compares with $1,260,719, or 87 
cents a share on 1,292,791 shares in the 
six months ended March 31, 1937. Net 
sales in this period increased to $35,200,295 
from $34,214,223. 


Zonite Earnings Down 

Zonite Products Corp. and subsidiaries 
report for the March quarter net profit, 
after $50,000 reserve for future advertis- 
ing, of $28,100, equal to 3 cents a share on 
825,626 shares and comparing with $39,- 
876, or 5 cents a share, in the first quarter 
of last year. 
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Obituaries 


Dr. L. W. Andrews 


Dr. Launcelot Winchester Andrews, re- 
tired research and consulting chemist, died 
at his home in Boston April 14. He was 
eighty-one years old. 

A native of London, Ont., Dr. Andrews 
was graduated from Yale in 1875 and from 
Goettingen University, Germany, with 
A. M. and Ph.D. degrees in 1882. In 1884 
and 1885 he taught at lowa Agricultural 
College and from 1885 to 1904 at lowa 
State University. From 1904 to 1910 he 
was a research and consulting chemist for 
Mallinckrodt Chemical Works, St. Louis. 
In 1913 and 1914 he was special investiga- 
tor in canning for the United States De- 
partment of Agriculture and from 1915 to 
1921 he was a research chemist with Victor 
Chemical Works, Chicago. 


E. G. Brown 


E. G. Brown, with 
Carle & Son for the past forty-five years 
died April 4 at his home in Brooklyn. He 
was sixty-five years old and at the time of 
his death was in charge of the accounting 
department of the company. 


associated John 


Frank M. Dudley 


Frank M. Dudley, vice-president and 
secretary of J. H. Day Co., Cincinnati, 
died April 14 at the age of seventy-one. 

He became associated with J. H. Day & 
Co. in May 1888. He was elected to the 
vice-presidency upon the incorporation of 
the company in 1901 and became secretary 
in 1910. Although he had been an invalid 
for the past eight years, he remained active 
in the affairs of the company. 

He is survived by his widow and two 
daughters, Mrs. E. S. Mason of Cincinnati 
and Mrs. Grace D. Campbell of Boston. 


Dr. William F. Elgin 


Dr. William Franklin Elgin, director of 
the Sharp & Dohme laboratories at Glen- 
olden, Pa., died April 18 in Philadelphia. 
He was seventy-six years old. 

He received his M. D. from the Uni- 
versity of Maryland in 1887. He was asso- 
ciated with Dr. Walter Reed at the Marine 
Hospital, Washington, during the time 
that Dr. Reed was seeking a method of 
combatting yellow fever. In 1894 Dr. 
Elgin founded the National Vaccine Lab- 
oratories at Bethesda, Md. and in 1898 
he became director of the H. K. Mulford 
Vaccine Laboratory. In 1929 when the 
Mulford Company was acquired by Sharpe 
& Dohme, he became director of that com- 
pany’s laboratories at Glenolden. 

He was a member of the American 
Medical Association, American Public 
Health Association, American Bacteriolog- 
ical Society and the Medical and Chirur- 
gical Faculty of Maryland. 
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Guy Dudley Hiscox 

Guy Dudley Hiscox, purchasing agent 
and a former director of the Pacific Coast 
Borax Co., died April 6 at his home in 
East Orange, N. J. He was seventy-one 
years old. Mr. Hiscox had been associated 
with the Pacific Coast Borax Co. for forty 
years. 


Dr. Max Mueller 

Dr. Max Mueller, chairman of the board 
and treasurer of Arco Crown Cork & Cap 
Co., Inc., New York, died April 15 at 
Newark, N. J. at the age of sixty-two. 

A native of Switzerland and a graduate 
of Polytechnic University of Zurich, Dr. 
Mueller has been identified since 1899 with 
the chemical industry in the United States. 
He began his career with the Societe 
Chimique des Usines du Rhone, now 
Societe Chimiques Rhone- 
Poulenc of France. 

In 1899, he came to this country to join 
Fries Brothers for whom he worked cer- 
tain of the Rhone-Poulenc processes. He 
was the first to manufacture saccharin in 
commercial quantities. 

In 1919, still in association with the 
Rhone-Poulenc, Dr. Mueller founded 
Rhodia Chemical Co. for the purpose of 
manufacturing and selling the products of 
that concern on a larger scale in this 
He served as president and 


des Usines 


country. 
treasurer of this concern, ultimately ac- 
quiring complete control. In 1930 Rhodia 
Chemical Co. was purchased by Newport 
Chemical Works, Inc. shortly thereafter 
becoming a part of the du Pont organiza- 
tion. 

Dr. Mueller also organized in 1923 
Acetol Products Inc., manufacturers of 
ultra-violet ray transmitting glass sub- 
stitutes and one of the first to produce 
concentrated vitamin D for commercial 
use. He served as president and treasurer 
until this company was also acquired by 
Newport Chemical Works, Inc. 

In June 1933 he became chairman of the 
board and treasurer of Arco Crown Cork 
& Cap Co., Inc. and since that time has 
held the controlling interest in that con- 
cern. He was also president and treasurer 
of Technical Equipment Corp., New 
York. 

Dr. Mueller is survived by his wife, 
May La Forge Mueller, and by a brother, 
Dr. Charles Mueller of Switzerland. 


Charles R. Parmele 

Charles R. Parmele, former president of 
the Parmele Pharmacal Co., New York, 
died at his home in St. George, Staten 
Island, April 21 at the age of seventy- 
eight. 

Before founding the Parmele Pharmacal 
Co. Mr. Parmele had been in the employ 
of Johnson & Johnson. He later organ- 
ized the Cinosol Co. 
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oe revision of text, addition of many new chapters, 


revised and new formulas all rigidly tested. 


The first complete and authoritative text on production pro- 
cedure for all cosmetics, makes an invaluable new addition 


to this second addition. 


>” PER COPY 


(PLEASE REMIT WITH ORDER) 


PLACE YOUR ORDER IMMEDIATELY FOR 
SHIPMENT FROM FIRST LOT 
OFF THE PRESS 


DRUG AND COSMETIC INDUSTRY 
101 West 3st St, NEW YORK, N. Y. 
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Any book reviewed in this section can be pur- 


chased direct from THE DRUG AND COSMETIC 
INDUSTRY at regular publisher’s price. 





The Economies of Consumption, by C. 5S. Wyand, 
565 pages, The Macmillan Co., New York, $3.50. 
The current trend of politico-economic conditions and 

the absence of an adequate literature on the character 
and function of economic demand, justify this inspec- 
tion of the consumer and of the forces underlying and 
modifying his demands. The present work attempts the 
organization of available materials and the formulation 
of a few tentative conclusions based on the data. 


A Text-Book of Pharmaceutics, by A. O. Bentley, 

1001 pages, William Wood & Co., $3.50. 

Discussing the various subdivisions of pharmacy, the 
author defines pharmaceutics as covering the prepara- 
tion of materials in convenient form for use in medicines 
and the preparation of medicines in a form suitable for 
administration or application. The various major sub- 
divisions of the book are devoted to history, general 
principles, dispensing, pharmaceutical preparations, 
pharmaceutical biology, and biological assay. Although 
written from the English point of view, this work offers 
much information for those interested in the prepara- 


tion of medicinal products of all kinds. 


The Histology of Hair as it Relates to Permanent 
Waving, by Norman G. Hillier, 107 pages, Hyman & 
Hyman, $3.50. 

The relatively high price for this book, printed by 
photo-offset, is justified by its content. The author 
addresses the work to professional hairdressers and 
students of the subject, and successfully interprets 
scientific and technical data concerning hair to those 
who are primarily interested in practical methods. 
Karlier chapters cover the up-to-date biological and 
chemical knowledge concerning hair and this material 
is then applied to the study and waving and its ram- 
ifications. Specific details for waving hair by special 


processes are given. 


Adair’s Cosmetology Examiner, by Grace M. Adair, 
349 pp., Adair Publishing Co., Miami, Florida, $3.00. 
This is a book that should be read, studied and kept 

for further reference work, by all practicing beauticians. 
It gives an outstanding educational background which 
enables the beautician not only to know how to execute 
the necessary practical work, but to know why they 
execute it. The chapter contents were carefully selected 
through leading authorities and present the practical 
procedure of each particular subject step by step. 


How Ancient Healing Governs Modern Thera- 
peutics, by K. Ligeros, M.D., Ph.D., 485 pp. Illus., 
G. P. Putnam’s Sons, New York, $10.00. 

This book, the first of its kind in English, aims at 
giving a clear idea of the origin of nearly all the different 
branches in general medicine, and points out plainly the 
historical connections which chain together all present 
healing branches, medical or non-medical, with those of 
the first scientific investigations and_ researchers, 
namely, Hippocrates, Galen, and other physicians of 
ancient Greece. Dr. Ligeros’ aim is to shed new light in 
the direction of the healing arts and to interest the 
professional man and the practicing physician in the 


study of the healing methods of antiquity. 


How To Make A Sales Point Hit, R. C. Borden, 
paper cover, 814 x 11 inches, 48 pp., illus., Prentice- 
Hall, Inc., New York, 70c. 

Analysis of 15,000 sales presentations indicates that 
the secret of making a sales point hit boils down to six 
basic principles: 1. Say it with scenery; 2. Spice it with 
curiosity; 3. Multiply it by mass; 4. Dramatize it with 
tests; 5. Prove it by your prospect; 6. Pin it to your 
prospect. The book consists of photographs showing 


how these principles are put to work. 
(Continued on page 639) 
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You know and probably have used, the Stokes B Rotary Tablet 
machine . . . the machine that is standard equipment in most 
pharmaceutical laboratories. Here is its successor, the B-2, in 
which are incorporated all the well-known and appreciated fea- 
tures of the earlier model plus improvements that add much to the 
ruggedness and durability, economy and efficiency, cleanliness 
and good appearance of the new machine. 
Versatile—For small or large production, using as few or many 
pairs of punches and dies as the job requires. . . for tablets 14" 
to °.”’ in diameter. 
Rugged—Semi-steel construction for long life, trouble-free service 
and low maintenance cost. 
Simple—Entire machine is of simple design, perfected over years 
of service . . . with well proportioned parts, adequately lubricated 
. a fool-proof machine, free from complicated mechanisms. 
Protected Operation—Automatic Excess Pressure Release makes 
jamming practically impossible, absorbs undue strains, saves 
wear and tear. 
Entirely Enclosed—A dust-protected machine with guarded up- 
per punches, totally enclosed clutch and drive parts, covered die 
screw holes . . . everything we could think of has been done to 
protect the working mechanism — yet easy accessibility has not 
been impaired. 
‘‘Anti-Capping’’—New cam arrangement has minimized 
capping. ‘‘Fines’’ that frequently result from slugging won't cause 
operating difficulties with this machine. Ejection is smooth. Life 
of punches and dies is lengthened. 
Other Features—Including: improved tablet weight adjuster; en- 
closed twin-disc clutch; punches removed without tools; hinged 
gear guard readily opened (not necessary to remove feed frame 
or hopper) . . . and others we haven't space to enumerate here. 
You should know more about this new B-2 machine. . . . Write us 
for details. Ask for Catalog 710. 


F. J. STOKES MACHINE COMPANY 
5932 Tabor Road Olney P.O. Philadelphia, Pa. 
Representatives in New York, Chicago, Cincinnati, St. Louis 
Pacific Coast Rep7esentative * L. H. Butcher Company, Inc. 
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PRUBUCTION ENGINEER 


COTTONING TABLET BOTTLES MECHANICALLY 

Last month we mentioned that Mr. E. E. Lakso of 
Fitchburg, Mass. (P. O. Box 287) had developed a 
machine for cottoning tablet bottles. Since that time 
we saw Mr. Lakso who gave us the photograph shown 
here. The machine is simplicity itself. A rope of cotton 
is drawn from a container, fed into a slot on the periph- 
ery of a revolving turret and cut to proper length. As 
the turret turns intermittently the strip of cotton is 
brought into place over the neck of the bottle and a 
The 
carrying the bottle carries it to the second station where 
a pair of curved needles enter the neck of the bottle and 


plunger makes the first insertion. star-wheel 


shove the cotton under the shoulders. A third station 
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makes the final insertion of the loose end. Several years 
ago we pointed out in this department the need for just 
such a machine. Here it is and here is Mr. Lakso’s 
words is a further description of it: 

“Briefly, this is a simple machine to mechanically 
cotton tablet bottles, being available either as a semi- 
automatic or fully automatic piece of production equip- 
ment. Besides showing definite savings in labor, the 
cotton is so controlled in its insertion to cover the tab- 
lets not only under the neck but also under the shoulders 
tablet bottle. Tests have also 
shown savings in the amount of cotton used, this is by 
reason of placing it in the most effective form. 

To enable this machine to fit into most production 
layouts it was designed to be readily convertible from a 
hand fed or semi-automatic, by various degrees to a 
fully automatic machine by the addition of attach- 
ments. Thus the user of a semi-automatic can later 
convert the machine into a unit for straight line produc- 
tion, to tie in with the filler, capper and labeller. 

The set-up on the semi-automatic machine involves 
the changing of a wooden turret and making two 
machine adjustments, all easily done in ten minutes. 
On the automatic it is necessary to change five parts 
and make three simple adjustments, the complete 
change should not take over twenty minutes. 

To make it possible to cotton small lots of odd sizes 
on the automatic machine at low change part expense 
as on the semi-automatic, a similar wooden turret can 


of the conventional 


be used and the machine becomes a hand fed unit with 
the conveyor bringing the material to and away from 
the operator. 

The machine is provided with variable speed drive to 
give from 20 to 60 insertions per min. and has a bottle 
size range of from 2 to 6 inches in height.” 
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§ eerie the story in brief behind the installation 
of Redington Cellophane Wrapping Machines at 
Carter Products, Inc. Their old machines weren't 
really very old but a new development by Redington 
outmoded them. 


Formerly, the separate packaging operations were 
performed on different machines—one machine folded 
the booklet around the vial and placed a paper band 
around the booklet to hold it in place—another machine 
wrapped this assembly in Cellophane. 


Today one new Redington does the entire operation 
formerly done by a battery of (wo outmoded machines. 
The paper band is eliminated, making a sizable saving 
...labor costs are lower because there are only 
half the former number of machines... the package 
itself is more convenient and easier to unwrap. And 
profit margins have widened for Carter’s. 





HERE?S WHAT 
CARTER’S DID 


ABOUT IT! 


— Half the Machines 


— Much Less Paper 


— Lower Operating Costs 


We don't know that we can help you streamline your 
machinery equipment or cut costs... but we'd like to 
try. Whether it’s cartoning or carton sealing, wrap- 
ping or Cellophane wrapping, or special types, try 
Redington first. 





This Redington 
Cellophane Wrap- 
ping Machine is 
modern, stream- 
lined, compact. Has 
a code device for 
stamping date and 
batch designation on 
hooklet. Equipped 
with photo electric 
cell mechanism for 
controlling ‘egister of 
printed design on 


wrapper. 


F. B. REDINGTON CO. (Est. 1897) 115 So. Sangamon Street CHICAGO, ILL. 








for CARTONING « CELLOPHANE WRAPPING ¢ CARTON SEALING 
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ODOR ABSORPTION 

The Consolidated Air Conditioning Corporation of 
New York City, has made an interesting application of 
activated carbon for the removal of obnoxious odors in 
laboratories, offices, factories, toilets, ete. The Con- 
solidated odor absorber works like the army gas mask. 
Cartridges are made up with charges of granulated 
activated carbon arranged around air passages. These 
cartridges will last from three to five years without re- 
placement, their useful life being determined by the 
volume of air and the concentration of odor passed 
through them. In connection with air conditioning it is 
claimed that the use of odor absorbers reduces the cost 
of operation very materially because more air can be re- 
circulated. Similarly it is claimed that much heat can 
be saved in winter by recirculating air through activated 
carbon instead of admitting outside air. A particularly 
useful application appears to be in animal laboratories. 
There are many applications for activated carbon in 
connection with air purification throughout the trade. 


CONTINUOUS WEIGH FEEDER 

Now available is an automatic, continuous weigh 
feeder that provides a steady flow of bulk materials 
such as dry chemicals and food stuffs by weight per 
hour to a constant, close accuracy. 

The machine is made up of a vibratory feeder con- 
veyor discharging onto a constant speed belt conveyor 
suspended from a scale having sensitive electric valves. 


A constant load, by weight, is maintained at all times 


on the constant speed belt conveyor by the ability of 


the vibratory feeder to speed up or slow down its dis- 
charge as controlled by the electric valves which func- 
tion on the slightest under-weight or over-weight move- 
ment of the scale beam. 

A synchronous motor drive insures a constant belt 
speed. 

The scale functions purely as a scale, exerting no 
mechanical power to operate its electric control valves. 

The vibratory feeder is of the pulsating, electro- 
magnet type conveying bulk material by vibration, so 
it flows like water. 











CONTINUOUS WEIGH FEEDER 
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The machines’ ability automatically to maintain a 
constant load on a constant speed belt provides prac- 
tically 100° accuracy of feed by weight. 

Complete catalog information on machines ranging 
in capacity from 25 lbs. to 25 tons per hour is available 
from the manufacturer, SYNTRON COMPANY, 560 
Lexington Avenue, Homer City, Pa. 


MAN WANTED 

We just got a note from Howard Sumner, Plant Man- 
ager of the Norwich Pharmacal Company, asking us’ to 
broadcast his need for an alert motion study man. We 
know the job Howard wishes to fill and it requires an 
alert man who is a good gadget maker and who knows 
how to use his head. The man will be in charge of 
personnel, rate setting and work simplification. This is a 
good opportunity for some young fellow. The firm is 
outstanding and we can personally testify that whoever 
gets the job could not get a more fairminded boss than 
Howard Sumner. If any of you are interested in this 
proposition write Howard direct, giving fullest details 
of past performance, etc. Present connections will not 
be approached so that no one need have any hesitancy 
about being perfectly frank. It would help some to send 
me a copy of your letter because in the near future a 
similar job will be open with another of my clients. 


HAND LABELER 

The Mandel Products Company, Newark, N. J. have 
a simple little gadget for applying gummed labels by 
hand. The set up consists of three units, a moistening 
pad, a label magazine, and bottle holder, and a pressure 
pad. The label magazine is fitted with adjustable 
guides conforming to the shape of the labels and adjust- 
able bottle guides conforming to the shape of the bottles. 
The operator presses the bottle on the moistening pad, 
then she presses it down between the bottle guides of the 
label magazine in which the gummed labels are ar- 
ranged with the glue side up. Finally she presses the 
bottle down on a pad to set the label firmly in place. It 
is obvious to make this method work care must be 
exercised not to get the face of the bottle too wet or the 
surplus moisture will run down along the edges of the 
gummed labels in the label magazine causing them to 
stick together. We have tried a variation of this 
method on several occasions in connection with both 
gummed and glued labels but were never successful 
because of the tendency to pick up more than one label 
from the label holder. However, this device is so in- 
expensive that it is worth investigation. 


FILTER 

\ very compact portable disc filter is being offered 
by the American Seitz Filter Corp., 480 Lexington Ave., 
New York, N. Y. The unit is 16’’ square and may be 
arranged to hold several leaves. The entire unit, com- 
plete with motor, centrifugal pump and pressure gauge 
is mounted on a steel platform, equipped with roller- 
The filter may be paper, 


bearing casters. medium 
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Speed demons of 1913 using the ** 
wrapping machines 


25 years of 


expe rience 


AT YOUR SERVICE 


Modern adjustable wrapping machine . . . one of our 78 models 
| In serving the Package Goods Industry for the past for even greater economies. Speed and operating 
25 years, it has been our policy to pioneer improve- efficiency have been increased to an unprecedented 

ments... to experiment and to continually devise degree. Thes2 modern machines are extremely 
new machines to meet new requirements. . . to adjustable, handling a wide range of sizes, shapes, 
assist manufacturers in their search for faster, and types of products—and they use all kinds of 


better, more economical, and more sales-appealing ? : 
wrapping materials. 


wrapping. 


NO ee a Why not find out what 25 years of experience can 
: . : : ae offer you? See if your package can be improved, 
offer models covering virtually every industry in 

whieh: ganged goods are produced your costs lowered. Our customers—leading man- 
In the past few years, progress in wrapping ufacturers in the United States and in 35 foreign 


machine design has been more rapid than ever be- countries—consult us regularly for this purpose. 
fore...which gives manufacturers opportunity Get in touch with our nearest office. 
PACKAGE MACHINERY COMPANY Springfield, Massachusetts 
NEW YORK CHICAGO CLEVELAND LOS ANGELES 
Mexico, D. F., Apartado 2303 Melbourne, Australia: Baker Perkins, Pty., Ltd. 
Peterborough, England: Baker Perkins, Ltd. Buenos Aires, Argentina: David H. Orton, Maipu 231 


PACKAGE MACHINERY COMPANY 


Over a Quarter Billion Packages per day are wrapped on our Machines 
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asbestos pads or cloth and it is claimed that a single 
disc will deliver up to 100 gallons per hour depending 
upon the nature of the preparation. 

An interesting feature is that this small unit provides 
a means by which it can be used for double filtration. 
This procedure utilizes a special by-pass plate so that 
the filtrate from one section of the leaf flows through 
another section thus passing through the sheet twice. 


CAPPING MACHINE 

The Geller-Barstaedt Co., Inc., 161 E. 33 st., New 
York, N. Y. have called our attention to their new 
Resina automatic capping machine. It is claimed that 
these automatic cappers will take any size or shape 
container form 1 oz. to a gal. in capacity. Another 
feature is that a variation in bottle height of two inches 
can be taken without any adjustment whatever. The 
same firm also manufacturers an automatic machine 
for straight, tapered and flanged corks. The capping 
and corking machines can be obtained also in semi- 
automatic models. 


FACTORY PAINT 

| just learned of a remarkably effective paint and 
plaster combination called Morene made by the Wall 
Products Company, Newark, N. J. This product is 
made with a tung oil base and it contains plaster or 
concrete of some sort. There are two varieties: one for 
application with a brush like any other paint, the other 
which is of heavier consistency for application with a 
trowel. This product is completely moisture proof, in 
view of which it can be used either for interior or ex- 
terior finishing. The material provides a rough finish, 
pretty much like a sanded surface. Its natural color is 
a sort of gray like unfinished plaster, but if livelier 
colors are wanted oil paint can be applied as a finish 
coat. Five years ago over at Bristol Myers, where | 
first learned about the material, the pent house on the 
roof of the plant, leaked badly. It was refinished on the 
outside and I understand that since that time there has 
been no sign of leakage whatever. Recently we used 
this material to refinish the ceilings in our home which 
were badly cracked. When finished with Morene the 
cracks were no longer manifest and the job looks first 


rate. 


SHIPPING COSTS 

For the past thirty years a great deal of attention has 
been devoted to reducing the costs of production. It 
appears likely that the next thirty years will emphasize 
the reduction of the costs of distribution. This aspect 
of cost production has had comparatively little atten- 
tion. It is perfectly amazing to find so many instances 
where shipping clerks lack even the most rudimentary 
knowledge of traffic management. In many cases ship- 
ments are always sent the same way for no other reason 
than they have been sent that way for the last twenty 
years. In one instance recently, we discovered that a 
large shipper had never heard of trap cars, in con- 
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sequence of which less than carload lots were being 
shipped individually all over the country. A trap car 
provides the means by which carload rates can be ob- 
tained from point of shipment to a distributing center. 
For instance, if a firm in Chicago has several L. C. L. 
shipments for the west coast it can, by obtaining a trap 
car, get carload rate all the way to San Francisco or any 
western point. When the car arrives at the distributing 
point it is broken up and the several L. C. L. shipments 
of which it is composed are then reshipped to destina- 
tion at L. C. L. rates. The saving in freight costs is con- 
siderable provided enough L. C. L. shipments can be 
accumulated to warrant the use of a car to the distribut- 
ing point. Another method of cutting long distant 
freight costs is to use the water route. Many firms in 
the west or east, respectively, ship via the Panama 
Canal. Some of them do not know that shipments for 
the prairie states can be routed by water up the Mis- 
sissippi River. Moreoever, there is a northern water 
route via the Great Lakes, the Barge Canal and the 
Hudson River, which many shippers fail to utilize ap- 
parently because they don’t know anything about this 
route. Still another method, is to use a national ware- 
housing independent 
branches. Many firms have a great many branches in 


service instead of operating 
each of which they pay high rental for the storage of 
finished stock, when all they need, is a branch sales 
office and a warehousing service. Local warehousing 
services provide all the delivery and shipment facilities 
that a privately owned and operated branch can offer. 


BRANCH ACCOUNTING 

Upon checking up recently we were very much sur- 
prised to find that a number of firms still control branch 
inventories by the check-up method instead of con- 
trolling them from the home office. This procedure is 
unsatisfactory and expensive. All branches should be 
controlled with a set of perpetual inventory records 
from the home office. Under this system, a set of 
minimum and maximum limits are established from 
each branch and entered on the home office records. As 
shipments are made from the branches copies of the in- 
voices are mailed to the home office and the requisite 
quantities deducted from the control records. When it 
appears that the minimum limit is being approached, a 
shipment is made to the particular branch from the 
home office warehouse. By having such control it is 
possible to keep inventories fresh and to keep the 
quantities under control by transferring surplus ma- 
terials from one branch to replenish the stocks of 
another. The home office records also are useful from a 
production control standpoint. In slack seasons the 
production manager can study branch inventories and 
build up stocks, thus keeping his labor force intact. 


FILTER MANUAL 

The Shriver Co., Harrison, N. J. has just issued a 
catalog on filters and filtration, which is in all respects 
the best we have ever seen on the subject. [t is a well 
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bound book of considerable proportions and it contains 
in the fullest detail, information on the construction, 
operation and application of filters and filter presses and 
it provides a vast amount of information on filter aids 
and filter media. Even tho you are not on the market 
at present for a filter we advise you to get a copy of this 
book. We'd suggest also that whenever you write to 
equipment manufacturers about items which have ap- 
peared in these columns please don’t fail to mention this 
magazine. It helps the advertising department. 


MANAGED MAINTENANCE 


It often is a surprise to us to notice how few plants 
maintain their buildings and equipment in accordance 
with any sort of regular schedule. Roofs are repaired 
when they begin to leak badly. Walls are repainted 
when the superintendent happens to notice that the 
plant looks shabby. Machines are repaired when they 
break down. Motors are about the only equipment 
which are inspected on a regular schedule. We have 
found from experience that to plan maintenance just 
as you would plan production is good policy, because 
serious damage can be avoided in many instances and 
the costs of maintenance are kept considerably lower. 
Paint, for instance, if allowed to go until it is entirely 
shabby, necessitates a complete renewal, and sometimes 
a thorough scrapping down as well before the new paint 
can be applied. When paint is refurbished on a regular 
schedule a single coat will sometimes restore the area 
to its pristine condition. Similarly a regular roof in- 
spection will often reveal potential leaks and corroded 
flashings, which if allowed to go until a major leak 
occurs would necessitate a major repair job. By a 
similar periodic inspection serious machinery break- 
downs can be avoided. Just the other day in the plant 
of one of our customers, we happened to inspect a 
hammer mill on the hunch that it had not been in- 
spected in a good while. Our inspection revealed that 
the inch and a half drive shaft was worn down to 34 
in. in diameter in one spot and was ready to let go with 
the possibility that somebody might be killed. This 
discovery was just dumb luck, but dumb luck should 
have no place in the operation of a plant. 


DRYERS 

The J. 
N. J. offers to the trade a standard line of truck and 
tray dryers. These dryers are unique in that they make 


O. Ross Engineering Co., New Brunswick, 


provision for control of dry and wet bulb temperatures. 
The air distribution system appears to be perfect and 
contamination of one product to another is impossible. 
This firm has built a great many dryers in the industry 
and has done pioneer work in the candy industry in 
connection with drying gum drops. Licorice gum 
drops. which formerly required a period of a week to 
dry, can be dried in twelve hours. This indicates that 
pills, which in the average plant require about the same 
amount of drying time, can also be dried in ten or 


twelve hours. 
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SON OF STRADAVARIUS 

Every now and again we discover in our friends 
hidden talents, the existence of which we never suspect 
until an appropriate occasion arises. Such discoveries 
make our work and our travels enjoyable. One chap 
turns out to be a sensitive poet(although he looks like a 
truck driver), another turns out to be an accomplished 
pianist. But who the hell would have thought that 
George “Lectrodryer” Simpson would turn out to be a 
remarkably capable fiddler? It happened this way. 
Along about three a. m. one morning in Philadelphia, 
George and I were sitting in a little Russian place dis- 
cussing a dehumidification job on which we were work- 
ing. While George was explaining I was reflectively 
dunking my muzzle into a scuttle of beer. Somehow or 
other—the details are a bit hazy—the members of the 
orchestra gathered ‘round and George began to discuss 
violin construction with the fiddler. In a moment I 
could see from the look of awed respect that came into 
the face of the fiddler that George really knew his stuff. 
He discussed woods and curvatures and whatnot for 
some time and he explained just why the curves of a 
violin are placed as they are. 





| always thought I knew something about curves. I 
always felt that with proper handling a bit of rhythm 
could be got out of them. But here was George, a quiet 
unassuming fellow, discoursing on curves like a man who 
has been around here and there. When you consider 
the shape of the torso of a violin it is no wonder that 
sweet harmonies can come from it and you realize that 
the fellow who invented the first one must have been 
quite a lad. The members of the orchestra demanded 
that George strike up a tune and when he did spring 
was come and you could hear the distant wind in the 
pines. It was altogether a magnificent performance. The 
man at the next table stopped shouting for more vodka 
and I wept silently into my beer. George can now move 
up to the head of the bible class—Summa Cum Laude! 


CUTTER 

Robinson Mfg. Co., Muncy, Pa. would like you to 
investigate their new rotary cutter which was exhibited 
for the first time at the Chemical Show. An interesting 
feature of this machine is that the knives can be ad- 
justed from the outside without taking the machine 
apart. The balance wheel is fitted with wooden shear 
pins so that if any tramp iron or stone get into the mills 
the pins will shear off before the mill can be damaged. 


LABEL GUMMER 

U.S. Bottlers Machinery Co., 4009 N. Rockwell St., 
Chicago, IIl., have just added a line of label gummers. 
These gummers are available in several different sizes 
and will accommodate labels of every conceivable size. 
The units are extremely well designed and very compact 
and it appears from examination, of the circular, which 
has been sent me, that model MF is particularly useful 
for plants dealing with a great variety of label sizes and 
shapes. 
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No. 2 Rotary 
Tablet M achine 


New and Improved! 


We have no yearly models—but improvements and 
refinements are being constantly added to Colton 
machines. 


There are over five hundred Colton Rotaries in use. 


Superior design, sturdy construction and ease in 
operation have made this possible. 


The No. 2 Rotary Tablet Machine has such desir- 
able features as positive pressure, eliminating varying 
thicknesses of tablets; hardened steel gear drive, 
eliminating frequent replacement of worms used on 
other makes, and sliding upper punch holders, to hold 
the punches rigidly, enabling the manufacture of 
special shaped tablets most satisfactorily. 


Write for Catalogs. 


ARTHUR COLTON COMPANY 


2620 East Jefferson Ave. 
Detroit, Michigan 














From Cape Horn 
to Alaska ... 


Consolidated’s Guaranteed Good Rebuilt 
Equipment Is Giving Satisfactory Service. 


We're Prepared To Serve You, Too! 


SELECTED SPECIALS 

2—World Rotary Automatic Labelers. 

8—World, Ermold and National semi-auto. motor driven 
Labelers. 

1—World Automatic straight line Duplex Labeler. 

1—Pneumatic Scale Automatic Screw Capper; 4 Kramer, 
semi-automatic. 

1—Pneumatic Scale Packaging Unit, carton feeder, top and 
bottom sealer, 2-stage weigher, Wax liner unit. 

2—Samco Jr. 6 Spout Vacuum straight line Fillers. 

5—Gravity and Vacuum Bottle Fillers, 2 to 6 spout. 
1—National MG Powder Filler and Weigher. 

2—Ferguson Carton Wax Wrappers. 

Tablet Machines 3- Colton 2B, '5"'; 1-Mulford, 1!4''; 2- 
Colton No. 2 Rotary, 54''; 1-Stokes Rotary D, 1''; 1-Stokes 
Eureka hand, !»5"'. 

Dry Powder Sifters and Mixers, lab. size to 4000 Ib. capacity. 

1—Urie Universal Tube or Jar Filler, motor driven. 

2—Karl Kiefer Visco Piston type Jar Fillers. 

2—200 gal. Glass-Lined Jacketed Kettles; 2—250 gal. agitated; 
4—350 gal. jacketed. 

1—200 gal. Pfaudler Glass Lined Storage Tank. 

5—Pony Mixers, Day and Ross makes, 8, 15, and 40 gal. 

MISCELLANEOUS~—Kettles, Drug Mills, Ointment Mills, 

Pulverizers, Grinders, Sifters, Screens, Colloid Mills, Filters, 

Filter Presses, Coating Pans, Pill Mass Mixers, Pot Mills, 

Tanks, Stills, Agitators, Pumps, Boilers, etc. SEND FOR 

COMPLETE BULLETIN. 


What have you for sale? Send us a list. 


Consolidated Products Company, a 
20-21 Park Row Fe 3 New York, N. Y. 


Warehouse and Shops: 331 Doremus Avenue, Newark, N. J. 





634 The Drug and Cosmetic Industry May ”38: 42. : 





Priced so Low that Everybody 
can Own one 


The New Bennett Balance 


| EXTRA ALUMINUM PAN 
BAKELITE 
cuP CENTERING AND DAMPING ARM BALANCING NUT 


KNIFE EDGE 










KNIFE EOGE CENTERER 
AN 


CUP POINT ‘ i 
SUSPENSION D \ | 


BEAM RELEASE 


Sensitive to 1/100 gram Weights up 


to 100 grams . . . Compact—no loose parts 


. Can be 


carried in Pocket . . . Modern, durable con- 


Small, convenient size 


struction ... Handsome, streamlined design 


$8.00 


The Drug and Cosmetic Industry 


101 W. 31st Street New York, N. Y. 
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We build semi-automatic 
units as well as machinery 
for cleaning .. filling . . 
closing and conveying 
all bottles and tins. NEW YORK 
BOSTON 








FOR CONSTANT > 
HIGH SPEED ® 
UCTION > 


tHE KARL KIEFER MACHINE co. 


AT LOWEST COST 


in filling creams and other semi-fluids 
* 
THE 


KIEFER VARI VISCO 
+ 


Each day’s run, from start to finish, 
is an unending stream of neatly, 
accurately-filled jars. Kiefer equip- 
ment assures the output scheduled. 


® 
Among the many users are 


such outstanding concerns as 


Merle Norman 
McKesson & Robbins 
The Andrew Jergens Co. 
Chas. H. Phillips Chemical Co. 


CINCINNATI, U.S. A. CHICAGO 


SAN FRANCISCO 
LONDON, ENGLAND 











Cosmetic and drug chemists, 
above all, know the impor- 
tance of smooth, air-free 
mixes and emulsions. And 
the Eppenbach is the only 
mixer fulfilling this require- 
ment 100%. Our patents 
take care of that! 


The vortex effect of other 
mixers draws air down and 
seals it up in little bubbles. 
But the EPPENBACH 
HOMO-MIXER has 
an up-pull, from the bottom, 
where there is no air... an 
up-pull that uniformly mixes 
to the very bottom where 
ingredients try to settle... 
an up-pull that forces any 
pre-mixed air out...and 
with this mixer there is no 
chance of chipping the tank 


% Mo- wk lining. 





Write for literature 


EPPENBACH, Inc. 





45-10 Vernon Bivd., Long Island City, N. Y. 
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SINGLE PUNCH and 
Rotary Tablet Presses 


RUGGED CONSTRUCTION 


TWELVE MODELS 


Single and Double Action 





Without a peer from the standpoint 





of rigidity of design, as well as for 
durability and low cost of mainte- 


nance. 





Preforms of bakelite and other materials 
SPECIAL PRESSES BUILT TO ORDER 


Send for New Catalegue and Prices 


Kux-Lohner Machine Co. 


2145 Lexington St. Chicago, III. 








All Single Punch and Rotary Presses Completely Covered by Patents 
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GRINDING --- 


DA DISSOLVING--- 
and MIXING EQUIPMENT 


Day Handy 
Liquid Mixer 









Dav Vitreous 
Pot Mill 


Day Howard 
Mixing Kettle 








Day Ointment Mill — ; ‘ 


For processing ointments, i p ‘ ks, rouge-masses, tooth pastes 
and powders, bath-salts ug extracts, tablet-granulations. 
heavy cosmetic pastes, clay p cks extraction of crude drugs 
under vacuum, heating or cook ny during mixing, etc. 
Descriptive material on processing equipment for these pur- 
poses will be mailed on request. Or if you have a specialized 
problem in processing, our engineering department will be 
glad to work with you in determining what equipment is best 
suited to your needs. 


Tae J. H. Day Company 


Factories and Principal Qffices 
CincINNATzI, Oxzo. 








With Distinct Pleasure 
We Announce the Publication of 


How To Sell Cosmetics 
by Edyth Thornton McLeod 


This book was written to help those who have actual 


sales contacts with the consumer. 


Manufacturers, department stores, chain store organ- 
izations, cosmetic salesgirls, beauty parlor operators, 
independent retailers of cosmetics, and beauty schools 
will find this book invaluable in their work. 


It will more than pay for itself in the benefits which 
should result from its study and the application of the 
helpful, practical everyday selling help contained in it. 


Single copy price $2.00 
Five or more copies $1.50 each 


Postage Prepaid 


The Drug and Cosmetic Industry 
101 W. 31st St. New York City 
























INTERNATIONAL 
INDUSTRIAL CHEMISTRY 
By G. Haskell, Ph. Ch., Ph. C. 


%, 
“ 


Real and Artificial Essential Oils and 
Perfumery, with 


250 RECIPES 
For The Perfumery Industry 


A book of vital importance for all workers 
in Chemistry — for Chemists, Perfumers, 
Soap Makers, Cosmetic Manufacturers, 
Druggists and all who desire to become 
fully expert in matters relating to Essential 


Oils and Perfumery. 


?, 
“~ 


Best Recipes For The Perfumery Industry 


Published in England 
134 Pages — Price $4.00 


°, 
— 


The Drug and Cosmetic Industry 
101 West 31st St. Book Dept. New York, N. Y. 
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Here’s what you'll like about 
the new 





. HAGERTY 
HANDY FILLER" 








e Durable e Simple to operate 


e Moderately 


one e Convenient sizes 


e Eliminates e Light construction 
spilling 


The most practical hand filler 
for creams, lotions and liquids. 


Write for illustrated folder and prices 


HAGERTY BROS. & CO. 


10 Platt Street New York, N. Y. 
Est. 1849 

















SPEED UP PRODUCTION 














WITH AN ER TEL PORTABLE VACUUM 
Here is an item made especially to solve BOTTLE FILLER 


your bottle filling problem —fills any type bottle with heavy or light 
liquids at the precise level desired. 

The ERTEL filler does the work with amazing speed. Saves time. Saves the 
ordinary loss from leakage. Is non-drip. Is self cooling, self oiling. Can 
be used in any shop that has an electric socket. Write us for details! 


ERTEL ENGINEERING CORP. 


DEPARTMENT B 120 EAST 16TH STREET NEW YORK, N. Y. 

Manufacturers and Designers of Liquid Handling Equipment... Asbestos 

Disk Filters ... Neutral Asbestos Filter Disks ... Portable Mixers ... 
Bottle Fillers ... Glass Lined and Stainless Steel Tanks. 
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AVAILABLE JUNE Ist 
MACHINERY 


SURPLUS EQUIPMENT FROM A 
FOREMOST PHARMACEUTICAL HOUSE 


1 J. P. Devine vacuum shelf dryer, 70'' high, 42'' wide, 44'"' deep, 
16 shells 3 trays in each shell, holds 48 trays in all, trays 12'' x 
42'"', preheater, copper tank, 28"' x 29'', tubular vertical con- 
denser and receiver. Condenser 44'' long, receiver 30" high, 
20'' wide. J. P. Devine dry vacuum pump No. 321 with dryer. 
J. P. Devine rotary extractor, complete with tube condenser 
and receiver and dust collector, extractor 40'' dia. x 15' long, 
geared on one end, two 15'' bottom manhole outlets, complete 
with vacuum pump (American Steam Pump Co.) 8 x 8, 
No. 154304, belt drive. Receiving tank 48'' x 36''. Condenser 
18' long, 18"' dia 
J. P. Devine vacuum shelf dryer, 44"' high, width 44'', depth 
44"', with preheater, copper tank, as above, 11 shelves, takes 
same trays as above. 
1 Copper Still, approximately 1000 gallon capacity with wet 
vacuum pump. 


_ 


_ 


1 Sweetland bronze filter press, 9 plate. 

2 Abbe No. 2 rotary cutters, large size, with blower on top of 
machine, belt drive. 

1 Abbe No. 1 rotary cutter, large size, with blower on top of 
machine. 

1 Abbe Ball Mill, 26 x 20, porcelain lined, belt drive. 

1 Track Conveyor, 24'' wide x 30' long, with 10' drop or bend, 
with scoops to hold containers being carried, motor driven, 
no motor. 

4 Guild and Garrison steam pumps, 7'' strokes, iron heads, 
bronze rods, equipped with governor, oiler, etc. 

1 Pfaudler glass-lined tank, steam jacketed, 30 x 40"', holds 55 lb. 


steam pressure, jacketed 15" from top, open top, 2" outlet, on 

4 legs 45'' high, mushroom bottom, One spot in tank. 
3 J. H. Day 18" water cooled iron mills, direct motor drive, with 
gear reduction, no motor. 
12"' same as above. 
Waterville, 18'' water cooled iron mills, with large galvanized 
iron hoppers, 19'' x 25'', motorized, with gear reduction, no 
motor. 
Enterprise, No. 52 meat cutter, tight and loose pulley. 
Stewart and Peterson iron steam jacketed kettles, glass lined, 
jacket half way, no outlet, 42"' dia. x 24"' deep, lining in poor 
shape in both. 
J. H. Day Mixer, metal body, heavy duty, hand tilt type, 
geared on both ends, motorized with gear reduction, no 
motor, unjacketed, trough 42"' long, 30'' wide, 28'' deep, 
sigma type blades. 

. Stokes hydraulic presses, 80 T. pressure, 12"' press, 7'4'"' ram. 

Watson Stillman hydraulic presses, same as above. 
Pfaudler glass-lined steam jacketed tank, 34'' x 26'', jacketed 
all the way to top of tank, open top, 2" bottom outlet. 
Steam jacketed copper kettles, 30'' x 24", jacketed to 8"' of top, 
on stands, covers, 2" side bottom outlets, quick opening 
valves, with steam traps underneath kettles. 
Steam jacketed copper kettle, 19'' x 16"', no outlet, on stand, 
with steam trap underneath. 
Copper tanks, 24"' x 34'', closed top, 2!s'' opening in top, 
bottom side outlet and faucets. 
Copper Tanks, 15'' x 34", 7'' cover, side bottom outlet and faucet. 
J.H. Day packer. 
Burt Can Labeler, 10 years old, No. 5132A. 
Schultz O’Neil 20"' style D, pulley driven Mills. 
Putty Chasers or Grinders, with smooth granite wheels and 
smooth granite bottom that turns. Dia. of mill 6', wheels 
36'' dia. x 12'' wide, gear drive. 
———- cutter, laboratory size, hopper 17'' long, 10"' high, 
6"' wide. 
Small Enterprise meat grinder, hopper 7'' x 8'' tight and loose 
pulley. 


cae w =Nh — Ne wom 
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1 Ball mill, 44"'x 36" steel-lined, belt drive. 

1 Ball mill, 26" x 18". 

1 Mead Mill No. 2!5, with bottom screw conveyor, belt drive. 
3 Seitlez powder machines. 

2 Oriole tablet machines, makes tablets up to '4"' » belt drive. 
3 Mulford tablet machines, makes tablets up ée vy, 6", belt drive. 
1 Ross 15 gallon pony mixer, tight and loose pulley, no cans. 

1 Stokes Oscillating Granulator, tight and loose pulley. 

1 Hance Drug Mill, tight and loose pulley. 

1 Enterprise Meat Grinder, No. 41, tight and loose pulley. 

1 Stokes rotary B tablet machine, belt drive. 


Kettles, Disc & Gravity Filters, Drying Ovens, Stills, Conveyors, 
Cappers, Pfaudler and Metal Glass Tanks—all sizes. 


Send for complete lists of new and re-conditioned equipment. 


APPRAISERS and 
LIQUIDATORS 





**See First first” 


419 Lafayette St. 


First Machinery Corp. new vor ciy 


**We purchase your surplus equipment” 
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MODEL:S: IMPROVED 
WORLD 
LABELER 














The most flexible labeling machine. 
Easily equipped for labeling any size 


C ameron p H M eter bottle or jar. Many exclusive mechan- 


ical features, developed by manufac- | 
for YOUR 1958 profits 








turing experience of more than 35 years. 





Economic Machinery Company 
WORCESTER, MASS. 


Makers of complete line of aut: tic and 
semi-automatic labelers. 


FOR PLANT AND RESEARCH 
Accurate pH readings with any solution 
colored, turbid, viscous, oxidizing or reducing. 
SUSTAINED ACCURACY 

Highly sensitive . . . rugged . . . dependable. 
No half size batteries. 


ANY GLASS ELECTRODE S 4 
may be used for direct pH readings. Both pH 
and oxidation readings are made without dis- 


turbing connections. 


ELIMINATES SPOILAGE CABINET TRAY DRYER 


Savings in materials and stoppage of costly pro- 
duction-line breaks pay for the new Cameron 
pH Meter. 

REMOTE SAMPLING 

New Motorized Valve Sampler saves many steps 
daily. It is installed at vat and permits operation 
of Cameron in control quarters up to hundreds 
of feet away. 























CONTROLLED and perfectly UNIFORM drying is often 
important to the color and texture of a product. . . and in the 
drug and cosmetic industry, especially, any variation in color 
and texture often means the difference between high and low 
quality. Proctor Dryers, whether of the standard cabinet tray 
WACO carries all three pH meters type shown above or machines especially designed for a par- 
Proof to meet every requirement. Just ticular drying problem, have earned a reputation in a large i 
outline your application kind of number of installations for drying pharmaceuticals, cosmetics 
materials, location, number of tests per day. ete. and allied products correctly, efficiently and economically. i 
We will help make the selection and the meter 
recommended will be shipped immediately for . 
10 day Free Trial! Draw on WACO field expe- PROCTOR & hear 4 INC 
ieee "9 Ot eee a 
riences, acquired in over uccessful installa PHILADELPHIA ° 


tions . . . ask for Bulletin 5DC today. 
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Industry's Books 


(Continued from page 625) 


Statistical Methods, by George W. Snedecor, 341 
pages, Collegiate Press, Inc., Ames, Iowa, $3.75. 
This emphasis in this book is laid on the application 

of statistical methods to agriculture and biology. The 

treatment is such that arithmetic is the sole mathe- 
matical method used, the exposition is elementary, but 
the book covers the entire ground very thoroughly. 

Like all other sciences, statistics is in a stage of rapid 

evolution. During the last twenty years new dis- 

coveries have rapidly succeeded each other, fruitful 
syntheses have been effected, novel modes of thought 
have developed and a whole series of brand new statis- 
tical methods have been marketed. The biologist who 
has not been able to keep abreast of the progress of 
statistics finds himself a bit confused by the new ideas 
and technical terms. It is thought that he will welcome 

a statement of them in a form that will not require too 

much distraction of his attention from necessary pro- 

fessional duties. 


Sterols, by E. Friedmann, 100 pages, Chemical Pub- 
lishing Co., $3.00. 

The extraordinary activity in the study of the sterols 
which recent years have seen, arising both from the in- 
herent chemical interest in these substances and from 
the recognition of their immense biological importance, 
has produced a widely scattered literature, requiring 
much effort for its digestion and appraisement. Dr. 
Friedmann has not only brought together all the essen- 
lial facts contained in that literature, but has presented 
them in a fashion which should be acceptable alike to 
organic chemists and to those whose interests are more 
particularly biological. 


Basic German for Science Students, by M. L. 
Barker, 186 pages, Chemical Publishing Co., $2.50. 
Including some technical and non-technical vocab- 

ulary, this book consists of passages on various sciences 

in German with their accompanying translations. Ele- 
ments of grammar are included to enable a student 
working by himself to acquire a reading knowledge of 

German. 


New Modern Drugs Three Year Supplement, 
Jacob Gutman, M.D., 218 pp., American Journal of 
Surgery, Inc., New York, $2.50. 

This supplement presents complete descriptions of 
the popular ethical non-pharmacopeial preparations 
offered the medical profession during the past three 
years. Issued as a Supplement to the Gutman “Modern 
Drug Encyclopedia and Therapeutic Guide” which was 
published in 1934, this work now brings the book up to 
date. Everyone who previously purchased ‘Modern 
Drug Encyclopedia and Therapeutic Guide” should ob- 
tain the Supplement to bring their original volume up 
to date. 
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Advertising Ideas, by John Caples, 200 pp. 8x Ll 
inches, illus., McGraw-Hill Book Co., Inc., New 
York, $4.00. 

This is a practical guide to methods that make ad- 
vertisements work. Every advertisement shown in the 
book has a proved record of sales or results. Individual 
elements, sales appeals, copy and layout methods, are 
picked out and explained as practical devices to use in 
your advertisements. No theory...the book deals 
only with practical methods, based on results. The 
special arrangement of contents makes the book quick 
and easy to use. The great variety of products repre- 
sented demonstrates the adaptability of ideas shown. 
More than 400 ideas and devices are shown, any one of 
which may put an advertisement in the productive 
zone. It will particularly help executives whose work 
touches advertising and sales. 


Graphic Routes To Greater Profits, John W. Ester- 
line, 320 pp., 814 x 11 inches, illus., The Esterline- 
Angus Co., Indianapolis, $3.00. 

This is a book on the use of graphic instruments in 
increasing the productive capacity and the efficiency 
of industry. Being a volume of experience rather than 
opinion the book contains more than 250 case studies, 
each covering a distinct problem, giving the procedure 
followed, the graphic charts obtained and the solution 
reached. It is a practical contribution to the art of 
applying the scientific method to the conduct of indus- 
try and for this reason it should be of particular interest 
to all executives and production managers. 


Practical Science of Beauty Culture, Frances A. 
MacMullen, 235 pp., Hollywood Publishing Co., 
New York, $3.00. 

The compilation of this book has purposely been kept 
untechnical and easy to understand. At the same time 
it supplies all the technical information necessary, not 
only with regard to the theory behind the various 
beauty treatments, but also with regard to the informa- 
tion necessary to pass any state examination on this 


subject. 


Pharmaceutical Therapeutics, Eldin \V. Lynn, 
Ph.D., Second Edition, 430 pp., McGraw-Hill Book 
Co., New York, $4.00. 

The need for a unified text on pharmacology and 
toxicology presented in a concise manner, without the 
practical therapeutic applications, and taking into con- 
sideration the numerous additions and deletions which 
have been made in the U. S. Pharmacopoeia, in the 
National Formulary and the many new drugs today 
being used, has been filled by this revised edition by 
Lynn. The same general principles of the first edition 
have been employed. However, the text has been 
altered in line with criticism from others, notably, the 
omission of doses of the British Pharmacopoeia. Inti- 
mate acquaintance with all the remedies employed may 
be obtained from study of this book. 
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LAVENDER FOR POWDER 

‘)svENDER scents are still very popu- 

— lar in the world perfume market, 
= and several popular lines are being 
offered at the present time with more suc- 
cess. One does not realize the work and 
detail required in perfecting such a line 
since Lavender is one of the most difficult 
oils to adapt to the various types of 
cosmetics. 

Let us discuss the most difficult of these, 
in the writer’s opinion, this being the per- 
fuming of a lavender scent for powder. It 
is quite well known that Oil of Lavender 
alone cannot be used in soaps and powders 
due to the fact that it is impossible to fix 
the oil in the product so that it will scent 
the material over a long period. It, there- 
fore, is necessary for the perfumer to con- 
struct around the Oil of Lavender a group 
of fixatives and aromatic chemicals in 
order to make the scent of the powder a 
lasting one. 

The quality of Lavender Oil most gen- 
erally used for powder is one having an 
ester value of 36/38°% and it is extremely 
important that it be of prime quality. 
There are many themes which can be used 
with this Lavender Oil which will give 
good results, such as Benzoin, Styrax, Bal- 
sam Peru, Bois de Rose and Oleo Resin 
Oakmoss. The first mentioned above is a 
valuable fixative and must be used care- 
fully, especially in the case of Styrax, but 
it will be found with experimentation that 
they will blend exceptionally well with a 
good quality lavender and that the reten- 
tion of the perfume oil in the powder will 
be increased over a longer period of time 
by their use. Of course, these products 
mentioned above alone will not develop 
the well rounded scent. Such materials as 
Musk Ketone and Coumarin will greatly 
enhance the fixative properties and also 
biend exceptionally well. Benzopheneone 
is also extremely important as are a syn- 
thetic rose and Sclary Sage; but modifica- 
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tions, can be made depending upon the 
type which the perfumer wishes to make 
and also to arrive at a satisfactory price. 

In some cases where a slightly different 
scent is required other than Lavender, 
with a Lavender note predominating, a 
fougere type is often desirable. This can 
be brought about by the use of small quan- 
tities of Geranium Bourbon, Cloves, Oil 
Bergamot, Coumarin and Musks. Ben- 
zylidene Acetone has been found valuable 
in very small amounts but due to the fact 
that this material irritates some skins, care 


should be taken with regard to its use. 


a 
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The incorporation of the perfume oil in 
the powder is also a very important factor 
in maintaining the lasting quality of the 
odor. In the less expensive types of per- 
fume, the oil is usually mixed with the tale 
but since the tale molecule is not porous, 
the perfume oil adheres only to the out- 
side of the particles and in time will dis- 
appear. Since Lavender in itself is such a 
delicate scent under all conditions it is 
best to incorporate the perfume oil in 
magnesium carbonate or some other 
vehicle having a porous structure in order 


to insure good results. 


“This perfume is attractive to women’ 
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LESSENING THE GAMBLE 


N your business as well as ours there is bound to 
be an element of uncertainty and gamble. This is in- 
evitable. But we cam reduce the gamble, and it is in 
the degree to which we succeed in doing just this that 
we distinguish ourselves as either good or poor business 


men. 


There is one policy which seldom fails to achieve this 
end and that is, in whatever your enterprise or how- 
ever you may be called upon to serve those upon whom 
your success ultimately depends, to give a fuller meas- 
ure of value than is expected of you. We know that 
it works because it has been one of the basic principles 
of our own business ever since its inception. And we 
feel very sure that our lengthening list of faithful cus- 
tomers is but tangible proof that the little “extras” 
in value and service which we endeavor to render have 
served to reduce our business gamble along with theirs 
and in so doing have lent material and measurable 
strength to the business linkage between us. 


FRITZSCHE BROTHERS, Inc. 
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HAS THIS SHORTAGE 
AFFECTED YOU? 


ERHAPS you are one of the many perfumers who have 
been inconvenienced lately by the scarcity of natural Abyssinian 
Civet. If so, you have immediate advantages to gain by trying our 


Actually compare it with the genuine product in its pure state as 
well as in tinctures. We can assure you it will take an expert to 
detect a difference. 

When you consider that CIVET ARTIFICIAL, F.B. has the same 
characteristic softness of odor for which the natural product is so 
valued; that it resembles the latter closely in color and consistency ; 
that it is twice as strong, much more soluble, and sells at less than 
one-third the cost....... these coupled with the present acute 
shortage . . . . what better reasons for giving this remarkable 
synthetic a trial? 


Write us for further details. 


FRITZSCHE BROTHERS, Inc. 


Port Authority Commerce Bldg. 
76 Ninth Ave., New York, N. Y. 


Branches 
ATLANTA, GA. BOSTON, Mass CHICAGO, Ill COLUMBUS, O. NEW ORLEANS, LA. 
508 Standard Building 206 State Street 118 West Ohio Street 21 East State Street 813 Louisiana Building 
PHILADELPHIA, PA. LOS ANGELES, CAL. ST. LOUIS, MO. SAN FRANCISCO, CAL. 
12 South 12th Street 816 West 8th Street 308 South 4th Street 1325 Howard Street 
FRITZSCHE BROTHERS OF CANADA, Ltd. PRODUCTOS FRITZSCHE BROTHERS, S. A. 
77-79 Jarvis Street. TORONTO, CANADA Mesones 24, MEXICO, D. F. 


PARFUMERIES DE SEILLANS, SEILLANS (VAR), FRANCE 


























EAU DE COLOGNE 

The essential oils used in making eau de 
Cologne may be divided into two groups: 
the actual bases and substances heighten- 
ing the main effect. 

Bergamot oil, cedrat oil, lemon oil, Eng- 
lish and French lavender oil, Italian and 
West Indian lime oil, neroli bigarade, 
French or Paraguayan terpeneless petit- 
grain oil, Portugal oil, French rosemary 
oil, and geranium oil distilled over roses, 
belong to the first group. 

Angelica oil, citronella oil (for cheap 
products), lemon flower oil, jasmin ab- 
solute, mace oil, mandarin oil, myrtle oil, 
orange flower oil, orange water oil, orig- 
anum oil, petitgrain oil citronnier, pepper- 
mint oil, pepper oil, clove oil, bay oil, rose 
oil, clary sage, hyssop oil, Canadian snake 
root oil, thyme oil, ylang ylang, Ceylon 
cinnamon oil, French verbena oil, rose 
water oil, Australian boronia, everlasting 
flower oil (from J/elichrysum  augusti- 
foilum); also, in very small quantities, 
taget oil (marigold), genuine rosewood oil, 
are in the second 


and others, 


category. 


many 


Among the synthetic perfumes to be 
mentioned as “‘nuancing’’ or modifying 
agents are: hydroxycitronellal, hydroxy- 
citronellal dimethyl acetal, benzyl iso- 
eugenol, nerolidol, dimethyloctanol, alde- 
hydes Cg, Cg, Cyo9, C11, Cy2 (and most of 
the corresponding alcohols) and C13. The 
last-named particularly iris 
effects, but should be used with extreme 
care. On the average 1 to 2 grams of the 


aldehydes per kilo of essence is adequate, 


gives fine 


Traces of undecalactone (peach) also give 
very interesting effects. 
According to the dominant note we 
speak of eau de Cologne with bergamot 
note (bergamot oil, cedrat oil), lemon note 
(lemon oil, lime oil, petitgrain oil citron- 
nier), lavender note (lavender oil, lavande 
absolute), neroli note (neroli oil, terpene- 
less petitgrain oil, orange flower oil, orange 
flower water oil, orange leaf water oil), 
spicy (rosemary thyme oil, 
lavender oil, clove oil, clary sage, hyssop 
oil, origanum oil, snake root oil, etc.), 
floral note (rose oil, geranium oil, jasmin 
neroli_ oil, 


note oil, 


absolute, orange flower oil, 
ylang ylang oil, everlasting oil, etc.) 

Bergamot notes produce a somewhat 
heavy and musty effect, lemon notes give 
an impression of cheapness, but can be 
improved by a little French verbena oil, 
petitgrain oil develops a somewhat rough, 
woody note and heavily floral notes bring 
us to the floral eaux de Cologne. 

An ambreine effect is imparted by clary 
sage, ambergris, tonkin musk tincture, 
civet, castoreum, ambrette oil, labdanum, 
carrot seed oil, opoponax, olibanum and 
vanilla. 

A chypre effect is given by suitable 
blends of angelica oil, sweet basil oil, tar- 


ragon oil, camomile oil, mastic, patchouli 
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oil, oakmoss, myrtle oil, sumbul root oil, 
iris, passiflora, tonka and pepper. 

The characteristic eau de Cologne note 
is not amenable to fixation. Only a num- 
ber of notes can be fixed, particularly the 
neroli (methyl napthyl ketone, 
Schiff’s base from methyl anthranilate and 
hydroxycitronellal, linalyl anthranilate, 
bigarade oil, etc.) But the fixatives change 
the natural, extremely delicate after-note 
of genuine eaux de Cologne and impart a 
“chemical” odor differing fundamentally 
from neroli bigarade or orange flower oil. 


notes 


The proportions of musk ketone and 
musk ambrette require careful watching, 
for they likewise change the basic and 
“after” notes. Similarly, all odorous resins 
(e.g., benzoe, styrax, tolu) seriously detract 
from the freshness. An apparent excep- 
tion is genuine, unadulterated Mecca 
balsam, but this is not readily obtainable. 
Benzyl isoeugenol produces a somewhat 
peppery after-note. 

Of decisive importance is the quality of 
the alcohol, which should be of the best 
grade and not denatured with phthalate 
Furthermore they intensify the 
irritant action of essential oils entering 
into eau de Cologne (bergamot oil, lemon 


esters. 


oil, neroli oil, rosemary oil, etc.) 

Storage methods are another important 
factor. Some makers use galvanized cop- 
per vessels or glass-lined steel tanks; others 
prefer wooden vessels, in which a superb 
product is formed after 3 to 4 months. 

The alcohol content of a first-quality eau 
de Cologne should be from 90 to 85 per 
cent. Good products are also made with a 
smaller proportion, down to 75 per cent., 
but below this figure the quality is second 
rate, owing to the inadequate solvent 
power for many of the constituents. /1/. 
Janistyn, S. P. C. 


OIL AMBRETTE 


Among the essential oils which have 
long been known to the industry but which 
have failed to attract the attention and 
popularity they really deserve, is musk 
seed oil. 

The oil of Malvacee (Abelmoschus mos- 
chatus Moench) is obtained by distillation 
of the crushed musk seeds. As the oil is 
solid at ordinary temperatures and con- 
tains much palmitic acid and other fatty 
acids making it liable to rancidity on long 
storage, a liquid oil has been made. This 
oil is free of the odorless fatty acids and is 
therefore much stronger in its odor effects. 

The liquid musk seed oil possesses an 
odor very useful for better perfumes. Red- 
grove prefers it because it does not have 
the obtrusive animal-like note of the gen- 
uine musk, this latter note apparently be- 
ing caused by the presence of a lactone of 
oxyhexadecylacid and also of farnesol and 
some decyl alcohol. Instead of this, the 
liquid musk seed oil has a slightly musky, 
but at the same time, a flowery note and is 
suitable in small quantities in compound- 
ing floral bouquets. Redgrove, for exam- 
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ple, obtained splendid results using it in 
violet perfumes and certain fancy mix- 
tures of a rather heavy type. It may also 
be recommended for chypre perfumes. 

Another characteristic of this liquid oil 
is that it is capable of improving certain 
aromas, such as apple aroma, the reason 
being that some species of apples are 
slightly musk-like in taste. The amount 
of musk seed oil used in such essences is of 
course extremely small. 


SUN SCREENS 

Numerous protective agents against 
sunburn have appeared on the market in 
recent years, each with somewhat different 
characteristics. The following is neces- 
sarily only a partial list. 

Menthyl salicylate (8 to 12 per cent.), 
methyl umbelliferone (5 per cent.), salol, 
quinine oleate or stearate, daphnetin, 
geranyl salicylate, phenylethy! salicylate, 
other salicylates, stilbene. Salicylates are 
likely to be irritating, while anthranilates, 
which are effective, may be irritating and 
will discolor on exposure to light. Good 
protection is provided by Peru balsam and 
other resins. These are all oil-soluble. 

Water soluble products include lithium 
salts, salts of naphthol sulfonic acids, 
umbelliferone, salts of umbelliferone acetic 
acid, glycerol monosalicylate, glycol mono- 
salicylate, and derivatives of phenyl quin- 
oline carboxylic acid. Quinine salts are 
likely to be irritating. 

Only a mild perfume should be used in 
suntan preparations, to avoid attracting 
insects. Terpeneless lavender is probably 
the best for all around Perfumes 
known to contain irritants must be 
avoided, since their action will be inten- 
sified by light and heat on the skin. 
H. Janistyn, S. P. C. 


NEW TRYPANOCIDES 


Prompted by the discovery that syn- 
thalin has a direct trypanocidal action, 
King and his colleagues prepared a con- 
siderable number of guanidines isothiour- 
eas, amidines and amines, with alkyl and 
alkylene chains, and examined them for 
It was found that 


use. 


trypanocidal activity. 
certain of the diamidines exhibit a power- 
ful trypanocidal action in vitro. With the 
most active member of the series, undecane 
diamidine, it is possible to produce per- 
infected laboratory 


manent cures in 


animals. As undecane diamidine is of en- 
tirely different chemical constitution from 
all known trypanocidal substances, this 
discovery is of considerable academic in- 
terest. Its value is increased by the fact 
that resistance to the drug is acquired by 
the trypanosomes slowly, if at all, and that 
trypanosomes which have been made com- 
pletely resistant to the aromatic arsenicals 
exhibit no resistance to this compound. 
Lancet, p. 1360 (1937). 
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Make your cream a favorite with 


® TEGIN. the finest glyceryl 
monostearate available. Its 
uniformity assures unvarying 
results. Comes in flake form. 





Try it in all your greaseless 
creams and lotions. 


Made in U. S. A. 


Th. Goldschmidt Corporation 


153 WAVERLY PLACE, NEW YORK 


80 Boylston St., Boston . 325 W. Huron St., Chicago 372 Bay St., Toronto 
432 Marietta St., N. W., Atlanta 2260 E. 15th St., Los Angeles 4910 W. Pine Blvd., St. Louis 
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™ COMPOUNDER’S CORNE 


RANCIDITY 

Four different types of fat and oil spoil- 
age have been observed: souring, tallow- 
ing, ketone rancidity, and aldehyde ran- 
cidity. The changes, however, are not 
always clear-cut and these different types 
of rancidity merge into each other and 
frequently give the impression of a homo- 
geneous process of decomposition. 

Animal fats undergo rapid hydrolysis in 
the presence of flesh and tissue residues, 
while vegetable oils vary considerably in 
their behavior in the seed. Souring in oil 
seeds is brought about by enzymes. In 
dry condition cottonseed oil is stable while 
palm kernel and olive oils are rapidly 
broken down in the seed. The enzyme re- 
action is destroyed by heating the seed. 
Air and light generally have no effect on 
this type of breakdown. 

Souring in fats arises from saponification 
and may occur in fat-water mixtures, such 
as butter and synthetic cooking fat. Again, 
unsaturated acids take up oxygen to form 
saturated fatty acids as decomposition 
products. 

Micro-organisms may also naturally in- 
fluence souring, the best-known example 
being the rancidity of butter fat as man- 
ifested by formation of lower fatty acids. 
Under the heading of souring may also 
be included the degradation of unsaturated 
glycerides to acids of lower molecular 
weight. This oxidative process, however, 
may not proceed to the acid stage, but may 
stop at the aldehyde stage, in which case 
it produces an entirely different type of 
rancidity. 

Although soured fat is not a disad- 
vantage in the soap industry it is undesir- 
able in perfumery because of the action on 
the skin and the inferior quality of the 
final products. 

The changes in fats coming under the 
heading of tallowing have not yet been 
definitely defined. Assuming that tallow- 
ing of fats leads to formation of lower 
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fatty acids, the phenomenon comes under 
the category of souring. Again, the 
changes induced by oxygen, light and 
water with or without the influence of 
catalysts and leading to the formation of 
hydroxy fatty acids, rearrangement of un- 
stable triglycerides into stable forms or 
their merging into larger molecules, repre- 
sent a definite type of rancidity. Forma- 
tion of hydroxy fatty acids, in particular, 
which can be regarded either as addition of 
hydrogen peroxide to the double bond of 
unsaturated acids or as resulting from the 
influence of water upon the oxide of un- 
saturated acids, is bound to proceed 
through a series of intermediate products 
among which, for instance, the peroxides 
have been detected. The hydroxy acids, 
moreover, may not be the final reaction 





products but may undergo dehydrogena- 
tion. 

Both these types of rancidity already 
indicate the marked influence of oxygen, 
the function of which in the formation of 
ketones and aldehydes from saturated or 
unsaturated fatty acids or their glycerides 
is even more important. The oxidation 
process, however, is influenced in large 
measure by light and the ketone rancidity 
is almost exclusively dependent upon it. 

Formation of ketones and aldehydes 
represents one of the most striking: phe- 
nomena of fat spoilage. In general ketones 
are mainly produced from saturated fatty 
acids and aldehydes from unsaturated 
acids. 

Ketone formation in fats, also defined 
as perfume rancidity, is of great signifi- 
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QUALITY! 
in Precipitated Chalk 


VITAL! 


to a Good Dentifrice 







Th ic things the chemist must be sure of in 
PRECIPITATED CHALK, to make a perma- 
nently fine dentifrice . . 


He must be able to rely implicitly on the chemical 
purity and physical uniformity of the chalk. 


Many years experience with its use has convinced 
chemists that they are safe with Sturge’s Standard 
Chalk. 


The world’s finest material goes direct to Sturge. 
Every ounce of Sturge Chalk will pass the tests of 
the British and United States Pharmacopoeias. 
By a special process of manufacture, the alkaline 
reaction is so reduced that the finished chalk gives 
no pink coloration when phenolphthalein is 
poured on it. 


All Sturge’s Standard Chalk is free from grit. 
Every particle must pass sieves of 250 mesh. 
Matter insoluble in hydrochloric acid never ex- 
ceeds 25 parts in 100,000, the solution being 
bright and colorless. 

Chemical purity and physical uniformity! For 
many years, from the beginning of dentifrice 
manufacture, chemists have turned to Sturge’s 
Standard Precipitated Chalk for security in those 
two essential qualities. 


JOHN & E. STURGE, Ltd. 


BIRMINGHAM, ENGLAND 








Distributors: 
H. J. BAKER & BRO. 
271 Madison Ave. New York, N. Y. 
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cance in the edible fat industry. The 
causes of ketone formation apart from fat- 
splitting fungi are heat, light, and traces of 
metal. 

According to the latest investigations, 
light action alone suffices to bring about 
ketone formation. It is true that oxygen 
accelerates the process, but its presence is 
not essential. Of interest is the fact that 
all oils examined have proved capable of 
developing ketones in the absence of micro- 
organisms. They coconut oil, 
palm-kernel oil, soya oil, peanut oil, olive 
oil, castor oil, whale oil, hardened whale 
oil, lard and beef tallow. It follows that 
the influence of mold fungi is not to be 
over-estimated, especially as the pure fat 
is a very poor nutrient medium for these 
organisms. On the other hand, all fats, it 
may be said, tend to produce ketones on 


include 


exposure to light. 

Ketone formation can be detected by a 
color reaction with salicyl aldehyde (red 
coloration) the method has 
elaborated to a micro-analytical test cap- 
able of revealing the presence of 0.000001¢. 
ketone in one gram fat. This method re- 


and been 


veals the presence of ketones containing 
the CHyg—CO—CHp2 complex. With pro- 
gressive rancidification of the fats and oils 
the ketone content increases and the quan- 
tity provides a measure of the degree of 
rancidity. The sense of smell can detect 
0.000004 g. of ketone in one gram fat, but 
this method demands experience. 

Two types can be distinguished as in- 
dicated respectively by the presence of free 
aldehyde and combined aldehyde. Dis- 
tinct methods are available for detection 
of each type and thus enable an accurate 
estimation to be carried out on one and 
the same fat. It is the unsaturated acids 
or their glycerides that decompose under 
the influence of light, heat, air and traces 
of metals to form aldehydes. Among the 
free aldehydes so produced are formalde- 
hyde, capryl, heptyl and nonyl aldehydes, 
while combined aldehyde has been identi- 
fied as epihydrin aldehyde. 

Free aldehydes are detected by the red 
color with fuchsine-sulphurous acid while 
combined aldehyde must first be liberated 
by hydrogen ions when it can be recog- 
nized by the red-violet coloration with 
alcoholic or ethereal phloroglucinol solu- 
tion. M. Von Rathlef, Manuf. Perf. 


COCONUT OIL SOAP 


Coconut oil is often combined with other 
oils in the preparation of shampoo soaps, 
a liquid shampoo being made from 9 parts 
of coconut oil and 7 parts of refined soy- 
bean oil. The coconut oil is slowly melted, 
avoiding overheating, the soybean oil 
added and the whole warmed to about 
75°C. Stir in slowly 7.5 parts 
potash (50° Be.) which has been diluted 
with 10 parts of distilled water. After 
stirring until reaction appears to be com- 
plete, cover the kettle and let stand for two 
hours. Test to see if saponification is com- 


caustic 
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plete and for excess alkalinity. A practical 
method of testing is to dissolve about 2 
grams of soap in 6 grams of distilled water, 
with warming. Turbidity shows the pres- 
ence of unsaponified fat, so that possibly 
200 grams of caustic potash should be 
added. 

To test for free alkali, add 2 drops of a 
1 per cent. phenolphthalein to the sample 
solution. If a decided red color results, stir 
in 0.3 to 1 part of castor oil fatty acids. If 
the soap is already too thick, diluted soap 
may also be added, after which it is neces- 
sary to boil at least a half hour. Event- 
ually 75 parts of distilled water are stirred 
in. The soap dissolves overnight. 

The soap is next cooled and perfumed. 
For the perfume, 0.5-1.5 kg. of pine- 
needle oil is stirred with a mixture of 
0.2.0.6 kg. of castor oil fatty acids, 0.1-0.3 
kg. of triethanolamine and 0.3-0.5 kg. of- 
alcohol. This mixture is thoroughly stirred 
into the soap. If desired, the pine-needle 
oil may be mixed with other perfume ma- 
terials such as bornyl acetate and lavender 
oil but these tend to cover partially the 
odor of pine. 

The perfumed soap is allowed to stand 
in a cool room preferably for 14 days or 
longer to allow impurities and insoluble 
soap to settle. It should stand for a min- 
imum of 8 days. It is then filtered, prefer- 
ably in a cool room. Addition of 5 per 
cent. of glycerine and 5 per cent. of 
isopropyl alcohol renders the liquid soap 
somewhat more resistant to the effects of 
later chilling. 

In place of soybean oil, olive foots, olive 
oil, peanut oil, or sunflower oil may be 
used without any other changes in the fat 
charge. Coconut oil may be replaced by 
its fatty acids, when slightly more caustic 
potash would be required. Bert. Poll. 
Riechstoff Industrie. 


STEARATE CREAMS 


In making stearate creams without pro- 
prietary bases or triethanolamine, 1,000 g. 
stearic acid and 2,000 g. chemically pure, 
anhydrous glycerin are melted on the 
water-bath in an enamelled vessel, which 
is of such a size that it is only filled to one- 
tenth its capacity. Slowly and with con- 
stant stirring 220 g. ammonium carbonate 
are added, when carbon dioxide is evolved 
with vigorous frothing. 
easily judge from the pale, yellow-brown 
transparent color of the ammonium stear- 
ate whether the quantity of ammonium 
carbonate suffices to saponify the whole 
of the stearin. In the meantime in another 
vessel 6,780 g. distilled water should be 
heated to about 90° to 100° C. and slowly 
stirred into the stearate mix. As soon as 
the whole has been added, the mass is 
strongly heated for a short time. The 
cream is then stirred until it has cooled 


One can very 


completely—a precaution entirely neglected 
as a rule, with the result that the water 
propably separates after a few days. 
Using potassium carbonate instead of 
ammonium carbonate, the cream acquires 
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pearliness. A useful formula is: 21,100 g. 
distilled water, and, 1,925 °g. chemically 
pure glycerin are warmed and 288g. chem- 
ically pure potassium carbonate dissolved 
therein. While this operation ‘is proceed- 
ing, 1,080 g. odorless and chemically pure 
stearic acid are melted in another vessel 
and the melt (as hot as possible) poured 
into the solution with thorough stirring, 
which is continued until the mix has cooled 
down very attractive 
mother-of-pearl sheen is imparted by 
slowly adding to the still-hot mass 375 g. 
96 per cent. alcohol. Perfume in a little 
alcohol may be incorporated after cooling. 
The covering power is enhanced by in- 
corporating 21 g. chemically pure borax 


completely. A 


with the cooled cream. 
The following ingredients are used for a 
triethanolamine cream: 


Stearic acid. ........... 2,000 g. 


Lanolin. .. 150 
Glycerin. . . 1,350 
Triethanolamine crete 150 
Water iesvow eee 
Fie os oS on eee sa a ea eee 


Here again the stearin and lanolin are 
first melted, while in a second vessel the 
glycerin, triethanolamine and water are 
warmed to 60° to 70°C. and the mass 
worked into the hot wax mass slowly, with 
vigorous stirring, which is continued until 
completely cooled. At the outset the mass 
is rather viscous, but becomes thinner 
after prolonged stirring. After cooling, the 
borax is smoothly ground with part of the 
cream before incorporating with the whole. 
Finally perfume is mixed in. 

A similar formula is: 


Triethanolamine..................0.8 g. 
SECIS ON ao. Asis ot Slee were ee 4.0 
CetyRAICOROR ss cee cen esrnss eee 
GAVGCNES: . . sn.v eso na5s ss nae eee 
oo ee ener 0.7 
eperntte, 226, he tose ne so cages es 


Distilled water to 100 
H. M. Dumont, S. P. C. 
SALT IN DENTIFRICES 


The use of large quantities of salt in 
tooth pastes is protected by U. S. Patent 
1,968,858. This protection, however, only 
covers tooth pastes, and sodium chloride 
over 30 per cent. There is no limitation 
imposed on smaller quantities of salt in 
tooth pastes and any amount in tooth 
powders. 


HYDRION 

The new Hydrion wide range test paper 
gives five distinct color changes in the 
range pH 2 to pH 10. The colors are red 
for pH 2, very strongly acid; orange for 
pH 4, strongly acid; yellow for pH 6, 
weakly acid; green for pH 8, weakly 
alkaline; blue for pH 10, strongly alka- 
line. These papers can be usedfor testing 
turbid and highly colored solutions by 
observing the color of the outer diffusion 
zone on spot tests. R. P. Cargille, New 
York. 
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SUNBLEACHED BEESWAX | 


This is a photo of our Beeswax plant taken by the 
FAIRCHILD AERIAL SURVEYS, INC. It 
shows the factory together with the many large 
bleaching racks, which have a capacity of 100,000 
Ibs. of beeswax, making this plant the largest of 
its kind in the world. 

Our sun-bleaching method, of which we have over 
80 years experience, does not bring the beeswax 





into contact with any chemicals, either before, 
during or after the bleaching process. It simply 
oxidizes the coloring matter of the yellow beeswax 
completely, without changing the natural proper- 
ties of the crude beeswax. 

This method of bleaching is your guarantee that 
the finished product will remain the same indefi- 
nitely, that it will produce the most stable creams. 


KOSTER KEUNEN {33 


IN THE MIDDLE WEST: WALTER H. JELLY & CO., Inc., 412-420 N. WESTERN AVENUE, CHICAGO, ILL. 





ELSEWHERE IN THE U.S.A., BY KUHNE-LIBBY CO., 54 FRONT ST., NEW YORK, N. Y. 











M-W-PARSONS 


IMPORTS 


AND 
PLYMOUTH ORGANIC LABORATORIES: INC: 


TELEPHONE BEEKMAN 3-3156-3'162 
CABLE ADDRESS PARSONOILS NEW YORK’ 


55 ANN STREET 
NEW YORK°>N°Y°U*°S* A 
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PLYMOUTH WAXES FOR CREAMS 


PLYMOUTH Genuine Spermaceti U.S.P. 

This Spermaceti should not be confused with inferior 
hydrogenated sperm oils which are sometimes offered 
as Spermaceti. The Plymouth Brand is the finest which 
can be produced and is produced from Genuine Sperm 
Oil by the cold pressing method. It is a very white 
crystalline wax containing no free oil, has a very low 
lodine number and is free of any offensive odors. 


PLYMOUTH Imported Ozokerites 
We regularly import two grades from Austria. One is 
the highest quality obtainable, 78-80° C. melting point 
and the other grade lower in price and of lower melting 
point, 68-70° C. Both are guaranteed 100% Pure 
Bleached Ozokerites. 


PLYMOUTH Sun-bleached White Beeswax U.S.P. 
This is guaranteed to be a 100% Pure Beeswax and sun- 
bleached. It is refined by the centrifugal method which 
removes all and every trace of foreign matter. We will 
gladly send samples. 


PLYMOUTH White Cirine Wax 
A special grade of White Ceresin Wax prepared for 
the cosmetic trade. Absolutely white and odorless. It 
has a melting point corresponding to that of Beeswax 
so that in using it in connection with Beeswax in cream 
any ‘‘lumpiness”’ is avoided. Its use will also produce a 
very glossy cream. 


PLYMOUTH Paraffin Waxes 
We offer all grades of the U.S.P. fully-refined Paraffin 
Waxes. 


A complete line of Cosmetic Raw Materials 
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TONK 


LS 


AIRE 


NEW YORK 
DETROIT 
LOS ANGELES 


\ 


HE note of the Tonka Bean presented for the 
first ime in such a manner as to place it among 


the outstanding ingredients of the select perfume 
groups. 
The dry leafy notes, now so popular, are enhanced 
by a five percent addition of TONKAIRE. 
TONKAIRE in small amounts is an excellent 
product for removing the sharpness of alcohol 
which is to be used for finished perfumes. 


Compagnie Parento, Inc. 


Executive Offices and Laboratories 
SEATTLE 
CROTON-ON-HUDSON, N. Y. Sci 
SAN FRANCISCO 


CHICAGO COLOMBES, FRANCE LONDON, ENGLAND 


COMPAGNIE PARENTO, LTD. 
TORONTO, ONT. CANADA 








| FOR PERFECT EMULSIONS OF FIXED OILS 


‘HOPKINS’ FACTOLAC 


An absolutely pure, harmless neutral agent for making PERMANENT emulsions 
of both fixed and volatile oils. Insures the HOMOGENEOUS mixture of oils and 
water that never turns thick or viscid—and always stays creamy and smooth like 
rich new milk. FACTOLAC is already prepared. You need no special apparatus 
for this exceptional emulsifier. 

ON REQUEST: SAMPLES — QUOTATIONS — BOOK CONTAINING FORMULAS 


Note: Our Laboratories are at your service:—we invite the opportunity 
of working out the ideal emulsifying formula for your product. 


IF YOU ARE HAVING ANY TROUBLE WITH YOUR SOAP 
*HOPKINS' NEUTRAL POWDERED WHITE SOAP 


will prove a revelation. Let us send you a sample of this original Neutral White Soap, used in 
many of the country’s largest-selling preparations. HOPKINS’ NEUTRAL POWDERED WHITE 
SOAP is ideal for its pure whiteness; profuse, lasting lather; fine meshing qualities; freedom from 
soapy smell and free alkali; uniformity; resistance to changing temperature; anti-rancidity; fine 
appearance of finished product. Made under the exclusive HOPKINS formula that first brought 
powdered neutral white soap into wide use. 

WRITE FOR TRIAL SAMPLES AND PRICES 


J. L. HOPKINS & CO. 220 sroanpwar NEW YORK 


Importers, Millers and Manufacturers of the World’s Best Botanical Crude Drugs 
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GUM TRAGACANTH 


LOCUST BEAN GUM *% 
(CAROB FLOUR ) 


GUM ARABIC \{4" 
GUM KARAYA ro 
(INDIAN GU m) @ Let us quote on 
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PAUL A. DUNKEL & CO.,INC. 
: 


82 WALL ST. \ NEW YORK. N.Y. 
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Almost indispensable in the production of all per- % 
fumes. However, its cost makes its use impossible % 
in many instances. You can obtain all the benefits 
of Musk Tonquin with the use of % 
x § BERTRAND FRERES : 
: MUSK TONQUIN Ste 
GRAINS SYNTHETIC % 
at a Great Saving in Cost % 
Send for a Sample of the Tincture % 











BERTRAND FRERES 


GRASSE, FRANCE 
Sole U. S. Representative P. R. DREYER Inc. 12 E. 12th St. New York City 


Cferanium 
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OL ee Georce Luepers « Co. 


























| 
| Established 1885) 
| A-A_ BRAND , ia 
x ‘ons . -429 Washington St., NEW YORK 
Ainest Nedicinal fuality | wane 
‘ | CHICAGO SAN FRANCISCO MONTREAL 

The recognized standard, known | Factory: BROOKLYN 

for its high vitamin contents. Guar- 

anteed the finest Norwegian non- 

freezing medicinal cod liver oil. Of interest to all Perfumers: 

Write us for quotations 
one OIL OF ORRIS 

OIL OF OLIBANUM 

BRODR. AARSAETHER OIL OF OPOPONAX 

AALESUND , NORWAY OIL OF PATCHOULY 

| 

P.R.D REY ER Inc. OIL OF SANDALWOOD 

Sole Representative in the United States 
| 12 EAST 12th STREET All of the above are products of our 
NEW YORK, N. Y. Brooklyn factory, and well worth 
ome ey roe your examination. 
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GOLDEN FLEECE 


Lanolin 


STRICTLY U.-S.-P. VU.S.P. 


AQUAPHIL 


Lanolin absorption base, made by the 





manufacturers of Golden Fleece Lan- 
olin. 


Also ISCO Lanolin 


Anhydrous and Hydrous, U. S. P. 





Pacific TRINITY TALC 


- means Quality 
that comfortable assurance of steady 
Product of U.S. A. 





Insurance plus 


supply. 





BEESWAX 


Pure White, Sunbleached U. S. P. 
Pure Refined Light Yellow. 





OZOKERITE WAX 


Pure White and Yellow. 


points. 


All melting 


SPERMACETI WAX 





INNIS, SPEIDEN & CO. 


Industrial Chemicals since 1816 
{17-119 LIBERTY STREET, NEW YORK 


BOSTON @ PHILADELPHIA @ CLEVELAND e CHICAGO @ GLOVERSVILLE, N, Y. 
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With (zinc? U.S.P. ZINC OXIDE you can enjoy more than 
maximum uniformity, microscopic fineness, and U.S.P. pur- 
ity. (Zinc? U.S.P. ZINC OXIDE offers you, as well, the 
most in handling and storage convenience. Gio U3.P. 
ZINC OXIDE is packed either in paper-lined, best-quality 
wooden barrels (100 Ibs. net)—or in especially designed 
cartons (50 Ibs. net) engineered for the ultimate in space 


saving, lightness, and protection. Pick the package best 


for your needs—either will contain the same reliable 


Giiid U.S.P. ZINC OXIDE. 


: NEW ‘JERSEY. fo 
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ADVANCING THERAPY 


RECENT THERAPY 

Dr. O. P. J. Falk of the University of St. 
Louis Medical Department, read a paper 
on recent advances in therapeutics at the 
thirty-ninth annual meeting of the Amer- 
ican Therapeutic Society. Among the new 
developments were the new hormones, the 
new appreciation of vitamin therapy, and 
the use of protamine zinc insulin. 

Other developments were the use of car- 
bon dioxide in early lobor pneumonia to 
stimulate respiration and induce involun- 
tary coughing to aid in throwing off mucus. 
This procedure may arrest the progress of 
the disease. 

The recent pneumococcus sera have 
opened a “new threshold of treatment pos- 
sibilities.” There are at present sera avail- 
able for nine of the thirty types of pneu- 
monia and before the year is out there will 
be sera available for all. 

He told of the stimulating effect of ben- 
zedrine sulfate when used in certain neu- 
rological conditions. This drug is some- 
times used as a weight reducing agent but 
is dangerous because it is habit-forming. 
It was brought out that medical students 
sometimes utilize it when they must keep 
awake for examinations. It has been found 
to be dangerous except when its use is 
indicated for the relief of depressive states 
following certain diseases. 

Another new preparation is dihydrota- 
chysterol which physicians have found 
valuable in restoring the calcium level and 
in stopping tetany and convulsive seizures. 
It has been found superior to parathyroid. 

Experiments are now being conducted 
on a series of nineteen amino-acid mixtures 
that restore the protein deficiency of the 
blood plasma that may follow diseases of 
the kidney. 

Another new procedure that has been 
highly successful was the intravenous in- 
jection of morphine sulfate for instantane- 
ous relief of unbearable pain. 

Dr. Falk said that sulfanilamide, while 
of value for treating certain diseases, was 
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not beneficial for a long list of disorders for 
which it is sometimes used. 

He told of the advantages of administer- 
ing oxygen by nasal catheter in cases of 
pneumonia, heart disease and septacemia. 
It relieves heart strain and cyanosis caused 
by oxygen deficiency and has the merit of 
being simple, inexpensive and easy to 
administer. 





YELLOW FEVER VACCINE 

Development of a new vaccine against 
yellow fever which has proved effective in 
applications in South America was an- 
nounced in a report issued by Raymond B. 
Fosdick, president of the Rockefeller 
Foundation. 

The vaccine was perfected after the dis- 
covery of the disease in jungle districts 


oT aaa) 
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“We all had to have the Wasserman Test before the new maid 
would come in the house.” 
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WHITE OILS ,. 


FOR COSMETICS 









We offer distinctive WHITE OILS, Techni- 
cal, for use in the manufacture of your 






Cosmetic and Toilet Preparations. We 
| also offer the highest grade U. S. P. 
White Oils and Petrolatums. 










Your inquiries are invited 






CUM | Sil. sinenaiens 
- REFINING CO. 





























BELFLOR —" GARDENIA 5S 
$6.50 lb. $5.00 lb. 

PRINTANIA 5140 “i ROSE 5256 
$6.50 lb. $5.00 lb. 


The above inexpensive Perfume Bases are 
excellent values. If you are not acquainted 
with them yet, do not hesitate to write for 
samples and directions. 





The latest edition of our Catalog and Price List containing many new additions 
and interesting perfume novelties is now at your disposal. Write for a copy. 











POLAK’'S FRUTAL WORKS, Inc. 


kiana 36-14 35th St, Long Island City, N. Y. = eninge 


Chicago Vancouver 
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where there were no aedes aegypti mos- 
quitoes had forced abandonment of the 
long held theory that this mosquito was 
the only carrier and that man was the only 
host of yellow fever. 

More than 38,000 persons were vac- 
cinated in Brazil and about 2,000 in 
Colombia during 1937, according to the re- 
port, which said that the results “give 
every indication that efficient protection 
of populations exposed to jungle yellow 
fever is in sight. The danger of the inter- 
national spread of yellow fever through air 
traffic can be greatly reduced by im- 
munization of air crews and passengers.” 


NICOTINIC ACID FOR 
PELLAGRA 

T. D. Spies, C. Cooper, and M. A. 
Blankenhorn report in the Journal of the 
American Medical Association on a study 
of eleven cases of pellagra in which nico- 
tinic acid was administered. The studies 
demonstrate that nicotinic acid is a potent 
therapeutic agent for treating the mucus 
membrane lesions of pellagra. The drug is 
cheap and easily administered. Further 
studies are indicated before it is safe to 
consider it as curative or preventive for 
the entire pellagra syndrome. It is rec- 
ommended that all patients with pellagra 
be given a well balanced diet even when 
nicotinic acid is used as a supplement. 


CEVITAMIC ACID DIURETIC 


Cevitamic acid, administered intraven- 
ously, increases diuresis with daily in- 
creased elimination of chlorides and urea. 
The increase is more intense in decompen- 
sated heart diseases than in normal condi- 
tions and is unrelated to the functions of 
the heart and kidney. According to the 
author, cevitamic acid has a direct action 
on the liver and the capillaries by which 
the water metabolism and the peripheral 
circulation, especially in the liver and the 
capillaries, are improved with consequent 
increase of diuresis. P. Stefanutti, Clin. 
Med. Ital. p. 747 (1937). 


NEW TRYPANOCIDES 


Prompted by the discovery that syn- 
thalin has a direct trypanocidal action, 
King and his colleagues prepared a con- 
siderable number of guanidines isothiour- 
eas, amidines and amines, with alkyl and 
alkylene chains, and examined them for 
trypanocidal activity. It was found that 
certain of the diamidines exhibit a power- 
ful trypanocidal action in vitro. With the 
most active member of the series, undecane 
diamidine, it is possible to produce per- 
manent cures in infected laboratory 
animals. As undecane diamidine is of en- 
tirely different chemical constitution from 
all known trypanocidal substances, this 
discovery is of considerable academic in- 
terest. Its value is increased by the fact 
that resistance to the drug is acquired by 
the trypanosome slowly, if at all, and that 
trypanosomes which have been made com- 
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pletely resistant to the aromatic arsenicals 
exhibit no resistance to this compound. 
Lancet, p. 1360 (1937). 


VITAMIN B AND PLANT 
GROWTH 


Vitamin B-1, essential for healthy con- 
ditions of human and animal bodies, has 
been found to act as a hormone for stim- 
ulating root growth in plants with an even 
more powerful action than is produced by 
the plant growth hormone, auxin. A 
group of scientists working at the Cali- 
fornia Institute of Technology, Dr. F..W. 
Went, Dr. James Bonner, and Dr. C. C. 
Warner, report in a communication to 
“Science” that they were able to produce 
roots on plant cuttings by use of B-1 
vitamin, called aneurin, when the plant 
growth hormone, auxin, failed to produce 
such results. 

They treated 200 cuttings of the plant 
leaf Camellia with auxin and thirty of 
them failed to produce roots. Twelve of 
these failures were treated with water and 
twelve with aneurin. Only three roots de- 
veloped on the water-treated group and 
sixty-seven vigorous roots developed on 
the plants receiving aneurin. They also re- 
port that certain amino acids, substances 
that are essential to the maintenance of life 
in man and animals, are beneficial in pro- 
ducing root growth in plants. 

They believe that aneurin is the limiting 
factor in plant growth. Used alone it will 
not produce root growth, but after the 
process has been initiated with auxin the 
aneurin is necessary for its continuation. 
Without aneurin no growth of roots is 
possible. The small amount of this sub- 
stance that is ordinarily required for 
growth is produced by the plant in other 


parts of its anatomy. 


SULFANILAMIDE TREATMENTS 


Snodgrass and Anderson observed the 
value of sulfanilamide in the treatment of 
135 cases of erysipelas as compared to 
ultraviolet irradiation in the same number 
of cases. A decidedly more favorable re- 
sult as regards cessation of spread was evi- 
dent in those cases in which sulfanilamide 
was administered. The which 
showed no spread of the lesion after the 
end of the first day are ultraviolet 59 per 
cent, sulfanilamide 96.9 per cent. After 
two days in the hospital the lesion con- 
tinued to spread in only 0.77 per cent of 
vases in which sulfanilamide was admin- 
istered, but with ultraviolet irradiation the 
lesion continued to spread in 27.1 per cent. 
A more favorable result as regards dura- 
tion of pyrexia was also observed in the 
cases in which sulfanilamide was ad- 
ministered. After the cases in which there 
was no pyrexia are deducted, the per- 
centages of those in which there was no 
fever after forty-eight hours of treatment 
are ultraviolet 47.3 per cent and sulfanil- 
amide 75.2 per cent. Pyrexia continued for 


cases 
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more than three days in only 9.6 per cent 
of cases in which sulfanilamide was ad- 
ministered but the equivalent percentage 
was 40 in those in which ultraviolet irra- 
diation was employed. Also there was a 
slightly more favorable outcome as regards 
duration of toxemia in the cases in which 
sulfanilamide was administered. Those 
free from signs of toxemia at the end of 
forty-eight hours of treatment were ultra- 
violet light 37.9 and sulfanilamide 46.9 per 
cent. After three days in the hospital 
23.47 per cent. of all patients receiving 
sulfanilamide remained toxic; the equiva- 
lent percentage with ultraviolet irradiation 
was 43.3. The administration of sulfanil- 
amide reduced the incidence of complica- 
tions and diminished the tendency to re- 
currence. Brit. Med. J. p. 1156 (1937). 

Villani reports seven consecutive cases of 
pyelitis in which he believes that sul- 
fanilamide therapy produced definite 
therapeutic results. Two of the patients 
are children with acute infection, one of 
whom according to the family physician 
failed to respond to methenamine and 
alkali therapy. Three cases of chronic 
infection and two cases of postoperative 
infection promptly cleared up with the in- 
stitution of sulfanilamide therapy when 
other forms of treatment had failed. 
Cyanosis developed in one patient, which 
promptly disappeared with the cessation 
of the drug. The drug was just as effective 
in a urine of acid reaction as it was in a 
urine of alkaline reaction. W. Va. Med. J. 
p. 557 (1937). 


EPINEPHRINE IN MALARIA 


Monaco and his collaborators gave in- 
travenous injections of progressive doses of 
from 0.01 to 0.05 mg. of epinephrine 
(Ascoli’s treatment) to six patients who 
were suffering from chronic malarial 
splenomegaly. The injections were given 
daily up to a total of thirty. The spleen 
contracts energetically immediately after 
the injection, remains contracted for vary- 
ing periods and then reexpands for two or 
three hours without regaining its former 
size. Erythrocytes, leukocytes, malarial 
parasites and spleen juices are eliminated 
from the spleen during contraction. Dur- 
ing the second ten days of the treatment 
contraction of the spleen is slight, and the 
structure does not reexpand. The last ten 
injections consolidate the effects of those 
previously given without producing con- 
traction and reexpansion of the spleen. At 
the end of the treatment the spleen and the 
crasis of the blood become permanently 
normal in patients who suffer from con- 
gestive splenomegaly. The spleen is re- 
duced in size and the crasis of the blood 
improved in those who suffer from hyper- 
plastic splenomegaly. If recurrences take 
place in the course of the treatment they 
are controlled by administering small doses 
of quinine to the patient, 0.6 and 1 Gm. on 
the day of the fever according to the type 
of malaria. 
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PAYAN & BERTRAND, S. A. 


GRASSE, FRANCE (ESTABLISHED 1854) 
@ 


SPECIALTIES 


FRENCH OAhMOSS 


Absolute and Absolute Colorless 
Soluble Resins for Perfumery and Soap 





LICHEN 
(Moss from Other Trees) 


Absolute and Absolute Colorless 
Soluble Resins for Perfumery and Soap 


We solicit your inquiries 


Exclusive Agents in the United States and Canada 


GEBARD J. DANCO, !-. 


333 Sixth Avenue, New York CHelsea 2- 7696-7697 








A DEPENDABLE SouRCE or SUPPLY ADVERTISING. 


FOR QUALITY ap 100 4 Cippings 


RAW MATERIALS 








—here’s how to get 


More Business! 
Wei send you newspaper clippings of the best mer- 


BEESWAX, Sunbleached and Yellow 
Refined, U. S. P. 


GUMS, Tragacanth, Karaya, Arabic, chandising ideas, as well as copy and layout suggestions 
from companies of your own type. Each customer chooses 
etc. just what he wants. Let us put on your desk regularly ad- 
clippings showing what the leaders are doing; only one idea 
LANOLIN Anhydrous U.S.P. and B.P a month will more than pay for the service. We clip ads 
. i scale ? ~— — hundred _ 4 b 
° ; there is any time that Executives want ideas, it is right 
STEARIC Acid, Triple Pressed Fancy NOW. We operate the largest ad-clipping bureau in the 
country. All ads are selected by an experienced staff, no 

QUINCE SEED, Persian, Recleaned long term contract required. 


Use coupon below to learn more about this valuable 
service and special short term trial offer. No obligation, 


and all other cosmetic gory 
raw materials = | | § —_——_——————--—------- 
Vincent Edwards & Co. 
Samples on request. World’s largest advertising service organization. 
Write for complete stock list. 342 Madison Ave., New York City 


Please tell us more about your service and special short 
term trial offer. 


WALTER H. JELLY & CO. 


INCORPORATED 
412 N. Western Avenue Chicago, Illinois 
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E.. uniform chemical and 


physical characteristics always asso- 
ciated with a synthetically perfected 
product assure... 


Constant Uniformity 


(SYNTHETIC) 


Its unique fineness, purity and uniform- 
ity result in smoother, more homo- 
geneous products when Sherka Camphor 


is used in the manufacture of .. . 


Cosmetics and Pharmaceuticals 





Sherka Camphor meets all U.S. P. specifications. 
Available as Slabs (25 lbs.) and Powder; also 


Tablets (4 and 1 oz.) —all from one source. 


Write for samples and:prices on Sherka Camphor U.S. P. (Synthetic) 


SHERKA CHEMICAL CoO. INc. 


George Uhe Company — Distributors 




















Bloomfield New Jersey - 80 Eighth Avenue New York, N.Y. 
, : 
: BILE SALTS 


CHOLESTERIN 
IRON PEPTONATE 


IIOP Vase awe aa eee) 












THE WILSON LABORATORIES 


\/ 


4221 So. Western Ave., Chicago, Ill. 
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also 


816 First Ave., New York 
Drexel Bldg., Philadelphia 
869 Folsom St., San Francisco 
1608 E. 15th St., Los Angeles 
619 Clark Ave., 


all 

St. Louis : 
fa 

a 

ee al cial 
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. 


MYSORE GOVERNMENT 
San | a Iwood 





~~ Oil -- 


Distilled from 
Santalum Album 


INSIST ON ORIGINAL 
CANS AND CASES 
Sole Agents for the United States 


In Canada: Sole Agents 
W. J. BUSH & CO. (Canada) Ltd. Montreal 


W. J. BUSH & CO. 


(Incorporated) 














New York 
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LOOK TO YOUR 


COLORS! 


Legislation is pending for the 
purification of all cosmetics. Con- 
sumers are demanding purified 
cosmetic colors. To avoid legal 
entanglements, buyers are placing 
rigid standards on the purity of 
the cosmetics they purchase. 








Look to your colors... for the 
purity of your cosmetic colors is 
the key to your future sales. Let 
us show you by sample and the 
benefit of our many years of ex- 
perience how Kohnstamm's Puri- 
fied Cosmetic Colors can increase 
your sales. Write now. 


ESTABLISHED 1851 





* Ve H 

MAL PROD RS O ’ ELEC CO 

H. KOHNSTAMM & CO. Inc. 
83-93 PARK PLACE, NEW YORK, N. Y. 11-13 E. ILLINOIS ST., CHICAGO, ILL. 


BALTIMORE * BOSTON * BUFFALO * CINCINNATI 
* HOUSTON * INDIANAPOLIS 








ATLANTA °* 

CLEVELAND * DALLAS * DETROIT 

KANSAS CITY,MO. * LOS ANGELES * MINNEAPOLIS * NEW ORLEANS 
PHILADELPHIA * PITTSBURGH ®* ST. LOUIS 











The 
CREAM OF 
MEDICINAL 
COD LIVER OIL 















































A/S JOHAN C. MARTENS & CO. 


ESTABLISHED 1838 


BERGEN, NORWAY 





Agents 
H. H. ROSENTHAL CO., INC. 


25 EAST 26th STREET + NEW YORK 


Tel. AShland 4-7500 e Cable Address: Rodrug, New York 











*‘Look for the Symbol of 
Standardization”’ 





For over 75 years the recognized 
source of supply 


Arabic 
Tragacanth 


Karaya 





All powdered gums standardized by 
Laboratory Control 





THURSTON & BRAIDICH 


286 Spring Street New York 
Represented in Chicago by A. C. Drury & Co., INc. 
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AN AMAZING 
NEW SOAPLESS 
SHAMPOO 


It’s new! It’s different! Not a 
SOAP—not an OIL. NO PATENT 
INFRINGEMENT. Watch your 
sales increase after your first order of 
this sensational and different sham- 
poo that removes dandruff and leaves 
hair soft, glossy, and easy to set. 


WRITE TODAY 
FOR PRICES and SAMPLES 


FLASH!! 


ASK ABOUT OUR CLEANSING PADS 
AND THE POPULAR LIQUID 
BUBBLE BATH. 


SOLO LABORATORIES, INC. 
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WE SPECIALIZE IN 
COSMETIC POWDERS 


PROCESSED TALC REGULAR 


A GRADE FOR EVERY PURPOSE 
FROM A BAG TO A CARLOAD 


ZINC OXIDE e¢ CHINA CLAY 
NATURAL COLORS e KAOLIN 
FULLERS EARTH e RICE STARCH 


MAGNESIA e ZINC STEARATE 
PRECIPITATED CHALK 
v 


CHARLES B. CHRYSTAL CO., INc. 


IMPORTERS—EXPORTERS 
MILL AGENTS 


ESTABLISHED OVER 40 YEARS 


PARK PLACE, NEW YORK JERSEY CITY 





ANOTHER TRIUMPH 


by HAAS-MILLER 


A 
Water White 
Soluble 
Mineral Oil 


HAMICO #700. 


CT 


% Self-Emulsifying 
% Crystal Clear 

%* No Odor 

% None Oxidizing 
% Less .01% Acid 
% Less 1% Moisture 
% Stable Emulsions 


% Made in various 
viscosity ranges 


COSTS NOT MUCH HIGHER 
THAN ORIGINAL WHITE OIL 











Write us for further details 


Haas-Miller Corporation 
4th and Bristol Streets Philadelphia, Pa. 








CALCO 
OFFERS 


SULFANILAMIDE 


Aminoacetic Acid N. N. R. (Glycine—Glycocoll) 
Cinchophen NF Mandelic Acid 
Glutamic Acid HCl Saligenin 


Methylene Blue USP (Powder—Crystals) 
Neocinchophen USP 


CALCIUM MANDELATE 


Colors for Pharmaceutical Use 


Pharmaceutical Division 


THE CALCO CHEMICAL COMPANY, INC. 


<Calcao— 


Bound Brook, New Jersey 


A Division of American Cyanamid Co. 
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Manufacturers of 


COSMETIC COLORS 


of UNQUESTIONED SUITABILITY 


for 
LIP STICKS ROUGES 
FACE POWDERS LIP POMADES 
EYE SHADOWS COMPACTS 


OUR COSMETIC RESEARCH LABORATORY 
IS AT YOUR DISPOSAL 


Let Us Aid You In Your Color Problems 
e 
Originators 
of 


Fine Cosmetic Colors 











MSD he / S MG 


CoO 8: P OR. AT It OLN 


WManufactucees of Fine Chemical Pigment Coloes 
General Offices, Works, atories 

YORK, N. Y 

{ San WWISCO, 


Boston, Chicago, Los Angeles, etroit. San Fran 


Richmond, Yorontc, Ca 
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READELRN’ 


DEODORANT CREAM: As a sub- 
scriber to your magazine we are taking 
this opportunity to write to you and ask 
your advice on a type of product that we 
believe has already come to your attention 
many times—namely a ‘‘Hol-pour van- 
m ishing, check or stop or astringent de- 
™~ \} odorant cream’. Knowing that a stearic 
acid cream must be cold-filled due to great 





evaporation, we are faced with a serious problem with only our hot- 
pour equipment. Our present product is a water-in-oil emulsion 
with zine oride as the active deodorizing ingredient. We are well 
satisfied with it, but would also like to enter into the other fields of 
check, antiperspirant creams. Believing that a vanishing cream base 
is best for the above type of deodorant ingredients, we would certainly 
appreciate your information on the other types. To sum up our 
queries, we would first like information on a hot-pour vanishing 
cream base, then a harmless active deodorizing ingredient to stop or 
lo check perspiration. The final cream should be non-injurious to 
skin or clothing. New York. 

An article in the March 1937 issue of THe DruG anp Cos- 
METIC INDUsTRY is devoted to the subject of deodorants and will 
give you the information you desire regarding the vanishing 
cream type of product. The only type of hot-pour vanishing 
cream that we know, is made from glycerol monostearate, using 
fifteen parts of glycerol monostearate, five parts of glycerine, and 
eighty parts of water. This cream is made by heating all the in- 
gredients to the boiling point of water and stirring until fully 
emulsified. This product can be poured hot when it has just been 
made, but if permitted to cool and then re-heated, must be stirred 


again. 


PASTE SOAPLESS SHAMPOO: We have noted with interest 
the increasing use of soapless shampoos of the lathering type and 
would like to enter this field ourselves. We are particularly in- 
terested in the formulation of a paste shampoo of the soapless type 
which would have a consistency approximating that of cold cream 
and which would give an abundant lather with a small quantity of 
cream. Do you have any suggestions as to what materials might 
possibly be compounded to give the above results? Cincinnati. 

When mixed with a small amount of water, sodium lauryl sul- 
fate forms a creamy paste, but the use of this substance in sham- 
poos is restricted by patents. There is, however, no apparent 
reason why you cannot use other, unrestricted wetting and 
detergent agents in the same way. The cream can be made with 
water plus glycerine to prevent too rapid drying and with the 
addition of a small amount of a vegetable oil to lessen the drying 
effect on the hair and scalp. 
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PEARLY VANISHING CREAM: We have 
been making a vanishing cream, but find that it 
dries too quickly and is not as pearly as others of 
the type on the market. Can you suggest changes 
in our formula that will improve the product? We 
should like a formula for a cod liver oil oint- 





ment. Ontario. 

\ satisfactory cod liver oil ointment can be made by warming 
and mixing 10 parts of cod liver oil with 90 parts of petrolatum. 
Paraflin may be added to make a stiffer salve while a thinner 
product can be made by using more of the oil. 

Your vanishing cream contains too much absorption base to be 
pearly. If we were to choose, we would prefer the emollient 
quality of the absorption base to the entirely useless pearliness. 
Reduce the absorption base to about one per cent., increase the 
glycerine to 8 per cent., to retard evaporation, while the addition 
of 2 to 5 per cent.of alcohol will assist in developing the pearliness 
you desire. A satisfactory formula can be developed along the 


following lines: 


Stearic acid....... 25:0 
Potassium hydroxide 3 
Glycerine . (ee 
Alcohol . 5.0 
Water. . 61.0 


Keep out the alcohol until emulsification is complete and cooling 
has begun; then stir in the alcohol. 
5 


SUN TAN OIL: If possible can you send me in your estimation 
two good formulas on sun tan oil? Dayton. 

Sun tan oils consist merely of solutions of sun screens in mineral 
oil, or mixtures of mineral and vegetable oils. 


HEALING BABY CREAM: As a 
subscriber to your magazine I would 
sincerely appreciate an answer to the 
following question. I have noticed for 
some time that a baby cream prepared 
by ..... has excellent healing prop- 
erties. Could you possibly give me any 
information regarding its formula? 
Harrisburg. 





We cannot give specific information concerning the formula of 


any trade-named product. However, antiseptic effect is given to 
preparations of the type you mention by the use of an oil-soluble, 
non-irritating antiseptic. Oxyquinolin benzoate and oxyquinolin 


base have been recommended for the purpose. 


May ’38: 42, 5 











+ ean 








3 








ee 


a A 





UL NS TIONS 





HAND LOTION: Can you send me a 
modern hand lotion formula using an absorption 
base or the equivalent? Brooklyn. 





A good lotion that may be used as a hand 
—\ lotion or a powder base can be made according 
} 


(« 


Pil 
>\ 


| — | to the following formula. 
| ee WW RGR ae cost nce Oe ve ~« 128 02, 
\ wT ; \ Glycerin. ... she 3 a 
INK Y/ Triethanolamine. . . Se rene 2 
Absorption base. . ay 4 
Stearic acid... . Sey a Ss 3% 
Beeswax. . . 114 
Karaya solution. = 4 
Mineral oil... . . ” : 2 
Perfume... ... V4 


Heat the oils and waxes in one container and the water, glycerine 
and triethanolamine in another container to approximately the 
same temperature, about 80° C. Stir thoroughly and add the 
karaya solution which consists of 2 ounces of powdered karaya 


to a gallon of water. 


COLORING CALAMINE: We have heard that powdered ocher 
can be used to color calamine lotion. Is this pigment safe to use and 
what proportion is recommended? Woodside. 

According to N.F. VI, prepared calamine is zinc oxide with a 
small amount of ferric oxide. This iron compound is a suitable 
ocher, natural or synthetic, used to color the zinc oxide. The 
pigment is perfectly safe, but proportions depend upon the shade 
and strength of the color used. In any event, the mixture should 
assay at least 98 per cent. zinc oxide. The ocher can be obtained 


from any pigment manufacturer selling to face powder manu- 


facturers. 


PRESERVING POWDER BASE: I 
am using a formula for a powder base that 
apparently needs preserving. I find that I 
can fill several bottles from the same batch, 
with one spoiling and the others keeping 
perfectly well. Can you tell what is wrong 
and how I can prevent this spoiling? 
Wichita. 

The one bottle that goes bad is either a 
dirty bottle or one in which the cap does 
not fit tightly enough. Use one-tenth of one per cent. of methyl 
para-hydroxybenzoate_as a preservative to prevent spoilage. 
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DENTAL PLATE CLEANER: We intend placing on the 
market a dental plate cleaner, using trisodium phosphate and sodium 
perborate. Could you furnish us with a practical formula? New York. 

You already have practically all that is necessary to make the 
plate cleaner you desire. A mixture containing 50 parts of tri- 
sodium phosphate, 25 parts of sodium perborate and 25 parts of 
sodium chloride (to be dissolved in water for use), should serve 
the purpose well. If desired, replace part of the sodium chloride 
with from 5 to 10 per cent. of one of the synthetic detergents 
available in powder form. 


HAIR POMADE: The writer would be 
most grateful if you would send me one or two 
formulas for a hair pomade—not a liquid but 
one of a consistency like that of an ointment, 
the purpose of which would be to make coarse 
unruly hair stay in place and impart a gloss 
and luster to the hair after combing. If you 
were to use quinine in this preparation what 
form would be used, the bi-sulfate? Raleigh. 

Pomades such as you mention can easily be made by the use 
of petrolatum colored and perfumed to suit. Consistency can be 
altered by the use of mineral oil to make a softer product, or 
paraffin or beeswax to make a harder one. There is no necessity 
for using quinine in a mixture of this type. 





KARAYA JELLY: We would appreciate a formula for a 
feminine hygiene jelly based upon gum karaya. Albany. 

Jellies of this type based wholly on karaya are not generally 
satisfactory, since they are inclined to be too thin. Combina- 
tions with starch glycerite are most satisfactory. Mix together 
50 parts of starch glycerite with 50 parts of a 3 per cent. solution 
of karaya in water. One to two per cent. of lactic acid is the only 
active ingredient necessary. Adjust the consistency as desired 


by altering the proportions of the glycerite and the gum solution. 


ISOPROPYL ALCOHOL: Do you have any information as to 
the toxic properties or the injurious effects of isopropyl alcohol when 
used in such cosmetics as hand lotions, after-shaving lotions and 
rubbing alcohol? Cleveland. 

From a great deal of data collected in the past, it is apparent 
that isopropyl! alcohol is in every way just as safe to use as ethyl 
alcohol for external purposes. The only difficulty in its wider 


application is the odor, which is quite difficult to cover. 
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Perfume and Cosmetic sales managers 
frequently ask us how they can spot the 
retailers who are doing the bulk of the 
worth while business in these products. 
There is one good rule-of-thumb method! 
Find out whether the department store, 
chain or independent druggist has at least 
one trained, full time salesgirl in the toilet 
goods department, who is alert and in- 
terested in her job. Nearly always these 
stores have fine, adequate stock, excellent 
display and are doing an intelligent co- 
operative sales job. Add these stores up 
and you have the retailers who are doing 
the bulk of the perfume, cosmetic and 
toilet goods business. 

This rule is working exceedingly well in 


TOILET REQUISITES planned = sub- | 


scription sales. 
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UNION GENERALE DES COOPERATIVES 


AGRICOLES BULGARES 
(CONSISTING OF OVER 1200 COOPERATIVES) 


OTTO" ROSE. 





GUARANTEED PURE ORIGINAL PACKAGES 
BY THE BANQUE AGRICOLE ET COOPERATIVE pen ar 
DE BULGARIE pi phe 
100 GRAMS 


SOLE AMERICAN AGENTS 
LAUTIER FILS, INC. 
154-156-158 WEST 18th ST., NEW YORK 


REPRESENTING 
LAUTIER FILS 


GRASSE PARIS LONDON BEYROUTH KOBE 
MANUFACTURERS OF QUALITY RAW MATERIALS FOR PERFUMERY FOR OVER 100 YEARS 

















MENTHOL 














e U.S.P. Crystals 


BUYING 
EXPERIENCE 


, CAMPHOR 





Range of Buying and 
Selling Since 1918 U.S.P. Tablets, Slabs, 
« Powdered 
Let us figure on your ; e 
requirements for: 


PURE WHITE ¢ EXTRA QUALITY FINE CHEMICALS 


BOTANICALS 























Pure Japanese Refined 


Based Upon a Broad Pure Japanese Refined 


We Offer Spot and Future 











U.S. P. and 100% PURE GUMS . OILS . WAXES . 
COSMETIC Forward 
OVER 85 YEARS OF CONTINUOUS BUSINESS RAW MATERIALS Your Inquiries 
IN THE UNITED STATES—ESTABLISHED 1852 é 
THEODOR LEONHARD WAX CO.), Inc. 
HALEDON, PATERSON, N. J. 
Long Distance Telephone: SHerwood 2-1444 H. H. ROSENTHAL CO., Ine. 
, Ciestern Distributor: 25 East 26th Street New York, N. Y. 
"219 E. North Water St. Tel. AShland 4-7500 
Gane, © Cable Address: Rodrug, New York 
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PURCHASING DEPARTMENT 


APRIL MOVEMENTS 








Up 





Anise seed star 2c 


Asafoetida le 


Belladonna leaves 3c 





Down 





I 


I 
( 


~ 





Anethol 5c 


3alsam Peru 3c 


Bergamot oil 5c 


3uckthorn bark 2c 

‘amphor, Jap. Slabs Ic 

‘ananga oil, Native 25c 
Rectified 10c 


Santharides, Chinese 10c 


‘araway oil 5c 
‘ardamom oil $1.00. 
‘arnauba wax No. 1 2c 
‘hamomile flowers, Roman 1c 
titral 15¢ 
titronella oil, Ceylon le 

Java le 





Coriander oil $3.00 

Cumin seed, Morocco 124¢ 

Deer tongue leaves Ic 

Echinacea root lc 

Ephedrine, alkaloid 50c 
Hydrochloride 50c 
Sulfate 50c 

Eucalyptus oil Ic 

Ginger oil 75c 

Helonias root 10c 

Ipecac root 10c 

Juniper berry oil 10c 

Kamala lc 

Lemon oil, Italian 20c 

Linalyl benzoate 10c 





Mace oil, dist. 20c 
Menthol, Nat. 5c 

Myrrh gum le 

Papain, Pure, Powd. 10c 
Patchouli oil 50c 
Peppermint oil, Nat. 5c 
Pimento leaf oil 10c 
Rhubarb root 2c 

Sage oil, Dalmation 10c 
Sandalwood oil 5c 

Savin oil 5c 

Saw Palmetto Berries lc 
Senega root 5c 

Tansy oil 45c 
Wormseed oil 25c 
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The cosmetic raw materials index de- 
clined from 77.4 to 77.1. Balsam Peru lost 
3 cents to reach 72 cents; menthol de- 
clined from $3.05 to $3.00. Menthol con- 
tinued a very interesting item in view of 
the prolonged strength in the primary 
market and the continued prolonged weak- 
ness in the spot market. During the next 
three months a definite upward or down- 


ward trend is likely to develop, 


Average prices of botanicals remained 
the same, the index being stationary at 
92.0. Belladonna jumped from 11 to 15 
cents; ipecac declined from $1.25 to $1.15; 
rhubarb was 2 cents lower at 43 cents. It 
is interesting to note that, although the 
past winter was unfavorable with regard 
to most medicinal botanicals, the market 
structure as a whole failed to weaken 
materially. 
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The index of 50 commodity prices declined from 72.2 in April to 71.6 in 


May. There were practically no advances in the market as a whole last 


month. Business continued very dull with an increase in competition being 


noticed in all items. 


It was this spot competition that accounted for price 


reductions. In many cases it was said that primary markets were firm and 


that replacements could be affected only at prices higher, in many in- 


stances, than the prevailing spot market. 


The essential oils index dropped from 
61.2 to 59.9 in May. Bergamot declined 
from $3.80 to $3.75; cananga dropped from 
$1.65 to $1.40; citronella lost one cent to 
be quoted at 40 cents; eucalyptus also 
dropped one cent to 39 cents; lemon oil 
declined from $3.20 to $3.00; peppermint 
oil dropped 5 cents again to be quoted at 
$2.15; sandalwood oil declined from $5.25 
to $5.20. 


The medicinal index declined slightly 
from 74.1 to 74.0. Menthol was 5 cents 
lower at $3.00 while mercury metal de- 
clined from $72.00 to $71.00 a flask. The 
decline in mercury metal did not influence 
prices in the mercurial salts as yet, pri- 
marily because these derivatives have al- 
ready been devalued and are now at levels 
quite favorable to buyers for consumption. 
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FINE CREAMS REQUIRE 
PURE WHITE 








m Lecehive 


BRAND 


@ Pure white beeswax wiil pro- 
duce a fine-textured, white 
cream which will win and hold 
your customers. 





Beehive Brand Beeswax is re- 
fined from the best of crude 
beeswax by methods at once 
traditional with Will& Baumer ° 
and yet scientifically modern. 
Beehive Brand Beeswax is sun- 
and-air bleached in our own 
modernly arranged and equip- 
ped bleachery. Because of its 
superior quality, smaller quan- 
tities can be used with im- 
proved results. 

If you are interested in investi- 
gating the possibilities for im- 
provement in your products, 
just write for further informa- 
tion to: 


Department A-6 


WILL & BAUMER CANDLE CO., INC. 
Established 1855 


Spermaceti Ceresine Yellow Beeswax 
Composition Waxes Hydistear Red Oil Stearic Acid 





Syracuse, New York 
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DO YOUR Lath Crystals 


LINGER ON THE BATH- 
ROOM | 
SHELF? 


* 


Want bath crystals 
that will pull repeat 
sales on their own 
merit? Start from the 


ground up by using 


the ideal base—Sol- , 
vay SNOWFLAKE ae Wiis 


Crystals. Snowflake will give you a long head start against 





your competitors ... 

* Sparklingly attractive to begin with, Snowflake is even 
more beautiful when tinted. 

* Snowflake is chemically stable, keeps its attractive ap- 
pearance indefinitely. 

* Snowflake dissolves in a wink. 

* Snowflake makes water soft and luxurious, makes soap 
lather more richly. 

* Snowflake soothes and refreshes the skin. 

Snowflake not only makes a bigger hit with the consumer 
—but helps in every way to simplify your processing and 
packing operations. Snowflake is absolutely uniform—free- 
flowing—readily tinted and perfumed. And moderate in 
price! Write to Department AD for further information. 


SOLVAY SALES CORPORATION 


Alkalies and Chemical Products Manufactured by The Solvay Process Company 


40 RECTOR STREET NEW YORK, N. Y. 
BRANCH SALES OFFICES: 


Boston Cincinnati New Orleans Pittsburgh 
Chariorte Cleveland New York Sc. Louis 
Chicago Detroit Philad<Iphia Syracuse 


AY 


TRADE MARK REG. U. S. PAT. OFF 


¢ Ory slads 


TRADE MARK REG. U. S. PAT. OFF 
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CITRONELLA OIL 


Lower spot quotations on citronella oil 
were somewhat surprising in view of the 
fact that the large consuming season is 
about to get underway. Ceylon citronella 
is now offered at 34c per pound in drums 
and Java at 40c. The explanation un- 
doubtedly lies in the sharp spot competi- 
tion induced by general business condi- 
tions, although the primary markets also 
have, for some time now, been in favor of 
importers. 

Java is the principal source of supply 
for citronella oil. During the latter part of 
1937 values there showed a considerable 
fall. During the last quarter of 1937 the 
quantity of oil exported from Java was 
about 7!% per cent. less than in the cor- 
responding period of the preceding year 
and nearly 28 per cent. less than in 1934. 

The average price at Batavia in Jan- 
uary, 1938, was over 20 per cent. lower 
than the average price throughout 1937. 
As compared with the average price in the 
corresponding month in 1937, the decline 
in January 1938, was nearly 29 per cent., 
and the monthly exports was eight tons 
less than in January, 1937. The general 
decline should, however, not be attributed 
to the product itself as it is really a result 
of the renewed decline in business. 

Exports of citronella oil from Java de- 
creased 180 tons or about 11 per cent. as 
compared to 1936 and by 345 tons or 
about 20 per cent. when compared to 
1935. There are, however, no indications 
that excessive carryover stocks are present 
in Java so that it might be said that pro- 
duction is in harmony with the demand. 

In 1937 the United States obtained a 
considerably smaller quantity of Java 
citronella oil, although it was generally 
anticipated that the advent of synthetic 
menthol from citronellal would materially 
increase consumption here. The decrease 
in imports from Java amounted to about 
100 tons, although this was compensated 
for by heavier imports of Ceylon oil which 
were 80 tons more than in 1936. 

It is generally conceded that the eco- 
nomic trend during the coming months 
will be of great influence on the future 
course of citronella prices. Some extension 
of production in Java is certain from the 
sereh grass newly planted in the early part 
of 1937. Should the general condition of 
business be unimproved by the time antic- 
ipated production becomes a reality the 
effect on prices will undoubtedly be un- 
favorable to primary market factors. 

Should such an eventuality occur, how- 
ever, it is not unlikely that compulsory re- 
striction of production will be instituted. 
The accomplishment of such restrictions 
would not be difficult or take long to carry 
out as the Government through the form- 
ing of the Central Office for Essential Oils 
could act swiftly and effectively should a 
too rapid fall of prices make action neces- 
sary. 
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LEMON OIL 


Italian lemon oil declined on spot during 
the past month and is now offered at a 
price range of from $3.00 to $3.90 per 
pound as to quantity and brand. This 
item was under the influence of an easier 
situation at the source and a more compet- 
itive position on spot. 

Production of lemon oil in Italy during 
the current season has been retarded by a 
combination of factors which have de- 
veloped from time to time. At the end of 
the season, however, it probably will have 
been found that these factors delayed 
rather than decreased oil production. 

The most important element slowing up 
production so far has been the high price 
for culls, which has been maintained since 
the beginning of the season. Another fac- 
tor affecting production and primarily sup- 
porting the high level of cull prices has 
been the size and quality of the lemon crop 
this season. The yield of fresh fruit this 
year is at least 35 per cent. larger than in 
1936-37 and has been very satisfactory 
as to size. 

Talk since the season opened of the co- 
operative organization of Italian citrus oil 
manufacturing has also caused growers to 
be more independent in holding cull fruit. 
The regulation prohibiting the extraction 
of oil from peels put up in brine this season 
has been enforced, according to the 
Camera Agrumaria. While this provision 
has had some effect in reducing production 
of essence, it has not yet been in effect 
long enough to have had much influence 
on the price of oil. Another factor of do- 
mestic origin affecting production this sea- 
son is the regulation pertaining to the 
manufacture of concentrated or deter- 
penated oil. The terpenes obtained must 
be sold to the Camera Agrumaria. The 
price is established by the Camera but 
according to reports no terpenes have been 
delivered by producers. 

A final factor is the prohibition against 
the manufacture of oil by the so-called 
“vacuum” process. With the above condi- 
tions prevailing, estimates obtained from 
contacts as to oil production up to the 
beginning of March have all been low. 

Some talk is still heard in the trade re- 
garding the possible formation of a con- 
sortium in Italian lemon oil but so far 
nothing definite has developed. It seems 
logical to assume that considerable thought 
will be given before any definite action is 
taken as the Italians do not enjoy in lemon 
and orange oil the same position as they 
do in bergamot. Bergamot oil is not pro- 
duced anywhere else in the world but 
lemon must meet stiff competition from 
the American producers. As far as orange 


is concerned there are many centers of pro- 
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duction in the world, most of them pro- 
ducing an oil of good quality. 

There were no new developments in 
California lemon oil the market continuing 
at $2.50 per pound with offerings said to 
be substantial and capable of caring for all 
probable requirements. 


COD LIVER OIL 


During the early part of the fishing 
season in Norway, severe storms ham- 
pered operations to that extent that grave 
concern was felt as to whether production 
would be sufficient to meet requirements: 
During recent weeks fishing operations 
were favored by fair weather, and the 
catch was also more productive than earlier 
this year. Up to March 26, 1938, the 
catch in the whole of Norway amounted 
to 79,681 tons of cod and the yield was 
35,868 hls. of cod liver oil. This compared 
to 91,993 tons of cod and 48,768 hls. of 
cod liver oil as of March 27, 1937. The 
year 1936 was particularly bad as the 
catch of cod as of March 28 amounted to 
only 61,387 tons with a production of 
32,908 hls. of cod liver oil. As production 
results now stand it would seem there 
would be sufficient oil to cover require- 
ments. 

The spot market for cod liver oil was 
very quiet although prices remained un- 
changed. This condition also character- 
ized the market in Norway. 

Exports of medicinal cod liver oil from 
Norway advanced substantially last year. 
Shipments to several of the old estab- 
lished markets declined somewhat but 
these losses were offset by new markets 


which have been opened in recent years. 


MERCURIALS 


No change in mercurial salts was noted 
during the past month although a further 
reduction in mercury metal was an un- 
settling influence on values. The price of 
metal has declined steadily for many 
months and is now at $71.00 per flask. 
However, the mercurial prices are already 
low so that it was hoped they might be 
maintained at present levels even though 
raw material was cheaper. 

Of interest was the report that a bank 
acting for some undisclosed foreign buyer 
had purchased, during the first week of 
April, approximately 1100 flasks of Amer- 
ican mercury and that this bank took all 
the material available on the Pacific coast 
at the New York price at that time of 
$72.00 per flask, and that had more ma- 
terial been available it could have been 
sold readily. 


for) 
for) 
on 








EARAT, 


Ss ZINC STEARATE 


CALCIUM STEARATE 
Pe ee a 
MAGNESIUM STEARATE 





STEARATE OF 





STEARATE OF & 
MAGNESIUM Prompt Shipments in any quantity ZINC 
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EPHEDRINE 


Ephedrine prices were again reduced, 
the alkaloid now being down to $3.75 per 
oz. and the hydrochloride and sulfate to 
$2.75 per oz. This was clear evidence of 
the continued unsettlement that accom- 
panied recent declines in quotations. 
Little or no demand was current. 

Ephedra vulgaris or Ma Huang, a grass 
from which ephedrin is obtained, is sup- 
plied mainly by the Province of Suiyuan, 
to the north of Tientsin, China. Shipments 
usually clear over the Pieping-Suiyuan 
Railway and are handled by exporters in 
Tientsin. Dealers in that city stated in 
November, 1937, that they had received 
no word from these agents in the growing 
districts and presume they fled with the 
outbreak of hostilities. As hostilities con- 
tinued into the harvesting season, dealers 
believed it unlikely that any Ma Huang 
was harvested from the 1937 crop. No 
exports of this commodity (up to January 
31, 1938) to the United States have been 
declared at the office of the Consulate 
General in Tientsin since July, 1937. 

So far as can be determined, Manchuria 
and Japan are not sources of supply for 
this material although several varieties of 
ephedra are found in Kashmir (British 
India), although the alkaloidal content of 
the Kashmir product is too low to be of 
commercial value so long as Chinese Ma 
Huang can be obtained. Karachi (British 
India) is also stated to be a source of 
ephedra vulgaris. 


ERGOT 


There was no material change in the posi- 
tion of ergot during the trading period 
under review. Price ranges remained at 
from $1.25 to $1.40 per pound. 

Imports of ergot continued heavy last 
year despite conditions in Spain, normally 
the chief country of supply for this im- 
portant medicinal. Total imports in 1937 
amounted to 241,000 pounds valued at 
$306,000 as compared to 238,000 pounds 
valued at $269,000 in 1936 and 252,000 
pounds valued at $184,000 in 1935. 


SANTONIN 


Imports of santonin continued to in- 
crease in 1937 and the declared import 
value per pound averaged a little better 
than $18.00. This was the lowest recorded 
in many years. In 1934 the average was 
around $37.00 and in 1936 it averaged 
$23.34 per pound. 

Santonin is an anthelmintic (worm ex- 
peller) used for both humans and animals, 
The U.S.S.R. is the chief source of supply 
for imports although some comes from 


India and Poland. 
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AROMATICS 


Several price declines were noted in 
aromatic chemicals during the period 
under review. Benzophenone was lower at 
a new price range of from $1.00 to $1.25 
per pound as to quantity. This movement 
was in line with the absence of normal de- 
mand and the presence of ample stocks of 
merchandise. Linalyl acetate also was 
lower at $1.35 per pound for 70 per cent. 
material and $2.25 per pound for 92 per 
cent. grade. Competition was more active 
and the tendency still seemed to favor 
buyers. Rhodinol was revised downward 
indicated the presence of both competi- 
tion and ample supplies. New values 
ranged from $7.60 to $8.60 per pound as to 
quantity and quality. Anethol quotations 
were shaded during the past month with 
the new ranged at from $1.25 to $1.30 per 
pound. It was said, however, that as far 
as this item was concerned the lower levels 
might only prove temporary because the 
raw material situation was still uncertain. 


QUININE 


With little prior warning manufacturers 
of quinine sulfate and bisulfate announced 
an advance in price and now quote: Quin- 
ine sulfate USP XI 100 oz. cans incl. 61c 
per 0z., 50 oz. cans incl. 65¢ per oz., 25 oz. 
cans incl. 68c per oz.; quinine sulfate not 
USP XI 100 oz. cans incl. 54¢ per oz., 50 
oz. cans incl. 58¢ per oz., 25 oz. cans incl. 
6lc per oz. 

The price schedule on quinine minor 
salts in 1 oz. bottles is as follows: 
Alkaloid USP XI 88c per oz. 

Aresnate $1.11 per oz. 

Arsenite $1.13 per oz. 

Dihydrobromide 87c per oz. 

Dihydrochloride USP XI 87c per oz. 

Ethyl carbonate USP XI 83c per oz. 

Formate $1.06 per oz. 

Glycerophosphate NF IV $1.26 per oz. 

Hydrobromide NF VI 80c per oz. 

Hydrochloride NF VI 80c per oz. 

Hydrochlorosulfate 87c per oz. 

Hypophosphite NV IV $1.11 per oz. 

Lactate 98c per oz. 

Phosphate NF VI 94c per oz. 

Salicylate NF VI 85c per oz. 

Tannate USP X 69c per oz. 

Valerate NF IV powd., and Urea Hydro- 
chloride USP XI powd., 87c per oz. 

In lots of 50 oz. or over the price is 2c 
less than above. 


WORMSEED OIL 


Although oil of wormseed was lower on 
spot at from $2.75 to $2.85 per pound it 
was generally conceded that this oil was 
really basically firm as stocks were any- 
thing but plentiful. Even a slight im- 
provement in consumer demand would 


undoubtedly result in an advance. 
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PSYLLIUM SEED 


Not so many years ago psyllium seed 
enjoyed a period of popularity in this 
country that placed it well in the fore- 
ground as a natural laxative. Imports in 
one year amounted to over 6,000,000 
pounds. A reaction from this position was 
inevitable due partly to the advent of 
laxatives of a vegetable origin such as 
karaya, so that by 1934 imports of psyl- 
lium declined to 1,645,000 pounds. 

Psyllium, however, again seems to be 
gaining its old favor. This product, in 
powdered form, appeared on the market 
some time ago and this accounts to a con- 
siderable extent for the fact that imports 
since 1934 show a steady rise. In 1935 
psyllium seed imports into the United 
States jumped to 2,158,000 pounds, in 1936 
they advanced to 3,092,000 pounds and in 
1937 totaled 3,185,066 pounds. 

Prices are still very low and this has 
also undoubtedly helped this item along. 
French or black seed previously com- 
manded a premium in this market with the 
plantago or blond seed from India selling 
much below the French grade. Today 
prices from both these important produc- 
ing countries are about on an even basis 


ranging from 9c to 10c per pound. 


PEPPERMINT OIL 


Trade in peppermint oil on spot was 
unusually dull and the export demand, 
which usually accounts for a large per- 
centage of American production of this 
item, was lacking in interest. Natural oil 
was off 5c per pound with the range at 
from $2.15 to $2.20. Redistilled material, 
however, did not go below the previous 
range of from $2.20 to $2.45 per pound. 
It was generally conceded that should the 
present lack of activity continue several 
months and should a bumper crop be pro- 
duced this year the price situation might 
become serious since current quotations 


are far below a normal range. 


BERGAMOT OIL 


Bergamot oil declined 5c per pound in 
the spot market with the range now at 
from $3.75 to $3.80 per pound. The situa- 
tion in Italy failed to show the slightest 
change so that the current decline can be 
attributed entirely to spot conditions. The 
Consortium in bergamot is as strongly 
active as ever but it was said that it might 
be to the advantage of this really fine oil 
if they were to take general business condi- 


tions into their reckoning. 
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SELL IT WITH LABELS! 


HORN LABELS freshen up your package for 
greater sales. Faithful service for over 40 years. 


ABOUT SLOW DELIVERIES AND UN- 
CERTAIN QUALITY AND HIGH PRICES 
--e 1 YOU'D LISTEN TO ME AND BUY 


ALL YOUR RAW A ‘ JOHN HORN, 837 Tenth Ave., New York City | | 


DR U R Y j (Sample booklet of label — bi a 
- RESPONSIBL ANUFACTURER 

IN CHicaee 
Oe a eee A ee 
LIFE WOULD BE ROSY FOR YOU JUST Fi 
AS IT IS FOR ME... 














Founded 1854 


FEZANDIE & SPERRLE, Inc. 
205 Fulton Street, New York City 
HIGHEST STANDARD 


Acetanilid Colors and Dyes for Cosmetics, such as 
LIPSTICKS PERFUMES 


Acetphenetidin ROUGES LOTIONS 
FACE POWDERS SHAMPOOS 


Caffeine Alkaloid MASCARA CREAMS 
SOAPS Etc. 


Quinine Sulphate i 


Your inquiries are invited 


RAV ARGH EAS 1 GO 


10 East 40th Street, New York 





CHEMICALS 

















PEERLESS 2 a4 4 || gp gig 


Precipitated 5 7 gut 
Calcium Carbonate-U. S. P. | = e SHEET METAL GOODS 


Extreme Purity —Unfailing Uniformity ~ll | SPRINKLER TOPS 


Complete range of pe ‘rom Heavy to extra 
light ““Featherwate” grade CORK TOPS DOSE CAPS 


PEERLESS WHITE LIME CO. ONSOLIDATED 


Taylor & Duncan Ave. St.Louis, Mo. FRUIT JAR COMPANY 
NEW BRUNSWICK, N. J. 
































SEYDEL CHEMICAL CO. 
Jersey City, N. J. a 
Phone—Bergen 3-7047 
ANTISEPTICS As a service to our subscribers who may not 


ANTIMOL BENZOIC ACID eB ; 
COMPOUND #703 SODIUM BENZOATE find a bookstore convenient we offer for sale 


OXYQUINOLIN BENZOATE and other salts pag? 
REMONOL (Resorcinol Monoacetate) any book published in the United States at 
ANESTHETICS regular publisher’s price. 


BENZOCAINE BENZOCAINE BENZOATE 
PROPYL AMINO BENZOATE : 
PROCAINE. HYDROCHLORIDE and BASE DRUG AND COSMETIC INDUSTRY 
101 W. 31st Street New York, N. Y. 


Literature on request 
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